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. q special soap for the feet un- 
joubtedly has visions of going quick- 


i to the head of the class. 
7 F F 
The pioneer producer of a soap 


‘hat makes feet happy should soon 
he able to get a toe-hold on this 
section of the market. 


7 + F 


Sam Snead won the Sports IIllus- 
trated driving contest with three 
yokes of over 300 yards each. If he 
didn’t hook, they’d all be par three 


holes. 
7 9 


4 publisher says higher labor 
costs are driving printing out of 
the metropolitan centers to _ the 
smaller cities. Thus helpfully the 
ynions are contributing to the decen- 
tralization of industry. 


7, FF F 


Memphis Tenn., will be 400 years 
old in 1941. That’s a 400 classifica- 
tion which is even more exclusive 
than the New York original. 


>; FF 2 


A distiller is using the advertis- 
ing slogan, “Think before you 
drink.” The only trouble is that it 
is likely to be horrowed by the W. 
Cee. 


, F F 


Arthur Goodfriend reports. that 
the people of Japan regard the de- 
partment stores as their benefactors. 
But did you ever see a crowd of 
American women getting ready to 
descend on a bargain sale? 


Tt F Ff 


After nearly nine years’ work in 
promoting a single dentrifice, Amos 
in’ Andy might be forgiven for be- 
lieving that they have put the Pep 
into Pepsodent. 


" FF 


Some very respectable interests 
Seem to be opposed to social dis- 
ease. Like Calvin Coolidge’s min- 
ister who preached on sin, they’re 
ag’in it. 

- uw & 


CF.L. reminds us that the perfect 
ousiness appellation has been as- 
signed to the beer parlor at Grand 
avenue and Rush street in Chicago— 
the Grand Rush. 


, Ff F 


Fighting Colonials insisted on tak- 
‘ng the tax out of tea, and now the 
Roosevelt program for business is 
‘0 take the t out of tax. 


7, V F 


_ Those who used to insist that the 
Vionne quints were lovely are now 
admitting that five adenoid opera- 


would improve the outlook a 
ot. 


} 
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Furniture Statisticians fear there 
“'e Tewer dining-rooms than former- 
ia but judging from  waist-lines 
“ere's been no decrease in dining. 


¥ FF ¢ 


Frick is trying to teach 
on Dean in one easy lesson that 
“Te'S an important difference be- 
publicity and advertising. 
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TO BOW IN N.Y. 


1,000 Sold in 2 Weeks in 
Denver Test 


Packard Gets Injunction 


New York, June 4.—Packard Lek- 
tro-Shaver today procured a tempo- 
rary injunction against General 
Shaver Corporation’s manufacture of 
electric razors pending hearing June 
15. Packard charged patent viola- 
tions and attempts by General to cap- 
italize on Packard’s good will. 


New York, June 3.—General Shaver 
Corporation, Bridgeport, Conn., a di- 
vision of Remington-Rand, Inc., will 
shortly invade the New York market 
with a new product, the Remington 
Close-Shaver, retailing at $16, it was 
disclosed today. 

Advertising and merchandising 
plans for the largest manufacturer to 
enter the electric shaver field, now 
being formulated, will depend on the 
production schedule of the General 
Shaver plant, Remington Rand sales 
executives here stated. There will be 
no concentration on specific sales 
outlets as yet with all possible po- 
tential sellers considered in the mer- 
chandising setup. N. W. Ayer, Inc., 
New York, is the agency in charge of 
Close-Shaver advertising. 


Tested in Denver 


Sole sales test to which the Close- 
Shaver has been subjected to date 
has been in the Gano-Downs depart- 
ment store, Denver. Within a two- 
week period more than 1,000 shavers 
have been sold, it was announced. 
All sales have been subject to a 
month’s free trial and no returns 
have been reported as yet. 

The first promotional piece cover- 
ing the Close-Shaver, an eight-page 
consumer booklet, reveals that the 
copy theme may emphasize dry shav- 
ing as a smart, modern practice, with 
a reference to the ordinary razor 
blade as being “in the same class as 
red flannel underwear.” A new mas- 
culine facial menace, “sear tissue,” 
also makes its appearance. “If you’ve 
been shaving with a blade,” the copy 
says, “your face is covered with ‘scar 
tissue,’ the results of countless nicks 
and scrapes. After you’ve been using 
using your Remington Close-Shaver 
for a few weeks, you'll actually see 
this ‘scar tissue’ flake off, leaving the 
skin smooth, youthful and healthy.” 

The Close-Shaver promotion em- 
phasizes economy of operation, life- 
time service and elimination of all 
types of razor blades, shaving 
brushes, creams, lotions, styptic pen- 
cils and honing apparatus. 

Service facilities will be provided 
by the more than 300 local Reming- 
ton Rand service offices throughout 
the country. 
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J. Kenneth Laird, president of the Chicago Federated Advertising Club (left), 

at a luncheon June 3, presents the first annual award for outstanding service to 

Chicago advertising—an ivory column—to James W. Young, vice-president of 

J. Walter Thompson Company and University of Chicago marketing professor. 

Leo Nejelski, Swift & Co., advertising manager (center), chairmaned the Awards 
Jury. 


Young Awarded 


Chicago Club 


Trophy for Advertising Leadership 


Chicago, June 3.—Fellow crafts- 
men in the city of his adoption today 
hailed James W. Young, professor of 
business history and advertising, Uni- 
versity of Chicago, and vice-presi- 
dent, J. Walter Thompson Company, 
as great in advertising stature as in 
simplicity of mind. Before a crowded 
house at the Sherman Hotel, Mr. 
Young was presented with the first 
leadership award of the Chicago Fed- 
erated Advertising Club, symbolizing 
great individual contributions to the 
advancement of the advertising pro- 
fession in this area. 

The trophy, an ivory figure of a 
woman, carved by John Arthur Mar- 
tin, Chicago sculptor, was presented 
by Kenneth Laird, vice-president of 
Weco Products Co., as club president, 
immediately after Leo Nejelski, ad- 
vertising manager, Swift & Co., as 
chairman of the awards committee, 
had named Mr. Young as worthy of 
the honor, with an outline of his 
achievements. 

Mr. Young responded briefly, say- 
ing that the respect and good will of 
his business associates are ample 
compensation for all of his efforts. 
Chicago, he remarked, has been good 
to him in offering opportunities for 
use of any talent he possesses. 

The ceremonies were followed by 

(Continued on Page 30) 


Florida High | 
Court Upholds 
Citrus Box Tax 


Tallahassee, Fla., June 3.—Declar- 
meg that “protection an& promotion 
of the citrus industry” is a matter of 
public concern, the Florida Supreme 
Court today upheld the state’s 1935 
legislation, providing a box levy to 
advertise citrus fruits. 

The court, ruling on an injunction 
petition brought by a group of fruit 
growers protesting collection by the 
state of the tax and seeking to de- 
clare the law _ unconstitutional 
stated: 


Within Legislature’s Province 


“We are committed to the theory 
that advertising is a proper method 
for promoting the public welfare and 
that, therefore, the tax levied to pro- 
vide funds for advertising serves a 
public end. 

“It cannot reasonably be contended 
that protection and promotion of the 
citrus industry in Florida is not a 
matter of public concern or that the 
legislature may not determine within 

(Continued on Page 8) 


Last Minute News Flashes 


Eastman, Scott to Handle $250,000 N. C. Promotion 


Raleigh, N. C., June 4.—Eastman, Scott & Co., Atlanta, today were 
appointed advertising counsel for the state’s $250,000 national advertising 


program. 
presentations. 


Twenty-four agencies, many of them from out-of-state, made 


Crooker Made Acting President of Campbell-Ewald 


Detroit, June 4.—R. H. Crooker, executive vice-president, Campbell- 
Ewald, was today appointed acting president, following announcement that 
Henry T. Ewald will spend the summer on a yacht, convalescing from an 


eye operation. 


Frigidaire to Add Electric Ranges and Washers 


Dayton, O., June 4.—Frigidaire Division of General Motors Corpora- 
tion will enter the general appliance field shortly with introduction of 
electric ranges and washers, E. G. Beicher, general manager, announced 
today coincident with promotion of E. B. Newill, research director and 
chief engineer, to assistant general manager. 


Webster Leaves Cutler-Hammer for Lord & Thomas 
Milwaukee, June 4.—Forrest U. Webster today resigned as merchandis- 
ing sales manager, Cutler-Hammer, Inc., maker of electrical control equip- 
ment, to join Lord & Thomas, New York. Mr. Webster is chairman of the 
advertising committee, National Electrical Manufacturers’ Association and 


| is a past president, National Industrial Advertisers Association. 


MOVE TO CUT 
DISPLAY WASTE 


Need for Unremitting Care 
Cited Following Report 
of A. C. Nielsen 


New York, June 3.—While agreeing 
with A. C. Nielsen that there is dan- 
ger of waste in use of window dis- 
plays unless unremitting care is ex- 
ercised, advertisers queried by Ap- 
VERTISING AGE today denied that 
losses are as heavy as charged by 
Mr. Nielsen, research expert, in his 
recent address before the Lithogra- 
phers National Association at White 
Sulphur Springs, W. Va. 

On the contrary, they asserted. 
every advertiser is studying the 
problem intensively in the hope of 
reducing waste to an even smaller 
minimum. 

Stabilization of advertised brand 
selling as a result of State fair trade 
acts was also held out as an encour- 
aging factor in the attempt to cut 
down display waste. Retailers now 
believe they will be protected against 
price cutters, it was pointed out, and 
they are more willing to participate 
in manufacturers’ merchandising etf- 
forts by using the window and intér- 
ior display material made available 
to them, 


Dealers Exhaust Supply 


J. F. McCue, in charge of display 
distribution for E. R. Squibb & Sons, 
New York, stated that immediately 
following issuance of price-fixing 
agreements by that company under 
the terms of the Feld-Crawford act, 
with assurance of a 3314 per cent 
profit, dealers completely exhausted 
the current supply of window dis- 
plays. A single salesman requisi- 
tioned 3,000 displays within 15 days, 
Mr. McCue said, whereas formerly 
dealers showed a marked disinclina- 
tion to use display material because 
of the demoralizing effect of competi- 
tive price cugters. The new interest 
in natonalfdvertied brands and 
retailers’ e ness to secure display 
material has boosted Squibb sales in 
many stores as high as 100 and 200 
per cent in the New York area, Mr. 
McCue reported. 

About 60 per cent of the Squibb 
window displays are handled by pro- 
fessional installation services. The 
remainder are made available to deal- 
ers only through requisition by the 
manufacturer’s salesmen, 300 of 
whom contact well over 10,000 retail- 
ers throughout the country. No dis- 
plays are furnished simply as the re- 
sult of a dealer’s request. Such in- 
quiries are turned over to the sales 
force, which makes recommendations 
on the basis of previous experience 
with the retailer, store facilities and 
location. 


Demand 7-Day Showing 


Strict control over the distribution 
of displays is maintained by means 
of a master record system at Squibb 
headquarters, showing’ individual 
salesmen’s activities as well as the 
records of geographical district sales 
units throughout the country. Sales- 
men are held responsible for all dis- 
plays they requisition, their use and 
length of life. 

They must insist on at least a 
seven-day showing and where retail- 


(Continued on Page 33) 
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Se Maal BOOSTS OLD BOSTON CALLS FOR CANADA |Tiord & Thom 
: ains Neduce | “ as 
Stores in Face _ | 044 Facts of OLD BOSTON to Get Durgin. 
| #mee OOO ase ary De BEPOCE cr “ a 
| oro sod stir arin ore, Bo 
. MARKED WOT LATER THAN OWE i+ 
of Unit Taxes EL eae ieee BILL IS THREAT Wizard of Copy 
| | western, 

a 7 Cincinnati, 3.—Willia, 

- Pittsburgh, June 3.—Chain stores Ae Sakis 10 DISTRIBUTION peng June 2-—William A 
beg: t close many of. their a ‘3 Durgin, star copywriter of Thom, 
ost 4 woe " : P vivani son-Koch Company, resigneg ry 
branches throughout "sae to join Lord & Thomas rhea 
yesterday as the state egis wed Board Can Forbid Retailers to June 15. With the bic cone 
sent to Governor George H. Earle a agency, he will don the seaea a 
measure heavily taxing chains hav- § \| An Product has lain idle since the a whic 
ing large numbers of stores. The | 8 y Claude Hopkins five years ie 
Governor is expected to sign the bill | Mr. Durgin, regarded as , 

without delay since it was one of Washington D. C., June 3.—While the great copywriters of al} sn. 
ial his pet measures and through the the American Retail Federation was has enjoyed a salary commepsy at; 

% Senate by his personal] pressure. predicting that the Black-Connery with his talents. He is gene, 

rae cis No comment was_ forthcoming labor bill will make it possible for believed to have drawn a salary 
from chain executives on whether the administration board to wipe out $75,000 during boom times, }), 
this move would be general through- | Ben-Burk, Inc., Boston, launched a cam- |@ manufacturer's entire distribution cent years it has been someyh,. 
out states imposing similar tax but | paign in 472 newspapers from coast to | system in a moment, Assistant At- less, but it is rumored that Lord & 
observers pointed to the fact that | coast, June 4, with copy, woven around |torney General Robert H. Jackson Thomas will pay him $48,000, 
the Pennsylvania tax is almost iden-| interesting sidelights of historic Old |told joint Senate and House hear- |a possible bonus arrangement to je), 
tical to the Louisiana tax upheld Boston, tying in with Old Mr. Boston jings this week there is no doubt of him weave magic words for the }y 
two weeks ago by the United States | 9'y gin. + ere re offer- |the constitutionality of the measure. Designed by Eric Aldwinckle, Toronto, |efit of that agency’s drug accounts 
Supreme Court and that such action | i"9 !,000 miniature high old spinning | jickson told the committee that | this lithographed poster will be dis- 


| wheels," 


also is being staged. 


re: may be expected. “this is an effort by the nation to 
In the Philadelphia area, the At- | = control interstate commerce stand- 
lantic & Pacific Tea Company has |70 of its 200 stores in Pennsylvania |ards, rather than leave them to| 
, : 6 ott ” | 
closed about 80 of its stores but /and eventually will close from 60 to | whims of employers. 
- is has taken no action in this respect!75, officials of the company an- The retail organization was more | 
in the Western part of the state. | nounced. American Stores, with | pessimistic because of the possible 
The A. & P. has around 2,000 | headquarters in Philadelphia, report- |effect on manufacturers than on its 
branches in Pennsylvania. ed that it had closed 70 of its 1,700 own members. Its analysis said, 
The P. H. Butler Co. closed about. stores. “Suppliers will in time probably all 
Mr. Bristol 
rr. DBristo 
.. meet.. 
Mr. Waldhoff 
one of your Burlington, Iowa, dealers 


Lee Bristol, President, Bristol-LMyers Company 


H. WALDHOFF’S drug store 
in Burlington is only one of 
the 1,298 drug stores in Iowa 
which sell Ipana, Sal Hepatica, 


Ingram’s, and the other famous 


Bristol-Myers products. 


W. H. Waldhoff, himself, is one of the 
312,540 Iowans whose families regularly read 
The Des Moines Sunday Register. And in 
Mr. Waldhoff's home town of Burlington, 
161 miles east of Des Moines, 3,791 or every- 
other-one of the 7,534 families are Sunday 
Register readers. So it goes throughout 202 
of the 205 Iowa cities and towns of 1,000 or 


more population, where The Sunday Regis- 


| Qwa 


oines Register and Tribune 


The D 


W. H. Waldhoff, druggist of 
Burlington, lowa 


ter reaches an average of 67 per cent of all 
families. 


As you say, Mr. Bristol, it’s “Ipana for the 
smile of beauty—Sal Hepatica for the smile 
of health.” “The Des Moines 


Sunday Register for the smile of sales” 


Likewise, it’s 
to 
Iowa dealers. For them there is no sweeter 
advertising story than a Sunday Register 
that means circulation 


schedule. Because 


that counts—right in their own communities. 


| P 

as now written, 
state as well as interstate commerce 
authorizing 


| vertising through the frequently dull 


;}summer months, Thomas H. Corpe, | 
Buick advertising and sales promo- | 
tion director, announced last week’ | 


be subject to the law 
will be forbidden to buy or sell ‘un- 


‘air goods.’ ing records, a post-war sensation of 
“The bill grants enormous pow-'the first water. Though Mr. Durgiy 

ers to the Board,” it continued, “in-| never conceived the idea, and Jaiq ) 

cluding the right to enter a busi-/|claim to it, his copy writing was 

ness establishment for purposes of |such stellar rank that he needed ; 

investigation at its own discretion, | other claim to fame. 

and to begin legal action before an! In writing the campaign whic 


overt act has been committed.” 


His First Triumph 


tributed to promote the Canadian Na- 


tional Exhibition 
Hotel, 


at the Royal York 


Toronto, October 25-28. 


Before joining Thompson-k, 
Mr. Durgin spent eight years wi) 
Kling-Gibson Company, Chicago, }, 
scored one of his first big successes 
in writing copy for Wallace 


and retailers 


redui 


caused women to flock to the nearest 
outlet for phonograph records, \) 
Durgin not only produced the copy, 
but insisted on making his own lay- 
;outs. In recent years, he is said t 
»|have made some concession to co) 
the board to move} vention in this regard, but 
against retailers engaged in the for-| prefers to handle layout and 
mer whenever it decides that labor ‘believing this singleness of purpos: 
conditions in its establishment give results in the perfect advertisement 
it an unfair advantage over an inter- 
state competitor. 

The Federation found four points | 
of similarity between the Black-Con- 
nery bill and the NRA: 

1 it provides for minimum 
wages, maximum hours and other la- 
bor standards in different industries. 

2. It attempts to cover industries 
engaged in intrastate as well as in- 
terstate commerce. 

3. It provides’ for 
and labor co-operation 
ing standards. 

4. It provides for 
eagle by 


Powers Are Broad 


The Federation says that the bill, 
can apply to intra- 


he 


stil) 


COPY 


~All Eyes 
on Mi issouri 


management 
in establish- 


a possible blue 
use of labels. 


Departures from NRA 


The bill according to the Federa- 
tion, differs from NRA in five salient 
respects: 

E Ot and 
approaches 
employed _ by | 


is more’ voluminous 
complex and combines 
to constitutionality 
many different laws. 
2. It offers direct federal 
tion of industry 
lation under 
vision. 
a i 


regula- | 
instead of self-regu- 
government super- 


ignores 
e.. ¥ to be 

board instead of 
5. Its penalties 


trade practices. 
administered by 
one man. 
are more 


is a 


drastic. 


Corpe Outlines Mews 
June Buick Schedule 


| i aii SE 
ord of thousands— — 


Forecasting extension of heavy 


the motor company will use four ad- 

vertisements in 2,000 newspapers this 

month, featuring touring time and 

the Buick-sponsored broadcast of the 

Braddock-Louis fight June 22 
Mass weeklies, 


commitments jai the re roto com- 
husking anmene issued October 30 ot 


no increase in rates. With tree - 
hibition space thrown in 


class, fashion and 
| general magazines and business pub- 
lications will complement the aggres- | 
sive schedule. 


Birmingham Resigns 


Rutledge Birmingham, advertising 
manager, Scribner's Magazine, re- 
signed June 2. His future plans and 
appointment of a have not 
yet been announced. 


successor 


Two Agencies Named 
for Idaho Campaign 


| 
BE Publication and Business office 


Botsford, Constantine & Gardner, 3 
Inc., Portland, Oreg.. and Win Cline | Topeka, Kan. — 
Advertising Agency, Boise, have been | Ba BERS 
named to handle the 1937-38 $120,000 215,000 sees 
Idaho potatoes, apples. onions and | 2 ; 5 
prunes campaign, 
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PETER, PETER, 
PUMPKIN EATER- 


—had a wife and couldn't keep her. That 
is, he didn't keep her “very well” until he in- 


stalled a radio in the pumpkin bungalow. 


Now Mrs. Pumpkin-Eater gladly stays at 
home. Breakfasts are by courtesy of the cereal 
company sponsoring the Musical Clock. Lunch 
is no problem atter listening to Katie Kook’s 
Household Hour, and the dinner dishes are 


easy to shine when using Radio Soap. 


Millions of housewives depend upon these 
radio stations for product information as well 
as radio entertainment. Reach these women 
— sell these women—through the spot broad- 


casting facilities of these popular stations. 


' ie : 
i 
H 


am 


= 
1 


Atlanta — 


Beretta esta! eee ee 
S5.. aaeeaa te eke oe, fs Sete “e aa 
. Si fe 
Sore a ae 


_ | ‘TEXAS QUALITY NETWORK | 


: if ‘Repteseiited throughout the United Stotes by 
EDWARD PETRY & CO. 
ae _ INCORPORATED © a 
‘NEWYORK = *~—__—CODETROIT 
sd SAN FRANCISCO 


— 
Sn 


aR a b= alias Cea 


oe SN oe Bee oy RR gi Seg | aaa aE mh sit ohh. TRg ete, IN eR eRe mek ae Ea Re «nae ae tibia. i i 7 or ye ie” ae Sad 
rg aA re at aR se es * ms 4 Pee os se i a cate nace Eg i fe 
ite tO pears Bi, | SAM iy aR gai ae oe eee Sill alt a a a a gt tog eR 
« i. 
1937 jene 7. 1937 ee 3 
\\ WANT) Su at fr — 2 
oc SB Ih RRS gf PB, Peta: 5 
md We TDI RR Bese 
n 688A) 0 | RRS S(O BSR 4 
SSN) SAY? ||) i® PENNS lL) Pim — oY Ved “ cad 
SAS ———s&.. = —_ ——$—~ S G 
y SS SF $s Sie HOSE 
SS la FA <j Sr - és EES nu. oe os 
A S | “a Y/ ‘ fA A, 6rL~ a at: 
bons : S| Nth ////UI 15 v7 OF O< ; 
mim GF V a MeN FEA | 
a Sy /, fs / HH Hf} oa? ele EN , 
= 7) Te Pe” . | 
hic} Wf $1 / VU |{ | | I ze a SON { | j 
of | | (if /| ATI HH] i STS \\ e \ Th . 
‘ ' P |! | 
im, | 4 bs —_ | \\\¥ i\\ 
me EAN \\ ASS | ANN} 
| VE y- 7 \Z & ry . - Uf if! ma : oe : — * a 
\\\\ “Wy | ee A TH _ [WNAC| Boston | NBC] 
\\\ \\\ ( | Romer | . =~ gamma renee: 
TEAC hi wes | ute |e] 
w WY AS E AW - TWBEN | Buffalo «|| ~—sNBC| ey 
“Ta \\ | ene Buy aan SA ee oe 
Be e') NY \ HO aati oe ' : 
TR TAO 7) wel | Dalias | NBC] a 
~ > Wa \\\ K\ ‘i i a | ih tt |v AP | Fort Worth = | NBC} ~ -_ 
M er YEN WS SMO | V7 | | ‘ Mg = ere = wal 2 ae oo 
a Zz ON WW i el uit 1K OD] Denver = | NBC . “= 
lay. | | BSS NW SSS 4 = pce Cor“ ong ea si ong Bie a 
rr ee. i A ee [VR Detroit | _CBS| = 
co a oor ae SETS: HT ig a 
sti a 4a Mouton .. | NaS or 
2 Wt ace as - 
on ma <a ie on $i. 
= : V JAF | KansasCity =| NBC] ee 
Re [ERK | Little Rock | NBC} — 4 
=. Los Angeles = NBC} - 
" | CA | LosAngeles | NBC] ~ me 
. ise) 2s” UR UE a 
 |[\ IAS | Louisville "| CBS] . 
) || WLLH | Lowel YN | -? 
, _ |WTMJ | Milwauke vs ar a - 
) le WSM | Nashville = = | NBC] — = 
-Fwrar | Wortoe ac} e 
in ait _ Philadelphia | NBC] § 
. eee _ [REX |" Portland, Ore. [NBC] — “| 
y _[KsL_ | SaltLakeCity | CBS - 
; F es — pee = 
_ [WMAS| Springfield | CBS} ba 
to — oF oe om ee ee. ae i 
: | THEYANKEENETWORK | — 
og _ | THE COLONIAL NETWORK | | - 
+4 : x ee na em a ~ I . ea ae : 4 * 
| ———— ‘sigan ree os ries. neem as pa 7 Se : ie S ‘3 ag 
Pause eRe oe ee ates Ras ee es MEIN eg Oe ais on SE MM Ae PR gig ese EES AS BO tee tan Oe ten eS ae 
PAS phy ce eat a eek wy eee a ST Pre eee ae, Beery ee =f Fee ee Neg Ware geen: «Co Be es Neo Set gil LEE J eae sale 


a 


4 


ADVERTISING AGE 


June 7, 1937 


Mehren Quits 
As President 


of Cement Assn. 

Chicago, June 3.—Edward J. Meh- 
ren today announced his resignation 
as president of Portland Cement As- 
sociation of this city, effective Aug. 
31, to devote all of his attention to 
his private interests, said to consist 
of Arizona farm lands and extensive 
New York real estate holdings. 

Mr. Mehren became president of 
the Portland Cement Association, 
probably the largest research and 
promotion organization in the United 
States, about six years ago. Prior to 


| 

|his accession, the presidency had 
|been an honorary title. 

| Whether the association will re- 
‘turn to the old order has not been 
indicated. William M. Kinney, vice- 
president and general manager, di- 
rected the organization of some 600 
persons, including 300 field men, be- 
fore Mr. Mehren’s acquisition and 
has since continued most of his 
former duties. 

Mr. Mehren won his spurs with the 
old A. W. Shaw Company, publisher 
of System, the sensation of the early 
part of this century. He later joined 
McGraw-Hill Publishing Company as 
editor of Engineering News-Record 
and eventually was made vice-presi- 
dent in charge of editorial direction 
of the company’s 20-odd publications. 


BUYING POWER SEARCHED OUT. Not only has The News the greatest circulation 
in each income bracket of Indianapolis, but this circulation is perfectly proportioned— 


coverage increasing as incomes increase. News advertising goes where business is! 


DISTRIBUTION is easy in the Indianapolis Radius. Indianapolis is an important jobbing 
center efficiently serving all of Indiana. 


vided by Indianapolis and the many cities and towns in the Radius. 
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fidence and responsiveness has been a fixed 


( habit of News 


on New York; Dan. A. Carroll 


THE INDIANAPOLIS NEWS ss msices sc 
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BEST WAY to gain entrance to Central In- 


leading daily newspaper, The News. 


to go along with Indiana’s 
Con- 


readership for generations. 


42nd Street 


Ample retail outlets for any product are pro- 


$21,000,000 FOR DRUG ITEMS! 


merchandise! 


TWO LEAVE POSTS 


M. Lewis Goodkind (left), radio serv- 
ice manager and publicity director, Lord 
& Thomas, Chicago, resigned last week. 


Smith Resigns 


Post with Swift 

W. E. Smith, manager of sales pro- 
motion for Swift & Co., Chicago, and | 
manager of 


formerly advertising 
that company, resigned June 1. 


Mr. Smith's plans include a vaca- 
tion and extensive travel, with future 
yet an-| 
He was previously associ- 
ated with the Curtis Publishing Com- 
pany and the J. Walter Thompson 


business connections not 


nounced. 


Company. 


Converse in New Post 


J. A. Converse, advertising mana- 
the Timberman, Portland, 
|Oreg., for the last 10 years, has been 
E. J. Mehren, president, Portland Ce- named Pacific Northwest advertising 
ment Association, Chicago, also resigned |representative of 


ger of 


to devote himself to private interests. |Publishers, San Francisco. 
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$101,000,000 for grocery items! 
That’s the annual expenditure of Indianapolis Radius families. 
they spend for YOUR products depends to a great extent upon the selling job you do 
in their preferred daily newspaper. 


METROPOLITAN IN POINT OF SIZE, yet the Indianapolis 
Radius is free from the selling disadvantages present in a vast city 
population. It has less of the extremes of poverty and wealth, far 
less illiteracy, far less foreign language population. 
tising programs function with maximum efficiency. 


Here, adver- 


A PIONEER in the establishment of a Merchandising Department, The News offers 
valuable merchandising help to its advertisers. 
secures the greatest possible degree of dealer co-operation—thereby increasing the pro- 
ductivity of News advertising. 


Its efficient staff of merchandising men 
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$66,000,000 for general 
How much 


FARM. VILLAGE 
RADIO TASTES 
DIFFER WIDELY 


First Co-operative Rural 
Analysis Issued 


New York, June 3.—While rural 
radio preferences follow thoge of 
cities closely, sharp variation occurs 
in the pattern in the case of in. 
habitants of small towns, according 
to the first report on listening 
habits released today in the Co-Op. 
erative Analysis of Broadcasting 
The first analysis is based on tele. 
phone checks with 9,815 farm houses 
and 10,785 set owners in Villages 
and hamlets. 

On the farm, as in many cities 
Jack Benny, Jello, is a_ favorite 
Other preferences of the rural audi. 
ence are Major Bowes, Chrysler: 
Lowell Thomas, Sunoco; Lum ang 
Abner, Horlick’s; Lux Radio Theg. 
ter; Eddie Cantor, Texaco; Fibber 
and Molly, Johnson’s wax; Amos 'y’ 
Andy, Pepsodent; Phil Baker, Gulf 
Oil, and the National Barn Dance. 
Alka Seltzer. 

While Jack Benny manages to re. 
tain his popularity in the small town 
areas, the rating of other radio stars 
alters suddenly, several which failed 
to elicit mention in the farm survey 
gaining places in the first ten, 

Benny is followed by Lux Radio 
Theater, Cantor, Major Bowes, Rudy 
Vallee (Royal Gelatin), Fred Allen 
(Sal Hepatica), Phil Baker (Gulf Oil), 
Hollywood Hotel (Campbell's 
Soups), Bing Crosby (Kraft Cheese) 
and Al Jolson (Rinso). 

The committee in charge of the 
co-operative survey said that an 
analysis of preferences by evening 
program types clearly indicates a 
taste for news and human interest 
among rural listeners, programs of 
a sophisticated nature failing to win 
a large following. 

The first survey, conducted in 355 
communities and towns having an 
average population of less than 76). 
indicated that average popularity 
of daytime programs is somewhat 
higher in rural areas than in large 
cities, while average popularity of 
evening program is lower. 

The Co-Operative Analysis of 
Broadcasting is conducted under 
supervision of a governing commit- 
tee designated by the presidents of 
the Association of National Adver- 
tisers and American Association of 
Advertising Agencies. The present 
membership includes Dr. D. P. 
Smelser, Procter & Gamble Co. 
chairman; George H. Gallup, Young 
& Rubicam, treasurer; Chester H. 
Lang, General Electric Co., Schenec- 
tady; George W. Vos, Texas Com- 
pany, and L. D. H. Weld, McCann- 
Erickson, Inc. A. W. Lehman is 
manager of the activity. 


A recent survey of 28,099 news- 
paper readers on 60 typicd 
homeward-bound SUBURBAN 
TRAINS showed more Suns 
than the 3 other New York eve 
ning newspapers combined. 


The ase Sun 


NEW YORK 
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‘Siaier the sind ot hie lassi. philesaibiai nor S elidadiade 
research equipped Edith Johnson with the ability to instill “the 
courage to live” in her thousands of readers. No special training 
enabled her to handle hardened criminals and with gracefully 
given advice set them on the right road of life. No particular 
education made it possible for her to relax the heart muscles of 
grief es men Rint women who nave ¢ come to her for 


A as i. average tl a ae ee 
and the desire to calm the fears of those facing life under handi- 

_ caps are the tools with which this brilliant woman has worked. 
For twenty-five years, since she joined the editorial staff of The 
Daily Oklahoman, her readers have depended upon “the cour- 
age to live” that has flowed so freely from her pen of wisdom. | 
Constant readers of Edith Johnson’s Column often thank this _ 

| —"" woman for that ae ae to live received from ner — 
wor ; 


Physically an a ila on the ares pies Star torijinenesiity 7 
a bulwark of reader interest, Edith Johnson's Column is another © 
reason for Oklahoman and Times supremacy in Oklahoma. © 
Confidence in Edith Johnson . .. and all the other traditional fea- 
tures of these two newspapers... is demonstrated by tangible 
results for those advertisers whose messa.ses appear in the Okla- 
homan and Times. Editorial supremacy has gained and will — 
continue to gain the confidence of Oklahoma. —- su- 
Premacy isa reflection of that ates sitet 
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ADVERTISING AGE 


Tune 7, 193° 


i those of the medical profession. The 
\first regular showing, according to 
Jo Morris Fishbein, editor of the 


Film to Help 


Doctors Wage 
S hili W sociation, and initiator of the proj- 
yp I {is a VP ect, will be at the convention of the 


| Association in Atlantic City, N. J., 
June 7-11. 


Journal of the American Medical As- 


Chicago, June 1.—In a co-operative | ; , 
Eg “ After that, it will be taken on tour 
venture with the United States Pub- | 


lic Health Service, the American | £0r further showings to doctors in 
Medical Association was jall parts of the country on a schedule | 


today 
to 100 local physicians and surgeons,| Which has not yet been determined, 
pamphlet, supplementing the 


at a pre-view showing of a motion | A 
picture clinic on syphilis, a seven| Work of the film, is being prepared 
reel sound film produced by the two|by the A. M. A, which will be dis- 
groups to “merchandise” the nation-| tributed to the medical men attend- 
wide war on the disease. ing the showing of the picture. 
Highly technical as well as clini-| The film has been produced by the 
cal, the film is intended only for | Burton Holmes Films, Inc. 


host 


No X’s mark any crime spots in The Wall 


Street Journal. 


$$$ We use them for more industrial 
purposes—to begin xylophone (when we 
discuss the music trades) or end index editorials and featur 
(which any business man finds useful in ive—is so important 
sorting his facts). pages are needed to 


$$$ But where the customary newspaper and fairly. 


compounds its pages of sultry crimes, 


amorous whimsies, & spectacular sports- for its daily 


appeat 


all using an occasional spot-marking X 

—The Wall Street Journal restricts its 

activities to the spot news of business. 

$$$ But this news—with interpretations. 
I 


‘es. to give perspect- 


$$$ Our 31.000 buyers pay $18 a year 


‘ance on their desks 


PACA RED LETTER DATES | 


- 

: 

. 
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a 
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F. B. McLatchy, chairman of the Pacific 


ABUNDANCE IS 
PHILOSOPHY OF 
ADMINISTRATION 


Washington, D. C., June 3.—With 
social planning given new impetus 
by favorable decisions of the Su- 
preme Court of the United States, 


Advertising Club Association convention, 

ring marks the convention dates—June 

13-17—in red. He'll be sure to be pres- 

ent when the curtain rises in Salt Lake 
City. 


and sha 


indications are numerous today that 
the administration is adopting a 


philosophy of plenty—heavy produc- | 


| tion, with low unit prices, in keeping 


re its reading with some 65,000 


associates. 


$ 


for an 
that from 16 to 20 


print it fully, truly, 


$$ This large group of business men are 
the country’s industrial and commercial 
leaders—whose nod O K’s your most 


cherished plans. 


$$$ They can be reached, and talked to. 


average daily reading time of 


291 minutes. And what they read con- 


vinces them—if couched in the same accu- 


rate, informative language which they 


MONEY 


expect in “the morning MUST of the 


MAKERS.” 


the MONEY MAKERS 


——, 
with the gospel preached by som. 
the leading economic Organizat;, 
of the country. — 
Plans for the future will he base 
to some extent on an analysis of 4, 
recent Federal Work Project styg;, 
of consumer buying made by the Ri. 
reau of Home Economics ang 4), 
Bureau of Labor Statistics. These... 
veys are being studied by the indus 
trial section of the Nationa) Re. 
sources Committee before 
recommendations. 

The new administration plang are 
believed to have been expressed a 
Indianapolis last Sunday by Hap, 
Hopkins in an address before the Na. 
tional Conference of Social Workers 


Making 


Luxuries for Everybody 


“We are moving Swiftly and 
steadily,” said he, “toward the day 
when the mass of the people wil] Bet 
enough of the national income to pro. 
vide a minimum standard of living— 
and by that I mean decent housing 
food, clothing, education and reereg. 
tion. I mean modern houses with 
bathrooms and electric lights, and 
perhaps an automobile. I meay 
enough education to want thege 
things, enough income to buy they 
and enough leisure to enjoy them,” 

Mr. Hopkins paid an indirect trip. 
ute to advertising and perhaps indj. 
cated that the alleged hostility of 
the administration toward business is 
diminishing when he quoted Edward 
Filene, Boston department store mag: 
nate, and sponsor of the consumer 
co-operative plan in this country, as 
follows: 

“If the masses demand automo. 
biles. motor car companies surely 
have had something to do with it. I 
have read their announcements jp 
our newspapers and magazines and 
not once have they criticized work. 
ers and farmers for aspiring to own 


a car. And if, in the last election 
these masses did not vote exactly as 
our big manufacturers voted, they 
surely did vote in harmony with 
their advertisements.” 

Speaking for himself, Mr. Hopkins 


continued: 


Markets for Products 


“Business is urging people to buy 
because modern business is mass pro- 
duction. Modern machines have 
made it possible. for the first time, 
for us to produce not only enough of 
the necessities, but many comforts 
and luxuries also. 

“At this point, increased buying 
power—a higher standard of living 
becomes a business necessity. Much 
of big business has always fought th 


demands of labor unions for greate! 
buying power through high wages 
It has fought farmers’ demands f 
equality with industry. But now ! 
|realizes that it needs all of 
families as consumers of the things 
big business produces.” 


these 


Resorts to Metropolitan 

Metropolitan Advertising Con: 
pany, New York, has been appointed 
to handle the advertising accounts 0! 


Camp Sagamore, Milford, Pa.; M 
Aveigh House and Loon Lake Co! 
ony, Chestertown, N. Y. Harry D 


Adair is account executive. 


~ Complete Broadcast: 
ing Facilities Wired 
and Transcribed 


_ TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK. PRESIDENT 


NEW YORK HOLLYWOOD 
521 Fifth Ave. 5833 Fernwood 
MUrray Hill Avenue 


6-2370 HOllywood 5315 


CHICAGO 
333. N. Michigan Ave 
STate 0366 
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ADVERTISING AGE 


The little tin soldiers and dolls, the “best-sellers” and golf clubs, 
too... all must wait. The All-Star Cast of Puck-The Comic 
ot Weekly distributed through the 17 great Hearst Sunday News- 
papers has arrived! 


D In the nearly six million homes reached with Puck-The Comic 
Weekly there are over 6,900,000 juveniles. Certainly there can be 
no question of the reading interest of these youngsters. And cer- 
tainly no question how persistently vocal they are. Though they may 
never appear in any advertiser's statistical ‘‘markets-by-income’’— 
these youthful millions have proved again 

and again the hard-hitting sales- making 


FREE: a “bonus” of 7,000,000 hard-hitting juvenile sales-makers 
in the vast audience of Puck-The Comic Weekly 


Whik 
the AU-Star (as 


entertains 


its 19 millions. 


Buying Majority. The laughs, loves, thrills and tears of the All- 
Star Cast in Puck-The Comic Weekly have assembled a vast 
unparalleled audience, an audience greater than any ever gathered 
by any other group of entertainers. 


Dr. Daniel Starch, eminent research authority, has surveyed 
and analyzed this audience of Puck-The Comic Weekly. He has 
measured with statistical accuracy who they are (a vast audience 
of families!), how they read (virtually the whole family reads the 
whole issue of Puck-The Comic Weekly including the advertis- 

ing!), and how much they earn annually 
(more than one-fifth of the entire 


influence they wield over ALL income. 


nation’s income!) 


But forget Puck’s seven juvenile 
millions a moment. Consider only the 
12,000,000 adults. Among them are more 
men than any man’s magazine ever 
reached, more women than any woman's 
publication ever sold. The 
youngsters are a cool bonus 
of seven millions! 


Together, these adults and 
juveniles represent America’s 
HE HEARST 


959 Eighth Avenue, New York 


AN 


SUNDAY 


CAST THAT MAKES THE “COMIECS 


Complete information concerning the 
part which the All-Star Cast now plays 
in American Business, and how this cast 
has captured for advertisers that Buying 
Majority who determine what America’s 
retail outlets will stock, dis- 
play and sell, is available upon 
request ... Please telephone 
COlumbus 5-2642, New York, 
or Superior 6820, Chicago. 


FOUNDED 


COMIC WEEKLY 


1876 


NEWSPAPERS 


Palmolive Building, Chicago 
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Florida High 
Court Upholds 
Citrus Box Tax 


(Continued jJrom Page 1) 


ADVERTISING IS 
MERELY MIRROR, 


reasonable bounds what is necessary 
for the protection and expedient for 
the promotion of that industry.” 

The tax of 1 cent a box on oranges, 
3 cents on grapefruit and 5 cents on 
tangerines—to net an_ estimated 
$650,000 for advertising during the 


current year—was re-enacted at the} 


current session of the legislature. 

Meantime, at McAllen, Tex., this 
week, steps toward the formation of 
the first grower-organized and 
grower-controlled marketing system 
for the Rio Grande valley's $150,000,- 
000 citrus industry were taken when 
growers elected Joe B. Atkinson, San 
Juan, chairman, and D. L. Rankin of 
Mission, secretary of the Valley Cit- 
rus Growers Committee. 

Under plans outlined efforts will be 
made to sign up at least 55 per cent 
of all citrus fruit tonnage in the Val- 
ley for the 1937-38 season. 


N. Y. Laboratory Moves 
The Advertising Laboratory, New 
York, has moved to larger quarters 
in the Postum bldg., 250 Park ave. 


ASSERTS BENSON 


Reflects Mood of Public in 
Any Given Period 


June 3.—While much is 
how advertising influ- 
ences the public mind, it is even 
truer that advertising is influenced 
by the public’s mood John Benson 
told the Chicago Federated Adver- 
tising Club today. The president of 
the American Association of Adver- 


Chicago, 


Bas 
said about 


tising Agencies was the chief 
speaker on the program at which 
the club made its first leadership 
award. 


Mr. Benson reviewed copy trends 
over a number of years to prove his 
point. The first new technique in 
copy advertising was appearance of 
“reason why” copy, sponsored by 
Lord & Thomas. It was based on 
}human, rather than mechanical rea- 
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THE HOUSEWIVES OF AMERICA ix 


eres BUILD AN INDUSTRY 


PEPPERELL X-RAYS COMPANY IN COPY 


are 
= 


This double page magazine copy of Pepperell Manufacturing Company, Boston, 


makes a unique appeal to housewives 


with elaborate exposition of the com- 


pany’'s lines and the part played in their development by the feminine consumers. 


sons for buying a product. Wash- 
ing machines, for instance, were pro- 
moted not so much for qualities of 
construction as for the time and 
effort saved and the leisure which 
resulted. 

This was followed by the scientific 


|demonstration era. 


| 
| 


“Odgoobt!-9 Joigot time , 


L. you are tired of cou 


tired of working up analyti 


ntless details— 


cal and statistik 


cal data and the other “preliminaries” of 


your campaigns, we'll do it 


We'll compile coverage figures with popu- 
lation, radio homes, retail outlets, avail- 


able time schedules and campaign costs. 


for you! 


including talent——leave you free to work 


up your important creative end of the job. 


In addition, we can help line up your mer- 


chandising cooperation and_ tie-ins — do 


most of the things that take your time and 
dissipate your profits . .. Let's talk it over 


at your office. or at any of ours. below. 


| 


FREE & PETERS. inc. © 


‘(and FREE, JOHNS & FIELD, INC.) 


WHO .. . . Des Moines 
WGR-WKBW . _ . Buffalo 
WHK-WJAY . . Cleveland 
WHKC .. . . Columbus 
KMBC . . . . Kansas City 
WAVE .. . . Louisville 
WTCN . Minneapolis-St. Paul 
KOIL ..... Omaha 
KOIN-KALE . . . Portland 
KSD . . . St. Louis 


vertising 
marked 

|simpler layouts and 
design. 
pany 

paint pictures of great merit and the 
advertising pages of magazines be- 
came veritable picture galleries. | 


wis . Columbia 
Woc .. . . Davenport 
WDAY... . . . Farge) 
KTAT . . . . Fort Worth | 
WDRC . _. Hartford 
WNOX . . Knoxville 
KFAB . . Omaha-Lin:oln 
WMBD ... . . Peoria 
WPTF .. . . . Raleigh 
. - . Tacoma 
KTUL. . . . . . Tulsa 
WKBN.. . . Youngstown 


“Science was being exploited in 
the public mind and in schools and 
colleges of that day,” Mr. Benson 
recalled. “Things had to be scien- 
tific to be true. So copywriters 
found scientific reasons for use of 
everything which was advertised, 
quoting scientific authorities liber- 
ally. This was a new appeal which 


‘| also opened the door to buncombe. 


Fakers could be dressed up _ in 
|learned garb with a stroke of the 
| pen.” 

The Ladies’ Home Journal and} 


| other magazines had been crusading 
|for better taste in the American 
{home and this, too, created an ad- 
era, Mr. Benson = said, 
by more attractive’ type, 
more artistic 
J. Walter Thompson Com- 
employed leading artists to 


Seek 


ee 


to Place 
Private Outlet; 
Under CBC Rule, 


| Ottawa, June 2. — Far-reaching 
steps to standardize programs of ri. 
vately owned radio stations through. 
out Canada were proposed today }y 
the Canadian Broadcasting Corporg. 
tion when justice department off. 
cials were asked by the corporatio, 
to consider its legal authority to im. 
pose these contemplated regulations 

Curbing of advertising ip pro. 
grams sponsored by beer and Wine 
concerns in Quebec and British Co. 
lumbia, where liquor advertising is 
legal by provincial laws, is Proposed 
where such broadcasts are heard in 
adjacent provinces. Another regula. 
tion would deal with the situation in 
the other provinces prohibiting lig. 
uor advertising, but where some bee; 
and wine brewers of popular y,. 
rieties frequently mention _ the; 
names in broadcasts as manutfactyy. 
ers of carbonated beverages. It js yp. 
derstood that the proposal is to py, 
hibit the broadcasting of the names 
of these sponsors. Restrictions op 
elaborate “sales talks” are also cop. 
templated. 

The whole objective of the pro. 
posed regulations, being studied froy 
the legal aspect, is to make applica. 
ble to privately owned stations, the 
policy the corporation pursues jp 
broadcasting on its own network s 
as to improve the standard for ligt. 
eners. 

Within the last few months CBC 
has turned thumbs down on seyvera! 
companies desirous of broadcasting 
programs over the network, because 
too much “sales talk” was proposed 


Indicated ’37 Color Rise 
for “Business Week” 52°, 


Color pages in Business Week 


jthe years 1934-36, reported in Apves- 


Copy Affected by War 


Then came the war with a brutal- 
izing effect which permeated all 
walks of life and coupled with a 


“cheap prosperity,” weakened moral 
|fibre and broke down public taste. cated increase over 1936 is 42 per 
| Business morals suffered too, accora- | cent. 


! 


ing to Mr. Benson. | 

“The later result was a period of | 
cancellitis during which even re-| 
spectable firms broke their word and | 


|vefused to accept goods in a falling | 
|/market,” he commented. “The effect 


of all this on advertising was ob- 
vious. Sex appeal of the most blat- 
ant sort appeared in print. Neither 
facts nor reason served as a re- 
straint on claims, and standards 
slipped lower year by year.” | 

When the bubble burst and 
country was abruptly disillusioned, 
advertising felt the lash, Mr. Ben- | 
son said, in two major respects. The | 
consumer market became 
that pressure was placed on adver- | 
tising to sell more goods, causing | 
more extravagant claims, while pub- 
lic fear also exercised an_ effect. | 
Copywriters were quick to take ad- 


vantage of this unreasoning fear, | 
and new diseases began to appear 
in all sorts of copy, from tooth 


paste to food. 
Reality New Demand 


The new generation, Mr. Benson | 
asserted, is impatient with many of 
the traditions of the past and is de- | 
manding reality. This, too, is af- 
fecting advertising copy, resulting 
in more informative advertising and 
more descriptive labels. 

“Advertising is one of the 
reliable indexes extant to current 
manners and morals, customs and 
standards,” he concluded, ‘and it 
will inevitably become a_ fertile 
source of raw material] for the his- 
torian of our time. 

“When personal morals and public 
taste improve, advertising will fol- 
low suit; when business ethics rise, 
so will advertising; when consum- 
ers demand more information, they 
will get it.” 


most 


Evans Leaves “Times” 


Joshua L. Evans has resigned 
from the automobile advertising de- 
partment of the New York Times to 
become manager of the New York 
sales office of Schelm Brothers, Inc., 


the | . 


so thin | | 


TISING AGE of May 24 were inadver- 


| tently reversed. 


The figures should have been 1936, 
112 pages; 1935, 71 pages, and 1934, 
50 pages. With 45 color pages 
ried in the first quarter of 1937, indi- 


HIGH 


VELOCITY 


“. ACCURATE 
AIM 


Shoot out your dead-line “musts 
by Railway Express...the complete, 
nation-wide day and night rush 
service for closing date certainty. 
Top-speed by rail. Super-speed >Y 
super-swift Air Express... 2500 miles 
overnight. Halftones, mats, ‘u's 
printed matter at low, economicc! 
rates. 23,000 offices. For servic 
or information, phone the nearest 


RAILWAY 
EXPRESS 


AGENCY INC: ; 
NATION-WIDE RAIL-AIR servic 


Peoria, Ill., maker of trailers. 


‘HE CR 


if Se fh Ferre ey, At Ne | Te ch SL, eR eee Ce eM ee ee Mo Sa ee se a i. - ae _ oA A 
Lae i a3 An 7e Se oe iy age ae 
} 2. 4%, See : cg é eg : ie , . : - . tie te eB 50 F a 3 3 | “* eee Py coy mee -) eee Ts Foe Da Xa . ; Ae a _ oe ya ee St ae rae eee. 
: $ ‘ . ie ‘ wt gt § < « ~ sg ’ s . ‘ 4 oe seks : 
" - ‘Nac nee ir ot 
f 4 
Bene 8 ee ___ June 7, 
~" ee ee een ee ee ——— - _ Neen (a 7 
z fi ~ 0 7m ere Seer? Some ain ah ny 4 
relics ive i! y Z| en 
; eel A Ee 
a har eet pean is ey CRB nm 
oe. . cae arias arsssnsnanniniail 
i- . [ i. Ba 
: = rast Pon: ; 4 af weg a See es Aes ee ae 
. ame, ea i ee ea Oe, ae . 
: re a, Sn at _ } 
Ate 4 * Ages Sa gti i wes sunt ia , eae f eee . ce 
. a ys *, oe pity « “ ar” Ba ne el ™ 
| ff : Bou Bo . int a 
oi z a aoe al we . * i | . 
a eds | lw Lae « Sa 
| i Pate ty Sty «., | Se daaraneanecee ‘ “Ae 4 . F = ~. 
t . Sar 7 ~ 7 7 Py 3 Pd Y . 
, ez 9] Per ke he ag Ses 
eo | gir ie AE esate Nees — — 
., OS” <i pe i ee A RAS Mod 2d fe 

sk | ? es elt CM ee Soo to ae “| ae . iin? f ¢ 

et RY. 2 Meee ae < —_—_——aa te a. Lae ae | 1 . 
on | is a: ee: ei Bs. 8 fy 5% ie 1 Ae, 

ee | m a. “at gta ce la ite i zz . mi 

ar vie : Ne ee be a 

ears 

ae pon — - — : —- 

ee ie or 

hikes) 

PALS, decane 

ee aris a —s at Sa ae aac a ie : : == 
aes: aay ia ° 

ae Ks fa A . “* 
bi e a 

Rete sh es “ wat 

nan a : ) Ps ee x — en 4 é r <= ~~. sagen 

ik . Z as a Se — ue 
e : Be - te. ——<_ Zs { Y r ., # a ; — 
eee Se b._/4, peice sa Sa Ea 
hed ah bh? % > Midap — “Sr”, Vi ° . bse A ——— 

oes, yt of & i \ ~~ > we “6 $4 ff x —-— nm 

ie nal t -{« NS ‘ 2 nrg fF 4. os —, j wig The 

fin 5 % “he * \ yy a hs — a 7 
oa. E73 WS tae € 
= th LPN j i — UG 
a f a Ve) AX Vi 
aio / , SF Wa PO nt Se 

ee on 4 a -y scsi if es 
es fgg —) yf ( : a /, | ‘f CTC 
a —— a Fe - Fe = af ‘ 
rs oa i. 4 g: \ eer | } 1 ij iid - 
sac “a , / wy : j = 
all = rs Lee Yael ie A =< op [s " i ae 

1 i aaa fog ET ea fey SRS Pa | 

Sh iy I gly o a a = a 4 oe ¥ ¢ Py . ROS Yes > Se ‘ay 5 

Sp yea fo" ~y ie Ss) ee =. EE — . ee | 

Sie . TE, ae Fea git << 

esta sy ; NODS Be eae ~~ [abe ie 4 . pat 
= gh if AS a. \~ Nga fe ‘Ap ; age 
aoe seh 2 eS awe % om * » Lian Megs 4 wn Coie 
Sera fo ae, Vas >) Qs) "ag, , let nd ita bona 

Boy eu Vs Sai \\ XGA SNR | BRN 4 S- 

i bi Paes HA ae Ee 3 W nae Wak LB i — | Oy . 

pe on fe Styl —- 4 ‘* WS t? ce F. eae % — | EEE LE SAI NL CTI RT 

ane F te bis =F Si Aid ey. eae _ ‘el a WSs : v “ Serko oR — hf 

eke ee 4 ig Ay , ea Zs SO Vo , it ee 4 

oy ee - _ eo Ir £: Ries my a 7 Ns ~ of 
LY wd le Bo AN |e Seat ee ng | 977 
Se ge to roa Sree” ” Nee . “i in 
Sh Aaa Str ab a\t See SaaS d ae 
i ga — ea > SUA SE SS Zo Pee. 
= ¢ s : 7 . Yy a a “ Sonok 7 ‘ me a = eS a ‘ad hy 
Be ae Dy 7" ‘. es —” L he i - Ms ee. thy 
~ . oe nal aa ‘ fe eR 
a we - si ~~ oi 4 ae 
iho = \ 2 x. . , 
\ 

fen ae ere bi . F ae 

Be eae Ny . 

Peete ; : 

pene ee = a ns 

ae =) te a 

ee: ii tied fae ‘ 

a alia aE bot, 

a ‘as a t PR a an Pp. Bates . 

+ oe ee We PAR me es 
Aa = . a ft at y . ne 
eee | et a tn 

ae | Ye a el 
a An 
gigas | — Se 

a i 0 

Be gue 

sony rs Se 
ee 

rh. < | x 

ee th an | Ng , * 

i oe ing 
ye prs . ms 
Ph eee 

a oe 
ae aa 

Pay; (ie bi ig sh hee e a Mets PE eee 5 ies €. 

oe sere. ie ane bs ss he PU aaa 
2 eS Ba a mt. | eee ST Went Na me ee 

2 : a: ‘sage? ee at of ar hoe eA ae ms a : i : 

: sat wud: Ve pets Eee ve 

_ t ces t a er 
re. at A ‘he : ‘ ae ri) ae ae “had es 
ee Se Sy a Ee egress saad ; 

oer ees ty, a aS ee } ol 
pecan Bae ea i aes POE o a ; Wye ES it ee 

ae Coa. ew en CHAR. 

ga ere ee ak ak : gpa ae | ee . pase 

s % fe NO East wand Ste 180 N. Michigan is | 

ae. a eae Goer Se ae a aa 

Bakes §eington 2-0860 Franklin 6973, es 

aes a ae wie . we eee, 

eo! aa eS ce SP oe le cae r . er ot as y | 

Bs 5 DETROIT SAN FRANCISCO > LOS ANGELES 
pate 2 ta roe oi Vie Roe ah Se 

ae New Center Bldg. hese Be Eleven Sutter = C. of C. Bldg. 

_ Ra » Bis tn, xhy a 5 ee ee é 
hil, WFBL . . . . . Syracuse Trinity 2-8444 = = Sutter 4359 sRichmond 6184 
ee i pre aha YS Sie ae 2 Spd Soka itm ev Ailte. M Re St eine et : 
alee ; | 

wee MOL . . . . . Seattle a 

pee ee 

ot eat 
i 3 eae a ee en 9 i rd, Fis PS MUN eae. eee ere Ae Le Pooh! i seit’, Sean 21 So ara 5 ema Soe aS eRe E er, Waar (i CUS Gd a yea me aod 3 Cag aia oie mri a er Cia aia cul aha Gk wire pe ae Se ae inck, aetna eur faye rars 

sk cpghaedae te IRA causa chi congue aC ire ae | ar eet Ce akg peas mire eae. Ran yt OER es cae Sane Ne OO ta a oes er ee 

bs ieee 2 Be aes ae ee ah te GE Be Pe ae as Wee Soper ee ee Sp Aye SRS Rice age en = FTO ENG oe OOS Gos ECM NL ep 8 Ca sh Oe Rae ible Rene a NSE Pee a OY ASST AL ith ORE ate ate Be an Sue, See es A oh ten a8, ete 
sap * (F Sete et oar Reo oie ee Oe BO ne ues AS 5 fy eer of Uo Rares Sete or ra ee Radar ear = nah Aig Sas eee 9 gt : #9 : 3 LAs : eet 1 Roel Ona es 


ager Yl , 
2 Rd a a *s * ey Z : : at a i. s zs : 
ae ‘ . ~ 7 ‘ 3 _~ ir a oa : , 
; ee 
4y. 
ADVERTISING AGE 9 
2 - 
‘ 
} 
; Z 
sy 
| “A 
i = 
. 
| ie 


eral 
iting 
alse 
sed 


a 


wihte 


ca es 
ie gsi 


sts 
ote, 
. Collier’s fast-moving editorial style is built for a purpose. It filters out 
the negative thinkers, the reactionaries, the viewers-with-alarm. In their 
‘al stead, it retains alert, progressive, optimistic readers... men and women ° * 
who have confidence in their own ability to meet the world successfully () l é r S Asie mark 
y -++ people with bubbling energy that gets what they want... and vitality 
= that packs a whole week of living into each twenty-four-hour day. 
Happy, responsive, resourceful . .. they represent America at its best! 
7143 
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ADVERTISING AGE 


Consumer Copy 
for Wilson in 
Business Papers 


Chicago, June 1.—Consumer copy 
in business papers, recently released 
by Wilson & Co., makers of “Tender 
Made Hams,” was described today 
as an experiment inspired in part by 
the heavy increase in the importation 
of foreign canned hams, which dur- 
ing the first four months of the year 
at New York were estimated to be 
nearly five times as much as those 
for the same period in 1936. 

The added schedule for the com- 
pany includes Banking and Traffic 
World, with advertisements similar 
to the regular consumer copy but ad- 
ditionally emphasizing the “All 
American” features of the products. 

Advises “Buy American” 

Selling punch emphasizes economy, 
taste, convenience and government 
supervision, with the copy likewise 
pointing out that in purchasing prod- 
ucts that are “All American” from 
farm to table almost every industry 
in the nation is thereby benefited. 

Supporting the advertisement, the 
company sent letters to all 


Bonus Time in the 
Great Northeast 


Every summer, in Eastern and Central 


New York and Western 


vacationists by the thousands spend mil- 
lions of dollars. This is “bonus” money 
for advertisers over WGY, the only effec- 


tive single sales entree to this rich area. 


A Basic Red Network Station 
programmed and. represented by NBC 


traffic| been highly favorable, 
heads in the country, mentioning the | 


RIDES FOR R & B 


Reproduction of an oil painting of Paul 
Revere's famous ride features this new 
plywood point of sale dealer display of 
Reed & Barton, Taunton, Mass., with the 
theme, “Paul Revere, patriot and silver- 


smith, designer of Reed & Barton's 
pointed antique sterling silver.” Kay 
Displays, Inc., New York, created the 


and call- 
ing attention to the fact that im- 
portation from January 1 to April 
17 this year of more than 11,000,000 
pounds of tinned hams has hurt the 
domestic market for the American 
farmer, decreased traffic for the 
railroads. A similar letter was sent 
to bankers. Response to the adver- 
tisements and to the letters has 
it was re- 
ported. 


New England, 


AUDIT BUREAU 
OF LINEAGE IS 
BRIDGE'S IDEA 


State College, Pa., June 3.—Crea- 
tion of a bureau to audit paid line- 
age of newspapers, and presumably | 
other publications, was proposed to} 
the Pennsylvania Publishers’ Asso- 
ciation here Friday by Don U. 
Bridge, advertising director, New 
York Times. In making this unique 
suggestion, Mr. Bridge emphasized 
that he spoke for himself alone and 
not for his paper. 

Mr. Bridge said that lineage fig- 
ures play a definite role in the sale 
and purchase of advertising, but 
that such statistics have been so 
grossly abused that they are in bad 
repute in some quarters. 

“The amount and character of the 
advertising published by a newspa- 
per is a good index to productivity 
of that medium,” said he. “When 
purchasing merchandise you can feel 
it, taste it, or otherwise analyze 
it in a material manner. Since this 


| 
| 


HINZE SAMPLER 


| 
aul 


This new “Beauty Bar Demonstrator” is 
being distributed by Hinze Ambrosia, 
Inc., New York, for its Ambrosia cleans- 
ing lotion, permitting point of sale cus- 
tomer tests. Monroe F. Dreher, Inc., 
conceived the display. 


cannot be done with advertising 
space, the best indications of value 
are the results obtained by other 
advertisers. 


Value of Statistics 


“In the absence of confidential 
sales data, a reliable index to re- 
sults is found in advertising expen- 
ditures over a period of time by a 
completely representative list of de- 
sirable advertisers. Audited figures 
would provide this important infor- 
mation in a satisfactory manner.” 
Mr. Bridge argued that many fac- 
tors can distort lineage figures to 
the detriment of such statistics as 
a dependable measuring device to in- 
dicate effectiveness of an advertis- 
ing medium for a specific campaign. 
However, he favors one simple 
yardstick in measuring lineage: 
“Was the advertising paid for at the 
rate stated in the rate card of the 
individual publisher?” 

He concedes that some publishers 
would object to opening their reve- 
nue books on the theory that the 
information is confidential, in spite 
of the fact that those most inter- 
ested can guess with uncanny ac- 
curacy both lineage and revenue 
when they need the data. 

“It seems reasonable to assume,” 
he continued, “that audited lineage 
figures would obtain vastly greater 
acceptance among advertisers and 
agency men than unaudited, even 
though the two sets of figures might 
have the same source. 


Other Possible Questions 


“While an audit might be limited 
to an answer to the single question 
as to whether the lineage was paid 
for at published rates, other con- 
tributing factors should be listed. A 
negative or affirmative answer could 
be given to such questions as, ‘Do 
you offer a free merchandising serv- 
ice?’ ‘Do you provide art free?’ ‘Do 
you guarantee preferred position 
service without payment of the card 
rate for that service?’ 

“These and other questions bear- 
ing upon lineage figures are at least 
roughly comparable to the questions 
in A. B. C. statements regarding 
premiums, contests insurance plans, 
combination offers, special reduced 
prices and returns.” 

Mr. Bridge concluded by express- 
ing the belief that such a plan 
would represent a definite contribu- 
tion to the sound buying and selling 
of advertising space, with a bene- 
ficial by-product resulting from im- 
proved practices in selling and pub- 
lishing. 


Named to Liquor Post 


L. M. Hickson, formerly in charge 
of advertising and sales promotion 
for the Atlas Supply Company, a 
subsidiary of the Standard Oil Com- 
pany of New Jersey, New York, has 
been appointed advertising manager 
of National Distillers Products Cor- 
poration. New York, succeeding John 
J. Cole. 


Stuart to B&D 


The F. A. Stuart Company, Mar- 
shall, Mich., maker of dyspepsia tab- 
lets, has appointed Benson & Dall, 
Inc., Chicago advertising agency, to 
direct a campaign in newspapers and 
radio. R. J. Dooley is the account 


ee 


Judges Meet tp 
Select Contes; 
Prize Winner, 


New York, June 3.—Judges of + 
ADVERTISING AGE essay Contest o- 
high school and college stude 
here tonight to make fina] selectins 
of the winners in the $1,000 cons. 
for essays on “How Advertising Ber 
efits the Consumer,” which ,).., 
last month. — 

More than 2,100 essays from every 
state in the nation were entereg ¢ 
the competition, and the task of yea) 
ing and judging the 2,000,000 wor. 
submitted has been an enormous te 
However, the judges have alregs, 
made their preliminary selection, 
and final placing of the winners yi) 
be done at the meeting tonight _ 

Judges of the competition are Dr 
Herbert W. Hess, professor of mg. 
keting, Wharton School of Finanp 
and Commerce, University of Peyp. 
sylvania; Mrs. Roberta Campbglj 
Lawson, president, General Feder, 
tion of Women’s Clubs, Washingtop 
D. C.; Thomas Robb, manager, Sales 
Promotion Division, National Retajj 
Dry Goods Association; and G, p 
Crain, Jr., publisher, Abdverrisiy, 
AGE. 

Principal winners in the high 
school and college divisions wil] jy 
brought to New York as the guests 
of ADVERTISING AGE during the con. 
vention of the Advertising Federg. 
tion of America, June 20-23. They 
will receive their awards at the open. } 
ing general session of the convention 


Marketers Told of 
NEMA Activities 


P. H. Donald, managing director of 
National Electrical Manufacturers 
Association, and L. C. Small, of 
NEMA’s headquarters staff, told the 
Chicago chapter of American Mar- 
keting Association of the activities 
of that organization at a _ dinner 
meeting June 1. 

Two important current business 
development activities of the associa- 
tion, they reported, are the compre 
hensive plans, being carried out with 
the co-operation of factors in the elec: 
trical industry, as well as manufac: 
turers of related lines, for more ade- 
quate wiring in homes and other 
structures, and kitchen modernizing 
activities, with particular emphasis 
on electric ranges. 


DLS meg; 
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Helm Appointed to 


Direct Travel Bureau 


Ennis Helm, formerly chief pho 
tographer for the Daily Oklahoman 
and Oklahoma City Times, Oklahoma 
City, has been named director of the 
state highway commission’s new 
travel bureau. : 

A major part of the appropriation 
of $110,000 will be spent on adverts 
ing and in maps and folders for out 
of the state distribution. 


Elect Eben Luther 


Eben Luther, general agent, Col 
necticut Mutual Company, Prov 
dence, R. I., has been elected presi: 
dent of the newly formed Sales Man- 
agers’ Club of the Providence 
Chamber of Commerce. 


——— 


BULL 


There's no bull in the talk 
about increased cattle pro 
duction in Middle and South 
Georgia. Hogs and other 
live-stock on the up and up, 
too. Armour, Cudahy, Swift 
and Wilson packing plants in 
this rich area are all busy- 
Year-round cash income— 
year-round purchasing Ppow- 
er for your goods. Say your 
piece in the 


MACON 


GEORGIA 


TELEGRAPH 
and NEWS 


Representatives 
THE BRANHAM COMPANY 
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n not on horseback. Such an 
A= appearance would truly be as 
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XP 


startling on Central Avenue, 


Phoenix, as on Broadway, New 


York. For Arizona Al has gone 

Gees modern. His desires are keyed to 
SS the streamlined age. During 1936 
he, and fellow Arizonians, wrote 
checks totalling $441,005,411.00 
‘on Phoenix banks. A sum that 
boosts this city to SECOND place 
in per capita retail sales among 
the 200 leading cities of the 
United States! “es 


Sees 


eee 
sseees 


** The Phoenix Republic and Gazette alone reaches 
54% of the newspaper readers in Arizona every day! 


** KTAR, the state’s pioneer radio station, serves 90% 
of the population centers of Arizona! 


»~ 


seese 


fteees 


PHOENIX ACTS AND DOES BUSINESS AS A CITY OF A QUARTER MILLION! 


- E. KATZ SPECIAL | 
ADVERTISING 


Kansas City, Dallas 


_WALTER BIDDICK CO. 
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The Public Will Decide 


David Lawrence, who is not only an 


intelligent observer of the political 
and economic scene, but also a real- 
ist in his appraisal of events and 
their significance, remarked in one 
of his newspaper articles that the 
recent decisions of the Supreme 
Court emphasize the fact that the 


final verdict on the new deal will be 
made by the public. 

He 
nents of 


that 
toward a 


pointed out 
the trend 
centralized form of government, reg- 


many oOppo- 


more 
ulating social and economic condi- 
tions to a greater degree than ever 
attempted in this 
have rested their case on the consti- 
tutionality or 
the specific measures through which 


before country, 


unconstitutionality of 
the objectives of the administration 


sought. Most of 
cent laws have met with the approval 


have been the re- 
of the Supreme Court, again indicat- 
ing that the 
upon to do something which rests en- 


court cannot be relied 
tirely with the decision of the people 
themselves as to the kind of govern- 
ment they want and the kind otf so- 
ciety they prefer. 

Thus, as Mr. Lawrence makes clear, 
the decks have been cleared of purely 
and business 
the 


court 


legalistic discussions, 
to state its case and win 
the the 
bar of public opinion. 
maintain the 
enterprise 


is left 
decision not at bar of 
but at the 
Business wants to SYS- 


tem of free competitive 
industrial 


this 


which has _— stimulated 


progress in America and given 


Motordom’s Big 


What 


dents is 


motor car acci- 
the big question mark in 
the automobile field. Labor troubles 
and other incidental problems pale 
into insignificance when the real 
scope of the major issue is realized. 
More people are being killed and in- 
jured than before in the his- 
tory of any country at peace, through 
the use of the popular inven- 
tion of modern times. 

The amazing thing is the relative 
lethargy of the public. At times 
there is a flare-up of interest, such 
aroused by the publication 
of “—-And Sudden Death,” but gen- 
erally speaking the enormous human 
and economic losses which are being 
suffered continuously accepted 
without serious resistance. The pub- 
lic seems to be reconciled to the idea 


to do about 


ever 


most 


a8 Was 


are 


country the highest standards of liv- 
ing on earth, and its program must 
be sold to the public. 

The trend of the times, politically, 
is in the direction of greater control 
of business and industry—control of 
wages and hours, and ultimately con- 
trol of production and prices. Full 
control of and distribu- 
the the 
seems to be the aim of the Roosevelt 
administration, far it 
been ideas suc- 


production 


tion in interests of public 


and thus has 


able to present its 
cessfully to the public. 


Business 


men believe that more 
wealth will be produced and _ dis- 
tributed among the people through 


the maintenance of an effective sys- 
tem of competition, with a minimum 
amount of regulation by government. 
That system has worked in the past, 
and as compared with other plans it 
The 
reason why such a large part of the 


has been an enormous success. 


public seems to be willing to discard 
it is because its weaknesses have been 


emphasized and its advantages ob- 
scured. 
Krom now on business should take | 


advantage of every opportunity to 
effectively to the 
products 
political 


those 


present its case 


which consumes its 
Which through 


how 


public 
and 
will 


action 
decide products are 
the 


business 


distributed in 
Interpretation of 


to be made and 
future. 
to the public in a positive and con- 
structive way now becomes the great- 
est and most important responsibility 


of business management. 


Question Mark 


destruction, but nevertheless indis- 


pensable. 


Ultimately, of course, there will be 


unexpected and violent rejection of 
this idea, with restrictions on the 
use of motor cars which may seri- 
ously damage the industry. Hence 
the leaders of the automobile busi- 
ness are trying to solve the traffic 


problem, and are studying such fun- 
damental ideas as junking the entire 
street and highway system and start- 
ing over with a plan better adapted 
to high-speed motor traffic. 
Advertising has not succeeded in 
checking motor car fatalities as had 
been hoped, but it will succeed bet- 
ter, once a definite plan for control 
of traffic hazards has been developed. 
Sentiment must be guided along spe- 
cific rather than general lines in the 


that the motor car is a weapon of|battle for safety. 
: c wee : ; oo 
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-New York Herald Tribune 


Views from 
Outshine Gold 


(As viewed in the Chicago Tribune) 


The five young Dionnes of Callan- 
der, Ont., having rounded their third 
marker, are started into the fourth 
years of their remarkable lives to- 
gether. They are already rich in 
their own right. They are wards of 
state but they could buy up some of 
the chief officers of state. They are 
the greatest single regional as- 
set which ever was developed around 
Lake Nipissing. 

Last 
recalled, 


also 


year, as the estimate is now 
two million dollars, 
mostly American currency, went into 
the banks of North Bay, twelve miles | 
north of Callander, on Lake Nipis- 


some 


sing, as the result of the continuous 
stream of travel coming in from all 
regions. This has made North Bay 


one of the most prosperous shopping 


towns in all Canada. Every hotel is 


crowded and any one who wants to 
take overnight paying guests ean fill 
his rooms. 


It oil had been struck in Callander 
or North Bay the profits hardly could | 
be larger than those derived from the 
fact that the quintuplets were born 


in the region. They have, it might} 
be said, made copper, cobalt, nickel 
gold, and other metal industries of 


jhave been a great help to agriculture, | 
| because 


secondary importance. 
Incidentally, the five 


little girls 
the tourists want to carry 
away mementoes and they prefer to 
take The guardians of the 
children, at the suggestion of Dr. Da- 
foe, have made this souvenir collect- 
ing easy by hauling in loads of stones 
from adjoining regions, and it is a 
fair guess that most of the farms in 
the vicinity have been entirely 
cleared of them. 

Not only do 
boarding 
prosper 


stones, 


the hotels, 
and restaurants 
plowing is a lot 


stores, 
houses, 


but easier. 


(As viewed in Cooperation, publica- 
‘ion of Kimberly Clark Corporation) 


Have you ever watched a really 
clever wife work her husband for a 
new hat, or a dress or a wash ma- 
chine? It begins a few months in 
advance something like this. “Did you 
see Mrs. Jones’ new hat at church to- 


day? I thought it was just dear on 
her, didn’t you?” Friend husband. 
not wishing to be thought too dumb. 


the Outside 


A few 


remarks, ‘Yeah, not so bad.” 
days later-— 

Once in a while a husband sits 
back and thinks this whole business 


over. Obviously this idea has rolled 
up on him some way until other 


things were obscured. Come to think 
of it he needed a new pair of work 
shoes, but it’s too late now. Back 
along the idea campaign somewhere 
he should have begun talking about 
what he needed. Those old shoes 
are really a safety hazard and inter- 
fere with his performance of a good 
day’s work. Probably a more equit- 
able expenditure could have’ been 
worked out. 

Single ideas, when pounded on day 
after day, acquire a truly remarkable 
force and have a strange faculty of 


obscuring all else. If the idea is 
good all is well. If the idea is bad 


the principle still seems to work un- 


less we actively think through the 
problem in its entirety and bring 
other viewpoints to bear early 
enough. 


In the Money 


(As vieired in the Missouri Ruralist) 

Missouri bankers assembled in an- 
nual convention at St. Louis recently 
were shouting for Joy. Gone are the 
gloomy forecasts, the depressed coun- 
tenances, the fears of what may hap- 
pen tomorrow. And the reason for 
all this optimism is that farmers are 
on their way up again. Despite too 
much rain in some sections the crop 
outlook is favorable and 


prices are 
sure to continue high. The fear of 
another drouth vear has been dis- 


pelled. There is no likelihood of a 
repetition of 1935 when small grain 
crops went unharvested. Farmers 
again should have money to deposit 
and money to spend. 

All this said it is timely to remind 
country bankers that again farmers 
are their best loan risks. Money lent 
for feed and seed, for purchase of 
needed livestock, will be repaid. In 
Audrain county this spring banks re- 
fused a loan of $20 an acre on land 
that during boom times sold for $125 
an acre. A prosperous farmer with 
ample acres of his own made the 
loan to his farmer friend. “I didn’t 
need the land, the purchaser did,” he 
told us. “It’s good land, he’s a good 
farmer. If we have a favorable year 
he'll pay off that loan with his 1937 


corn crop. Who could ask better se- 
curity?” Who indeed. Wake up, 
bankers! 
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The following documents may & 
secured without charge from ¢, 
panies sponsoring them, or throups 
ADVERTISING AGE, by any national) 4 
vertiser or advertising agency ey¢,, 
tive writing on his business }oy;,, 
head. 


No. 1173. Behind the Figures 
Grit explains its A. B. C. audi; 
port in this small book, and atta), 
to the back cover is the audit repor: 

itself. 


No. 1174. Tickling a Man Wheye y, 
Likes It. t 
This brochure, issued by 
Publications, is a reader survey 
the Fawcett Detective Unit. giy ne 
data on size of families, income, ag; 
home owrership and amvuunts gpep 
for several products. 


Faweet 


No. 1175. 


tising. 


Animated Display Ady 


Issued by Stanley & Patterson, [py 
this booklet discusses general types 
of animated displays and gives costs 
ot this kind of advertising. 


No. 1176. 
ket. 

Midwest Farm Paper Unit has is 
sued this pamphlet giving Midwes: 
farm market figures and a descrip. 
tion of who reads the papers. 


The Midwest Furmn \ 


No. i171. Orlando Florida's 

Month Market. 

This market folder, prepared \y 
the Orlando Reporter-Star Sentinel 
shows the city’s location, its retail 
trade area and its advantages gey 
erally. 


Twelve 


No. 1172. Here’s the “B-P Plaw 
This folder, issued by Thomas Pub- 
lishing Co., New York, gives adver- 


tising, circulation and editorial in- 
formation about Building Products. 
No. 1155. Looking Beyond Circula 


tion Figures. 

In this brochure Screenland Unit 
holds a magnifying glass above the 
homes of its readers, giving a picture 
of the families, their possessions and 
buying habits. 


No. 1170. Who’s Who and Where. 

A new druggist route list booklet 
has been prepared by the Syracuse 
Post-Standard in co-operation with 
the Syracuse Nabor Druggists Asso 
ciation. It covers all retail druggists 
in 16 counties of central and north 
ern New York, trade association of 
ficers, wholesalers, and chain buyers 


No. 1168. Valuable Data on New 
York, the World’s Greatest Market 
This is the fourteenth annual edi: 

tion of the New York Sun's market 
data book. The volume presents 4 
summary of the 1936 standing of 
New York newspapers in various ad: 
vertising classifications, the editorial 
and circulation scope of The Sun, and 
descriptions and charts showing the 
size, character and buying power of 
the New York market. 


Numme 


No. 1160. A 
Radio Facts. 
This summer there will be at least 

34 million radios in use in the United 

States, according to this brochure * 

sued by Columbia Broadcasting SY* 

tem. Figures are taken from a Starch 
survey of radio ownership and sul 
mer listening habits 


No. 1157. 85 Hours a Day. 
Issued by National Broadcastité 
Company, this brochure tells abou! 
the planning that lies behind ! 
many types of daily broadcast pre* 
entations. There are many jllustr@ 
tions of artists and program scenes 


vet. 
No. ke 


Summary 0] 


1127. The Family Circle Mar 


Retail sales figures from the me 
U. S. Census of American Bus! 
have been used in this ne ores 
tion map which charts sales activ!¥! 
by counties and indicates coveras® : 
the territory by The Family 
Magazine. 
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Surely not since the War have such pitiful 

photographs been taken as those a score of 

news photographers obtained at Lakehurst 

as the “Hindenburg” burst into flames. As- 

; sembled to welcome the silvery airship on 

let her first 1937 trip, they were able to snap 
every detail of the disaster 


used to give 
‘troads. The legi 
vill diverting 4°% of the 
funds to farm-to-market rga 
Kraschel vetoed 4 , 


diverun yt I | 
I a 
“ es 


. Kraschel 


ap- 
hen the fight yw wn and 
country. gine { r cents 


a alf cent 
n @pihiec sales 
ii everybody 
eS ot Bdy else a liar up to 
i vy 8 before the legislature adjourned 


d left rural Iowa in the mud. 
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All Photos © Int. News 


Below, Queen Shenan- 
doah, who happens to be 
Miss Gretchen Thomson 
of New Orleans, smiles on 
her subjects assembled for 
the annual Apple Blos- 
som Festival in the Valley 
of Virginia 


BURIAL * 


of 1924 more certain than ever. 

Even if the child-cranks and bureaucr 
state ratifications they lack, we doubt if 
ratifications spread over fourteen ye 
such an amendm 

Child labor irt 
opposed it. The 
in the hands of 
uplifters. 

This can now 
Court. A consti 
proved new for 


GUERNSEY GOLD * 


Prices received for purebred Guernseys at 
state sales during May's first week cheered 
the members of the American Guernsey 
Cattle Club who went to New York May 12 
and heard Secretary K. B. Musser announce 
registration of 55,522 animals and sales of 
30,585 in 1936, to make it the greatest year 
in the 60 years of club history. 

At the annual spring sale held by North 
Carolina Guernsey Breeders’ Association 
May 5, top cow Gertie Rose sold for $1,600 
and went home with A. L. Brown of Con- 
cord. Top bull, Klondike Kipling, took 


et rid of it, 


facts in tim 
held May 6th, wer 


arm Journal's 
and a thoro 


It looks now as if the determine 
powerful Christian church, has made the death of 


e to be of use, 


read in 1,316,000 fronts Press but a few da 
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$525 from Walnut Hill Farms, Donerail, 
Kentucky. The 37 animals sold for $333.65 
a head. 

Average price for 52 head at the Wash- 
ington state sale (Puyallup), May 4, was 
upped $33 over last year’s average, to make 
it $268 a head for 1937. George Emde, of 
California, paid $1,150 for top cow, Velma 
of Chicona. 

Auctioneer Walter Andrews sold 59 head 
in the Michigan sale May 4 for an average 
of $330 a head. Top cow sold for $1,000, 
top bull for $1,010. A yearling heifer con- 
signed by J. C. Penney’s Emmadine Farm, 
Hopewell Junction, N. Y., brought $700. 
Cows in milk averaged above $400. 

Higher still was top price of $1,550 for 
D. O. Brant’s cow, Bet’s Nancy of High 
Hill, in the California state sale the last of 
April. In this third annual sale, 46 females 
averaged $386.85 a head, which was $80 
higher than last year, $160 higher than 1935. 

Pacific slope Guernsey sales at Salem, Ore- 
gon, on May 6, set high marks with an 
average of $187 for 51 head sold on the 
Oregon State fair grounds. Wandamere Eagle 
topped the bulls with a price of $430. He 
went to A. S. Moulton of Ridgefield, Wash- 
ington. The top price for females was $425, 
which A. S. Moulton paid for a fine five- 
year-old named Daisy of Old Park. 


BETTER HOMES * 


The first tarm homes exhibit train in the 
world started on a two-weeks’ tour of Kan- 
sas, May 10, from Manhattan, Kansas. This 
nine-car caravan contained elaborate displays 
of the latest modern improvements in de- 
sign, construction, furnishing, and landscap- 
ing of the farm home. 

This unique exhibit was prepared by 
officials of Kansas State College, to take 
before Kansas farmers a series of concrete 
examples of how life on their own farms 
can be made easier and happier. Working 
models of modern water supply systems, 
object lessons in tasteful home furnishings, 
cutaway models of farm homes, various 
forms of landscaping, and modern types 
of refrigerating units were shown in the 


esistance of farmers, plus a 
ild Labor Amendment 


shington could get the eight more 
emeé Court would now approve thirty-six 


ey would refuse to enforce laws passed under 


y harmful and should be abolished. We have always 


while keeping regulation and enforcement 


d out of the grasp of Washington politicians and paid 


egally, under the recent Prison Goods decision of the Supreme 
amendment is no longer necessary, not even the somewhat im- 
ntly suggested by Senator Vandenberg. 


various Cars. 

One car contains a full-scale, furnished 
farm home, dinette, living room, kitchen, 
and bed room. 


BIRD SHOT fo— 


Deputized farmers a_ thousand © strong 
warned striking cannery workers at Stock- 
ton, California, that they would shoot if 
their produce trucks were stopped by pickets. 
When strikers ignored the warning and at- 
tacked, with rocks and baseball bats, a few 
blasts of bird shot from farmers’ shotguns 
quickly ended the rioting. 


Reports of the last ¢ 
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Smith Urges 
Spare Use of 
Superlatives 


Indianapolis, Ind., June -Most 
people will listen to a sales story if 
it is not overburdened with superla- 
tives, Harry M. Smith, commercial 
manager, WBBM, Chicago, told the 
Advertising Club of Indianapolis last 
week. 

Among the 
forming 
sors, Mr. 


radio programs per- 
outstanding jobs for spon- 
Smith listed the “Meet the 
Missus” program offered by Fitzpat- 
rick Brothers, 
Chicago, for Au- 
tomatic Soap 
Flakes. He 
pointed out that, 
although this 
product was in- 
troduced seven 
years ago, in- 
tense competi- 
tion and expense 
of distribution 
proved insur- 
mountable bar- 
riers to the cus- H. M. Smith 
tomary mer- 

chandising and promotional efforts, 
and the product was allowed to lapse 


|after these ill fated efforts until last 


year when the radio program was 
launched. 

Results within six weeks after the 
program was begun included 10,000 
new outlets for the products, stocking 
of the product by two major food 
chains and by a host of independent 
jobbers; activity, according to Mr. 


Smith, which was created by con- 
stant consumer inquiry. 
The value of high pressure, retail 


copy, at first barred from radio, was 
outlined by Mr. Smith in relating the 
merchandising story of the Evans 
Fur Company, Chicago, in which ra- 
dio contributed a major part in ele- 
vating this advertiser from a small 
seller on consignment to the position 
of the largest exclusive furrier in the 
United States. 


Stecher Appointed 


Walter Stecher, formerly with 
O'Mara & Ormsbee, Inc., newspaper 
representatives, has been appointed 
national advertising manager, The 
World-Herald, Omaha, Neb., to suc- 
ceed John Blackmore, now associate 
business manager. 


O’Meara Joins Y&R 


Carroll O’Meara, formerly’ with 
Station KHJ, Los Angeles, has re- 
signed to join Young & Rubicam, 
Inc., as writer-producer. 


100 MILLION 
GOLD EGG LAID 
BY CORONATION 


Rodgers, Gubb, Trace Finan- 
cial Side of Pageantry 


New York, June 1.—Another side 
to the picture of pomp and glory un- 
folded in the Coronation—its effect 
upon trade and industry—is_ pre- 
| sented in an article appearing in the 
jeurrent issue of People, published 
by the J. Walter Thompson Company. 

Authors of the article, John Rodg- 
ers, of the company’s London office, 
and Anthony W. Gubb, estimated 
visitors for the coronation spent 26,- 
782,500 pounds. This includes the 
sums to be spent by visitors who will 
stay four months as well as those 
whose sojourn was more limited, the 
Abbey and seating expenses, Royal 
entertainment and that of other for- 
eign offices. It does not include ex- 


Men in 


| AIR CONDITIONING 


seeking new markets to conquer: / 


HAT has happened in the retail field, 


ie 
E 


where competitive 
forced store after store to install 


ing, has opened the eyes of the men in air 
to possibilities they had not 
Other markets are opening as 
these men maintain the consistent monthly 


conditioning 
dreamed of. 


gains they have registered for 
and a half. 


conditioning a potent factor. 


Thus, by serving other fields, men in air con- 


ditioning achieve a growth tha 


Exuberantly they go forward to conquer new 
As they go, they are alert to the 


markets. 


AU 


Tae 


utp 


THE PUBLICATION THAT 


conditions 


In the apartment house field .. . 
competitive renting conditions will make air 
The residential 
field leads in sales, of course, with a potential 
growth that cannot be measured. 


have 
air condition- 


TIONING 


the last 
ee gal sales minded, 


t is amazing. 


messages of manufacturers who have products 
that will contribute to their growth. 
response to product advertising, and to cam- 
paign ideas offered in the editorial columns of 
the paper that was created to serve them... 
AUTOMATIC HEAT and AIR CONDI- 


Their 


. . prove them to be the most 
most aggressive group of deal- 


ers in the land today. 


In order that you may familiarize yourself 
with the broad service this paper offers the 
industry, write for the latest copy of the 
monthly “Current Conditions.” 
nized throughout the industry as an authorita- 
tive, needed review of developments for sales 
and advertising executives. 


It is recog- 


EAT and 


ir onditioning 


1900 PRAIRIE AVE., CHICAGO 


(Yo 


THE AIR CONDITIONING MARKET 


SPONSORS VIEW NEW ATLANTIC 


ee 


CLOCK MODEL 


This clock, magnified to a 40-foot diameter face, has been erected atop the 


Belber Bldg., Philadelphia, for the Atlantic Refining Company. 


Grouped about 


the model are those responsible for the spectacular, Wayne C. Yeager, (left), 
Atlantic vice-president; A. B. Raughley, General Outdoor Advertising Company, 


Philadelphia sales manager; Benjamin Eshleman, president, 


Benjamin Eshleman 


Company, and Joseph R. Rollins, Atlantic advertising manager. 


penditures of Londoners themselves, 
of boroughs or municipalities, or 
money from the sale of souvenirs. 

Back of all the pageantry, the ar- 
ticle emphasizes that the ultimate re- 
sult of the coronation festivities will 
not lie so much in the huge amounts 
of money spent by visitors but in the 
solidarity and sense of prestige ac- 
cruing to the empire from the world- 
wide interest attracted. In this light, 
the authors say, the empire is pro- 
jected as the epitome of all that is 
strong and united in principle; the 
shining example of functional unity 
which other nations will applaud. 

In connection with the souvenirs, 
the article points out that the effect 
of Edward’s abdication, considered a 
catastrophe at first by manufacturers 
who had invested fortunes in sou- 
venirs bearing his likeness, served 
uniquely to make these souvenirs as 
valuable as those later prepared, hon- 
oring the present King and Queen. 

Government assistance and super- 
vision is credited with facilitating 
the journey of the 200,000 visitors 
who came from abroad, according to 
the article. To prevent exorbitant 
prices, special inspectors were on 
hand to investigate lodgings offered 
for rent, while a committee likewise 
acted as a clearing house for those 
who offered rooms and for those who 
sought places to stay. 


Transportation Booms 


Upon the railway lines fell the re- 
sponsibility of handling the record 
amount of traffic. Special trains and 
elimination of nearly all freight traf- 
fic during the vital three days aided 
in solving this problem. 

Striking back at the theory that a 
coronation bubble boom is apt to be 
followed by a period of depression, 
the article reports authorities as stat- 
ing that no such era of depression is 
anticipated. Hotel reservations all 
over the country, it is pointed out, 
indicate that a large number of the 
visitors will remain until August and 
that the amount of money put into 
circulation will far exceed that of 
previous years. 

Other nations, as well as England, 
plan to capitalize on the foreign in- 
flux. The Paris exhibition is ex- 
pected to draw many of the visitors, 
while advertising in Dominion news- 
papers invites travelers, ‘‘After the 
Coronation—See Germany.” 


K.M.&G. Agency cree tg | PE 


Ketchum, McLeod and Grove, Inc., 
Pittsburgh, has expanded its office 
space in the Koppers bldg. 


Embassy Uses New 


Sound Film Process 


Embassy Talking Picture Produ. 
tions, Detroit, a newly-formed com. 
pany headed by Albert and Edward 
Weiner, devoted to the production of 
commercial sound pictures, will util. 
ize a technique whereby the sound 
can be placed direct on 16 mm. film. 
and which is said to cut costs by 
more than two thirds. 

Albert Weiner formerly represented 
the Paramount News Reel in the De 
troit area and has been engaged in 
the commercial picture business 
there for the past 12 years. 


“Printing Arts” Puts 
on Advertising Exhibit 


An exhibition of 200 prints selec- 
ted from advertising photographs 
used in all media is being sponsored 
by Printing Arts Quarterly and will 
be shown in key cities throughout 
the country. The exhibit includes 
both black and white and full color 
work. First showing opened last 
week at the Underwood & Under: 
wood studios, New York. 


Swift Campaign For 
Delicatessen Goods 


Swift & Co., have scheduled an ex- 
tensive newspaper campaign to ad- 
vertise their line of delicatessen 
products. The campaign will be con- 
ducted from four of their trading 
centers, Miami, Philadelphia, Denver, 
and St. Paul and Minneapolis. 

The J. Walter Thompson Company, 
is the advertising agency in charge. 


1-A-B Elects Hill 


Luther L. Hill, vice-president, lowa 
Broadcasting System, has been 
elected president of the Iowa Asso- 
ciation of Broadcasters. At the an- 
nual meeting tribute was given to 
Fred Little, attorney for the Iowa 
Broadcasting Company and Ralph 
Evans of the Central Broadcasting 
Company for their work in preparing 
and presenting the radio libel pill re 
cently passed by the general as- 
sembly. 
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*Read daily by the men who specify products, OK 
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BRITISH COLUMBIA 


CANADA’/S WESTERN RESERVOIR OF WEALTH 


BARRIERS OF DISTANCE are swept away... AND IN BRITISH COLUMBIA THERE ARE——— 
every province of Canada is a next-door neigh- 116,528 Telephone Subscribers 
bor to all the others . . . similar in buying 129,837 Wired Homes 


104,072 Owner Occupied Homes 
102,851 Licensed Motor Vehicles 
114,817 Subscriptions to this group of Magazines 


habits, in consumption of branded merchandise. 
Today to the far-seeing American manufacturer, 
the Canadian market is not local, not provin- 


cial ... but national. And to reach this national 

market... add its sales possibilities to his own ALERT RETAILERS in the British Columbia 
domestic market ...the same far-seeing manufac- market are glad to sell nationally advertised 
turer turns to the national magazines of Canada. goods. In this area there are 1,461 grocery 
THE NATIONAL MAGAZINES give you, at min- stores, 268 drug stores, 184 hardware stores, and 
imum cost, simultaneous national coverage. many other responsible outlets for merchandise. 


They give you concentrated coverage of every 
province as well. British Columbia, for instance: 
Here is a Province where per capita wealth is 


THE NATIONAL MAGAZINES of Canada give 
you a friendly and persuasive entry into a free- 


$3,414; where the Pacific yields a fishery pro- spending national market. They surround your 
CANADAS MAGAZINES duction of nearly $11,000,000 yearly; where the sales message with editorial matter possessing a 
forests support a lumber and paper industry specifically Canadian appeal. They enable you 
worth over $32,000,000 annually ; where electric to present your product realistically and so create 


power hits another $9,000,000. ready acceptance of your brand. They give you 


IN BRITISH COLUMBIA there are 176,910homes: direct, sales-producing access to homes that harbor 
SELL CANADIANS 95,595 urban; and 81,315 rural. the ‘‘able-to-buy™ citizens of every community. 


Chatelaine « Canadian Magazine « Maclean’s Magazine 
National Home Monthly e« Canadian Home Journal 


NATIONAL COVERAGE FROM SEA TO SEA 
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Voice of the Advertiser 


A This depar 


Witke Says Brewers Need 
Co-operative Instruction 


To the Editor: The very excellent 
article in your May 24 issue, discus- 
sing the United Brewers’ Industrial 
Foundation, strikes a responsive 
note, especially in conjunction with 
your editorial in the same issue. In 
considering the views expressed in 


this letter, please do not assume that 
they represent the views of either the 
firm with which I am connected or 
the various brewers’ association pub- 
licity committees of which I am 
either chairman or a member. 

The Foundation had come up for 
discussion nearly a year ago, at 
which time I discussed the matter 


tment is a reader’s forum. 


First in Use of Half 
Page for Display Card 


To the Editor: This display card 
is being used by Davenport Hosiery 
Mills to merchandise their advertise- 
ment now appearing in Life maga- 
zine. 

While Life merchandising 
have been used by other 
this is the only we know of in 
which an advertiser using half pages 
has used a card in which a facsimile 
of Life editorial matter is included 
in the design. 


case 


KENNETH HARRIS, 
Production Manager, Gottschaldt- 
Humphrey, Inc., 


Atlanta, Ga. 


EDITORIAL SUPPORT FOR COPY CARD 


~- 2. ¥3 NM 


Kenneth Harris calls attention to a 


We Add Extra Sitk 


for WEAR j = 
Twisted to Invisibility y 
for SHEER BEAUTY 


AL 


first’ 


LURING: ENDURING 


in this utilization of a half page ad- 


vertisement in Life in a point-of-sale display for Davenport Hosiery Mills which 
reproduces the entire page. 


with 


various advertising managers 
and also with some newspaper pub- 
lishers. At that time, I expressed 


the belief that the logical method of | 


bringing the brewers’ 
tention of the public was by means of 


case 


paid advertising space. Should, 
however, it be some genuine news of 
interest to the readers, it would 
hardly be necessary to employ such 
eminent but expressive public rela- 
tions counsel. I am quite certain 
that tair minded newspapers would 
be more than anxious to publish 
whatever brewing news they feel 


would be of interest to their readers. 
Iam also quite certain that the vari 
ous advertising men connected with 
the industry are well write 
and release such news con- 
cede that 


able to 

While I 
previous efforts have 
rather disjointed, I still feel that 
they have proven to be the most sat- 
isfactory. 

The co-operative 
campaign such as is proposed is that 
it is much concerned with the 
sales and merchandising problems of 
the larger brewers sjeing connected 


objection to oa 


too 


with a medium size brewer, IT can 
see both sides of the question. 

Beer advertising has in the past 
suffered because of the lack of ad-| 


vertising knowledge of the brewers | 
themselves, and the small brewer was 
by no means the most consis 
offender. Such beer advertising has. 
for the most part, been a hodge 
podge of ridiculous claims. It is my 
belief that some day some brewers’ 
association will be able to cast its 
eyes beyond the rosy hue of brewing 
tradition and the dark cloud of pro 
fessional jealousy and arrange to 
sponsor the activities of a group of 
advertising men who will consult 
with the small brewer in his own 
field and show him how to merchan- 
dise beer effectively and economic- 
alls 

EB. A. WITKI 

Advertising Manager, Fox Head 


Waukesha Corporation, 


Milwaukee, Wis 


to the at- |} 


been 


tent | ~ 


AL Least Two Promote 


| To the Editor: You have deflated 
jour ego. 
| For ten years we have been run- 


j hing full page advertisements for our 


these pages at one time or another 
and here you with the 
enclosed says: “Tt is 
first time a 
advertisement 
policy of an in- 
has been used.” 

We are rather hazy as to the exact 
|date when the first full page North 
American newspaper advertisement 
}appeared, but if are in order, 
the client is certainly entitled to this 
one, 

Anyway, this 
AGE. 


along 
which 
this is the 


come 
article 
that 


page 


believed 
full newspaper 
selling detinite 
|surance company 


one 


firsts 


proves we read Ap 
VERTISING 
Mm: 2 


sruck 


KLEINFELD, 
Franklin \dvertising Cor- 
poration, 

New 


v v v 


Calls “Bottoms Up” for 
Point of Sale Displays 


To the Editor: 


TOrk, N.Y 


In re your column, 


Rough 


Proofs,” in the issue of Vay 

24, 1937 
The suggestion that point-of-pur 
chase displays are entirely useless 
and the height of optimism is to ex 
pect them to. find their intended 


Place at the 

tuined therein, 
galling to 
ers of 


point-of-purchase 
must be 


con 
particularly 
and manufactur 
and infantile to 
general 

finding its into 
print through so authoritative a pub 


creators 
this material 
men in 


Especially so, 


advertising 


Wis 


lication as ADVERTISING 


Acre. The sup 
| position is retuted by research and 
exhaustive checks in the field) ove 
lengthy periods 

Isn't it reasonable to suppose that 
ach display receives the respect. at 


Letters are welcome. 


tention, 


cards | 
! 
advertisers, 


four 


may 
all who 


One Policy with Pages 


client, North American Accident In- 
surance Company, selling one definite | 
poliey. We were sure that most 
everyone in advertising had seen 


McWhortle-Jones as a little 
man is, quite manifestly, an 


‘ SPONSOR "TAKES IT" 


WOO0den 


| enthy. 
siastic user of Teletalk. The uses ,. 
Wt. Welhoille Serves which he puts teletalks, while ex 


aggerated, are still reasonahje 


It 
is just good-natured kidding of , 


Manager, 
Company, 


To the 


are 


Midwest 


and use it 
R. 
Gill 


program is 


Glass 


New York, N. Y. 


v 


yy 
Admission of Faults 

Good for Advertising 
Editor: 
violent partisan defense of advertis- 
ing it is a great pleasure to read the 
point prog 
honorable 
publisher 
land Press Association. 
One great element of the strength 
of this 


advertising 
advocated 


good and eliminate what is harmful 
properly attract the support of 
in the larger 
issues of life as well as advertising. 
GLENN H. 
Representative, 


interested 


anical Engineering, 


Chicago, Il. 


is entitled to? 
S. EICHENGREEN, 


Amid 


the 


product. 

This advertisement appeareg ,, 
Business Week. It created really - 
amazing amount of comment ang ¢, 
respondence. Indeed its effect Was 
so astonishing to us that we though; 
you would be interested in segijn, 
the advertising. 


RUSSELL B. Wir 
Reincke-Ellis-Younggreen & Finn 


& Fixture 


all of the 


Flat Feet Fan Fury 
of Parfum Flyspecke; 


Inc., 
Chicago, Il] 
‘am of protection for 
which YOUT) The “sponsor” of this copy took it— a 
before the | and liked it—says Russ Williams, when 
| the "kidding" technique of radio come- 
} 


dians was applied to space advertising. 
immediate 


frank admission that advertising as | To the Editor: In “Voice of the 
practiced is not free from faults. : . uu “ms Advertiser” last week you reproduces 
With that foundation stone, a_pro- Kidding Sponsor 1s . the Parfums Revillon copy for To, 
gram designed to preserve what is Teletalk Technique nade, new product directed to the ey. 


To the Editor: Jack Benny, Fred 
Allen, Ed Wynn—all good-naturedly 
“kid” their sponsors and the product 


of-Reno market. 


But no mention was made of this! 
Page Dr. Scholl, the lady has fla 


\they advertise. And the audience} goo! 
Eppy. loves it—to the extent of making | =e 
Mech- radio advertising successful. Here | + ee 


S. M. Goldberg Company 
New York, N., Y. 


is an adaptation of that radio-comedy | 
technique to space advertising. Mr. | 


. 3,000,000 people will spend their 1937 summer 
someon (AND $100,000,000) in Minnesote.* 
~ Anevitably they will quickly become firm friends 
SP WCCO —the only clear channel, 50,000 watt 
radio. ‘station am ee Lan of ge-000, Lakes. 


. i en 
In one ise sient season 5 ties ek people wtih 
~~ will apenas $25,000,000 in Retail Stores : 
moa +. 4. $21,000,000. for Gasoline are oil. pig 
- @. $20,000,000 for Lodging, ; : 


$20,000,000 for Food = hess 
=. $ 8,000,000 for Recker ee 
pan ge SRROON for Conte, poe 


a 


“wcco, Nodthwes key eaiaa of ee: Clams kg 


he covers all of Pinpesotes boee ate = 
gest to you an effective means of reaching Ne 
_ 3,000,000 people with $100,000,000.to spend? ' 


*Data from Minnesoto State Tourist Buregd.. tay 


WCCO = - MINNEAPOLIS - oe PAUL 


Ropresented by RADIO wens: New siete eines Detroit, Les bacon Son reine 
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Pearson Asks Fair Play 
from Consumer Critics 


College, Pa. June 1.—Adver- 
education is as vitally neces- 
yy today aS consumer education, 
isle Pearson, general manager of 
Advertising Federation of Amer- 
old the Pennsylvania Press 
nce, sponsored by the Penn- 


State 


<1 Newspaper Publishers As- 
ciation and Pennsylvania State 
vege here Friday. 

Tracing the growth of consumer 


expression in recent years, Mr. 
pearson pointed out that a veritable 
my of self-appointed volunteer and 
sex rienced eXaminers_ have 
ewarmed down upon the business 
onterprises of the country to make 
an appraisal of the soundness of 
yysiness policies and that there has 
een nc more fertile field for their ob- 
.ryations than that of advertising. 

‘It is a relatively recent develop- 
»ent—and an altogether wholesome 
ne—-this concern of the consumer 
vith the manipulations of the adver- 
“ser and industry as a whole,” Mr. 
pearson said. “They are viewing 
sab another in a spirit of criticism 
as they have never done _ before. 
They must learn with patience and 
in a spirit of fair play to under- 
stand one another’s problems, view- 
points and objectives and only as 
they come together on a common 
ground of understanding can we 
hope that any joint effort will be 
productive of good.” 

But the consumers’ spokesmen, in 
their zeal as reformers, “sometimes 
use sledgehammers where tack ham- 
mers are needed,” said Mr. Pearson. 

“Hence,” he declared, “in this 
problem of consumer education, we 
have the obligation of advertiser 
education as well as consumer edu- 
cation.” 

Mr. Pearson pointed out that the 
Federation has received hundreds of 
inquiries from students in high 
schools and colleges, not asking 
how they can make their fortune in 
the advertising game, but such ques- 
tions as “Is advertising a racket or 
is it an honest function in busi- 
ness?” This same question was em- 
phasized in a survey recently by 
ADVERTISING AGE which disclosed 
that in many courses outside of ad- 
vertising, professors are implanting 
the idea that advertising is a racket 
in students’ minds. 

“Organized advertising is depend- 
ent, to a large degree, upon the 
criticisms of consumers in order 
that advertising may perform its 
proper function,’ Mr. Pearson said. 
“However, we want, and have a right 


to insist, that the observations 
which the man or woman outside 


the field of business and advertising 
makes shall be in the spirit of fair 
play, 

“We believe that much of the 
‘riticism of advertising is unfair 


and biased. We recognize the ex: | 
istence of a relatively small but | 
potent group that has made attacks | 
on advertising a source of personal | 
profit. We have little patience with | 
the professor of economics who, in| 


aan =< 


COAL-HEA 
The Stoker Magazine 


Judged by any measure . . . editorial 
imitlative and leadership, circulation, cover- 
age, reader responsiveness, character and 
number of advertisers, typography and 
make-up, Coal-Heat stands out as the coal 
and stoker industries’ first choice. 


Having pioneered and led the way in 


€ncouraging and developing the sale of sto- 
kers featuring dustless coal and pro- 
Moting the sale of better coal-handling, 
‘Oal-treating and coal-burning equipment, 
Coal-Heat has won the confidence and 
ao of the entire coal and stoker in- 
4UStries 
i. lite A for a sales-minded group—the 
;... ™erchandisers—Coal-Heat reaches the 
rege ps Sroup of progressive coal and sto- 
‘t dealers in the United States. 

Wr te for copy of Coal-Heat and infor- 


1 about the big new market for Coal- 
as Equipment, Heating and Cooling 
essories, 


COAL-HEAT 
20 West Jackson Blvd. 
Chicago, I11. 
Phone: Wabash 9464 


New York: 19 West 44th St. 
Phone: Murray Hill 2-6585 


his theories on business manage- 
ment, fails to use common, ordinary 
business judgment. 

“Consumer education is one phase 
of the matter. Just as the consumer 
needs to have a keener appreciation 


of the great service the industries 
of the country are performing in 
their interest, so must leaders in 
industry and business consider the 
interests, welfare, viewpoints and 


the expressed demands of the pub- | 
lic.” | 


HUMANIZING 


; am the dine 
MAN-ON-THE-STREET © 


tee cram ste chance — ten innit inetd wet ok pot Oe bes metheten 
i ee ee 


Witee i age eet am dead thn lle ee aimee be at 


In line with the move to interpret in- 

tricate finance for the “average man," 

The Manufacturers National Bank, Troy, 

N. Y., is introducing a new newspaper 

campaign, featuring ‘The Man-on-the- 

Street," and aimed at solution of his 
problems. 


Best Seller 


Proves Boon 


For Ediphone 


New York, June 1.—In December, 


when Dale Carnegie’s book, “How 


Win Friends and Influence People,’ 
was just beginning to evince signs 
of life, Green-Brodie, Inc., advertising 
agency, recommended that its client. 
the Ediphone division of Thomas A. 
enlist the | 
now best-selling author to develop as | 
a part of its 1937 program a booklet 
| of similar appeal, the scope of which 


Edison, Inc., Orange, N. J., 


| . . 

| would be confined to business. 
| 738 ee8 

| Today the Ediphone division 


ization, 
five-line plug for the Carnegie best 
seller, published by Simon & Schuster, 
the final three pages devoted to tie- 
‘© | ing in the use of the Ediphone to cer- 
tain items of Carnegie 
a straight exposition of the author's 
principles and theories. 


ported receipt of an avalanche of re- 
quests for its booklet, “How to Win 
People to Your Ideas,” another Car- 
negie effort. 


Copyrighted by the Edison organ- 
the booklet, except for a 


technique, is 


Kruse Joins Monk 


Earl H. Kruse has resigned as gen- 


eral sales manager, Cardinal Labora- 
tories, Chicago, to join Howard H. 
Monk and 
re- | Rockford, Ill., as account executive. 


Associates, agency of 


DIE-HARD 


Advertise to the BUY-EAS YS — they'll eat gour words 


Families who can’t afford three square 
can’t afford a daily 
So, for all practical pur- 


meals a day 
newspaper. 


poses, you can be pretty sure that any 
family that buys a newspaper every 
day is eating on a rather regular sched- 


ule. 


than other families— more because 
they're more alert and active — more 
because they have more growing chil- 
dren— more because they entertain 
They eat more in quality as 
well as in quantity because they like 


more. 


good food! 


However, some families eat more 


whose minds 


represent your liberal market. 


These people are the Buyeasies. They 
not only buy more, but they gladly 
pay more for better merchandise. But 
not the Diehards. 
servative side of the picture. Families 
and purses—are closed 
to new ideas. The Buyeasies, on the 
other hand, are always open to new 
suggestions .. . they’re your best pros- 
pects for new products, for delicacies, 
for all things culinary that do much 


They're the con- 


to make up a full life. They 


of Buyeasies in Chicago. 


Chicago newspaper. 


We don’t know what newspapers the 
Diehards read ... and we don’t care. 
We do know that the American offers 


you the largest concentrated audience 


It offers 


more circulation in the evening, when 
food sales are made, than any other 


This is an ideal 


set-up for going to town (America’s 
second largest) in a big way with your 
food story. Advertise to the Buyeasies 
—they'll literally eat your 
words! 


CHICAGO EVENING AMERICAN 


-..a@ good 


newspaper 


NATIONAL REPRESENTATIVES: HEARST INTERNATIONAL ADVERTISING SERVICE. RODNEY E. BOONE, GEN. MGR. 
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ADVERTISING AGE 


June 7, 1937 


NEWS IN COPY 
mm =«IS: PRIME NEED, 
me —sOHIRSCHMANNSAYS 


Urges Advertisers to ‘‘Say 
Something”’ In Space 


headline, ‘Our $50 suits are worth 
just $50.’ It is a sad commentary on 
advertisers that this plain, bald state- 
ment of truth was so shocking in its 
honesty that it commanded unusual 
attention.” 


BUSINESS BOOSTER 


C Men and Business Find Success 
In Alabama 


Must Consider Readers 


Blame for most of the display ad- 
vertising that fails to click was at- 
tributed by Mr. Hirschmann to the 
fact that “it is easier to buy space 
than to use it intelligently.” He} 
drew a parallel between the con- 
stant effort of publishers to make | 
their papers and magazines interest- 
ing to the reader with the policy of | 


Half the Nation's CAST IRON PIPE 
Made In ALABAMA 


The Birmingham Trust & Savings Com- 


New York, June 2.—The intense|@4vertisers who “present what ey) pany is giving a friendly boost to all 
competition between news columns want to say rather than what the] Alabama industry in a new institutional 
and display advertising necessitates reader would like to see.” newspaper advertising series. 


Promotional 


Advertising 
High in May 


Chicago, June 3.—With promo- 
tional lineage in the advertising 
press totalling 308,910 lines during 
May, the month showed a gain of 54,- 
166 lines, or 21.3 per cent, over May 
of last year, although a seasonal drop 
of 9.6 per cent from the April total 
was registered. 

Newspapers held their position as 
the largest users of space in the ad- 
vertising press, accounting for 93,100 
lines during May, or more than 3 
per cent of all space used. Magazines 


a better use of the space if adver- — 
tising is to be productive, I. A. Hirsch. 
mann, vice-president, Saks-Fifth 
Avenue, declared in a plea urging ad- 
vertisers to “tell people what they 
want to know instead of what adver- 
tisers want to say.” 


“There are more ways to waste 
money in the expenditure of adver- 
tising than anything I know,” he 
said. “An advertisement is not 
necessarily a good One because it is 
big or artistic or novel or crammed 
full of a lot of items or very dra- 
matic. It has to say something. We 


don’t start out with a story, a piece 
of information or news. We _ say 
something because we want to, not 
because people want to read it.” 

Most retail advertisements, he 
pointed out, reflect a prearranged 
plan to use up a certain amount of 
space to get some business quickly, 
to represent a buyer or a depart- 
ment, to satisfy some sentimental 
mood or promote the egotism of an 
advertising manager. 


Look for News 


“There are times when no man 
should try to advertise. He should 
busy himself looking for some 


worthwhile news. If it isn’t there 
in his store, he should put it in and 


then advertise. Advertising can 
never substitute for a poor mer- 
chant or a merchandise error. It 


can never substitute for a merchan- 
dise policy itself. Advertising can 
only be a plus quality. It can help 
call attention to, or push, something 
that is already there. It cannot sub- 
stitute for the thing itself. That is 
the great error into which so many 
merchants fall. They say, ‘let us ad- 
vertise more’ rather than ‘let us 
have something that screams out to 
be advertised more.’” 

Advertising has won its spurs, Mr. 
Hirschmann stated, but “not dull, 
feeble advertising.” Despite all the 
progress in typography and layout, 
he said, examination of most news- 
paper display advertisements leads 
people to think that “advertisers are 
in a conspiracy against nature and 
the inexorable law of optics.” 

Stretches Poetic License 


“And the exaggerations and the 
lies,” he went on. “Advertising par- 
lance is supposed to allow a certain 
amount of alleged poetic license, but 
why? Are there special moral laws 
for advertisers? The most success- 
ful advertisement I ever wrote had a 


A BILLION 
DOLLAR MARKET 


In 1935 the families within the 
proven primary listening area of 
WHAS spent $1,020,922,000 in 
retail trade. 


Your 


message, 
broadcast over this powerful 
50,000 watt station can be 


heard in all of the 948,049 radio 


homes in this area... . 


WHAS 


Owned and operated by The Louisville 
Times Company 


Publishers of 
THE COURIER-JOURNAL 
THE LOUISVILLE TIMES 


REACHING 
AMERICA’S 


GARDENS 


1,500,000 ramitiés 


MASS-CLASS 


— 
were second in the lineage pa, 
with 70,182 lines for 22.7 per ce 
the total, while radio was thirg 
32,900 lines, 10.6 per cent. 
Other important classifications 


ade, 
Ot of 
With 


Gen 
Husk 


month included advertising cae Bow 

tion, 23,856 lines; paper, 18 368 ine 

business papers, 18,018 lines and 

farm papers, 15,092 lines. ‘New Yor 
The publications upon which this a Ge 


tabulation is based, with their indi. al be i 
vidual lineage records for May, are , the neal 
as follows: ojay. AY 

pn g plans 4 
ADVERTISING AGE (WwW) 142,716 ation for 
Advertising & Selling (bw) 42,565 the new 
Printers’ Ink (Ww) ...... 43.169 gake cerea 
Printers’ Ink Monthly.. 14,849 Farm pa 
Sales Management (sm) 33,460 ging curr 
TIC CORY: cee escievie dans 32,144 he countr’ 


HOME MARKET 
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sociation, on “Education and Light;” 


Maids, 


Earl W. Gray, Oklahoma Gas and 
Electric Company, “Conditioned Air 
—Its Opportunities and Problems;” 
N. G. Symonds, Westinghouse Elec- 
tric & Manufacturing Company, 
“The Manufacturer’s Stake in the 
Utility Business;” J. F. Porter, Kan- 
sas City Power and Light Company, 
“Selling;” and Dr. L. W. Chubb, di- 
rector of Research Laboratories, 


Westinghouse Electric & Manufac- 
turing Company, “New Products 
from Research in the Electrical 


Industry.” 

Commenting on the past activities 
of the electrical industry and of the 
electric service companies in such 
promotions as electrical model home 
exhibits, Mr. Wilson said that the 
public at that time was not recep- 
tive to a broad conception of elec- 
trification and consequently was dis- 
posed to look upon these exhibits 
with an air of curiosity rather than 
actual self interest. Present home 
activities have aroused a far greater 
degree of interest, he added, naming 
the Kelvin Home _ program, the 
Niagara-Hudson five star program 
and that of his own company, Gen- 
eral Electric, as representative. 


Urges Co-operative Effort 


Success will be measured, he as- 
serted, by the degree to which all 
branches of the home building in- 
dustry, under the sponsorship of the 
local electric company, will co-oper- 


ity, he said. 

Mr. Wilson visualized two mar- 
kets, each deserving of special at- 
tention: the buyer of new homes; 
home owners who are desirous of in- 
creasing their use of electrical equip- 
ment. 

A program, he said, involving lo- 
cal and national contests, building 
upon the American desire to “keep 
up with the Joneses,” if put into 
action now, would come at a time 
when the wage level is at its high- 
est point in years; when interest is 
high in home building, when the 
building of 1,000,000 new homes is 
contemplated, and when the new 
American idea of a modern home, 
completely electrified, needs but a 
concerted push to establish that idea 
as the true standard of American 
living and the goal of every family. 


Cites Legislative Problem 


Mr. Symonds made a plea in his 
address for closer and continued co- 
peration between the manufacturer 
and the utility company, citing the 
increasing volume of legislation as 
a problem which both companies 
must meet. Another problem which 
he termed of rising importance to 
both was the movement toward 
rural electrification. Proper ma- 
terials, engineering and construction 
must be introduced, he declared, in 
order that the manufacturer, utility 
company and the consumer may ob- 
tain more satisfaction from the elec- 


ate in a well organized plan, and the 


trification of the home. 


ae 


a 
a 
Wis, 


American Cyanamid Company, 


Member 


BEETLEWAR 
REMIUM SUCCESSES 


MORE THAN FIFTY MILLION housewives wanted these pre- 
miums... and took the trouble to get them—an indication of the 
popularity of Beetleware premiums. The articles shown here were 
used by General Foods, General Mills, Borden, Johnson & Johnson, 
Beechnut, Procter & Gamble and other large premium users. Variety 
of the attractive and useful items molded of Beetle is almost un- 
limited. Many practical sales-stimulating ideas are given in the 


premium catalog, free on request to Beetle Products Division, 


38 Rockefeller Plaza, New York. 


Pr. AA. 
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Coming 
Conventions 


June 20-23 — Advertising Federa- 
tion of America annual convention, 
Hotel Pennsylvania, New York. 


June 20-23—National Association 
of Broadcasters annual convention, 


Hotel Sherman, Chicago. 


June 21-25—National Retail Dry 
Goods Association mid-year conven- 
tion, Palmer House, Chicago. 


July 2-4—Trade Association of Ad- 
vertising Distributors annual con- 
vention, Southern Hotel, Baltimore. 

Aug. 23-27—Photographers’ Asso- 
ciation of America annual conven- 
tion, Stevens Hotel, Chicago. 

Sept. 13-16—Annual convention, 
Financial Advertisers Association, 
Syracuse, N. Y. 


RADIO EVENTS, INC. 


AN INDEPENDENT PRODUCING GROUP 
SERVING ADVERTISING AGENCIES 


535 Fifth Avenue, — 
» New York, N.Y. 
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Sept. 22-24—National Industrial 
Advertisers Association annual con- 


vention, Edgewater Beach Hotel, 
Chicago. 
Oct. 4-7—Mutual Insurance Adver- 


tising-Sales Conference, Paintland 
Hotel, Grand Rapids, Mich. 


Oct. 10-13—Mail Advertising Serv- 
ice Association annual convention, 
Hotel Cleveland, Cleveland. 

Oct. 13-15—Direct Mail Advertis- 
ing Association annual convention, 
Hotel Statler, Cleveland. 


Oct. 25-28—Outdoor Advertising 
Association of America, Inc., annual 
convention, Hotel Jefferson, St. 
Louis. 


‘‘Bazaar’’ to Publish 
Special Paris Issue 


Harper’s Bazaar will publish a 
special Paris issue Sept. 15, devoted 
to the news of the Paris openings. 

The issue will be additional with- 
out altering the monthly publishing 
policy, and will have the same circu- 
lation as other issues. 


Hyman Appointed 


The James M. M. Hyman Advertis- 
ing Agency, New York, has been ap- 
pointed by the Wholesale Garment 
Association, Boston, to take charge 
of promotion for the Boston Market 
Week, August 3-5. 


FOREIGN MARTS 
UNDER IMPERIAL 
SWAY: GARDNER 


New York, June 1.—Returning 
home last week on the Queen Mary 
after six months traveling in tropical 
regions, H. S. Gardner, chairman of 
the Gardner Advertising Agency, re- | 
ported he found imperialist control 
the prime market factor in every 
place he visited with one exception. 
That place is Cocos Island, the land 
of fabulous treasure, which would be | 
no exception to the rule were it not 
entirely uninhabited. 

Leaving New York on the Stella 
Polaris in January, Mr. Gardner 
sailed through the Panama Canal, 
visited islands of the Pacific and the 
South Seas, Asiatic and South 
African seaports and _ arrived at 
Southampton, where he said good-bye 
to the Stella Polaris, in time to wit- 
ness the coronation jamboree in Lon- 
don. 

In all the time he was gone, Mr. 
Gardner visited no _ independent 
island or country, with the exception 
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casting stations have the listeners. 


A letter to WHK or WJAY in Cleveland, 
WHKC in Columbus or WKBN in Youngstown 


will bring you facts and figures to prove 
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Copy 


STORE MAKES INSIDE USE OF OUTDOOR 


suits us |” 


Silverwoods, Los Angeles clothing store, is capitalizing on popularity of the Ford 
Motor Company poster in a novel fashion, tying up the poster theme to ¢hic 
window display for men's clothing. 


of England and wherever he went,|has obtained a sizeable market fy, 
he found the “protecting” country /her products on a price basis and 
practically monopolizing the trade. | intelligent legislation does not p, 
This condition was particularly strik- | Vide for a continuance of our trag, 
ing, he said, in the case of adjacent | Preference on the attainment of ;; 
islands belonging to different powers | dependence by the Islands, our coy 
and was true even when an island | try will lose the bulk of the trag 
was served by steamship lines direct | She now enjoys there,” Mr. Gardne 
to another country, as in the case predicted. 
of Tahiti and the Fiji Islands. | 
“Tahiti is a French possession and | 
in spite of the distance from France,” 
says Mr. Gardner, “and the existence 
of direct communication with Amer- 
ica, there is a substantial amount of 
| French goods sold in the stores.” 
Exceptions to this rule have been 
forged by American automobiles. 
‘cameras, films and razor blades, 
which Mr. Gardner found to be uni- 
versally marketed in spite of flag re- 


Hold Production Clinic 

The Columbus, O., Advertising 
Club has just completed a series 9; 
clinic sessions on advertising prody 
tion problems, analyzing paper, prin: 
ing ink, engraving, electrotyping and 
engraving. Technical questions and 
problems of buyer and seller are r 
ported to have received major atte 
tion in the conferences. 


Elect Maurine Allen 


|strictions because these products | 
have been pushed aggressively! Maurine Allen has _ been elected 
through advertising. Tourists have| President of the Buffalo, N. Y 


also played a role in making possible | League of Advertising Women. Othe 
/camera purchases in practically all officers chosen are Sophie Wittman 
|foreign places, according to the vice-president; Mattle csorman, (rete 
saceay Wand. urer; Margaret O’Shaughnessy, re- 


| cA ea cording secretary, and Cora Geiger, 
| In the Philippine Islands, Japan 


corresponding secretary. 


KALAMAZOO... MAJOR 
MICHIGAN MARKET 


=“ THE KALAMAZOO GAZETTE 


EVACUATION OF BILBAO WILL START TUESDAY 
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Cover It At One-Paper Cost 
With The Kalamazoo Gazette 


Kalamazoo, principal industrial and commercial 
center of southwestern Michigan, Michigans 


eighth largest city, is enjoving its full share of Mich- 


‘igan’s prosperity. Test your new THE OTHER 
cameleon ta. Mal “Phe Bout Miciea 
campaign in Kalamazoo. The papers Are: 


Gazette offers an ideal medium. Bay City Times 
| Grand Rapids 


| 


Write or call I. A. Klein, 50 E. | Press 
Jackson Citizen 

? 7 lew Voark : Patriot 

42nd St., New York, or John E. Muskegon 
c ’ - 41: Chronicle 
Lutz, 435 N. Michigan Ave., ann Arbor News 
Par Saginaw News 
Chicago. Flint Journal 
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S—_— : , . ee , - ne . : 
; Cc proximately 1,000 plants by local | bd bd bd 
PY ANADA DRY IN FEMININE BACKGROUND FOR TOBA co COPY | franchise holders who are policed by | Map Di VI ston 
rs , ' — the company, while Canada Dry in- | 
: : ¥: Ms tends to own and operate all of its) O rs Mi Cc hi 1 g an 
NEW DRIVE WITH plants. Thus it is pointed out that 


Canada Dry can never achieve as de- Promotion Fund a 


centralized a pattern as Coca Cola, 
|with plants which must serve a 
| wider area and trust to big unit voP| 
|ume to keep their costs and those of 
| the trucks down to the level of local 
| pop at which Mr. Moore has set his 


Lansing, Mich.. June 2.—Gover- 
nor Frank Murphy, after signing a 
| bill increasing Michigan’s appropria- 
tion for tourist and resort advertis- 


. ing fr 00,000 a yee 000, 
New ¥ pu — - ——— gly - , 4 a AA YXXXT, oo ~ : putraey he aga ray arg sass 
wt of the luxury class,” Roy W. | QP RPRIRRIORIIR net) b atatsttee mettle] . ) Jo oe Se Se Under the measure, $50,000 is to 
re, president, Canada Dry, Inc.,| PISTONS NNN ERO ee ees Ieeregll Mr cong Mn ly be expended by the state adminis- 
; quoted in an article in the June | ,and policy change of this once high . — aa a aaa th yeoman q 4 
‘je of Fortune, pointing to the | With copy centering on the gentle lady's naaggereg of Heine’ 1 ed tobacco, hat beverage include the installa- | sie — Bsc : ae oe - 
4, mpany’s new bid for dominance | fe Sutliff — Peg San Francisco, > ich has i = in gorsand tion of nickel vending machines in be enird-gyerge - “~ 4 pe rr ie se 
: ‘the soft drinks market. | ends since days of the fo rol = is i et hates dy mula using }some parts of Manhattan which de- | “ard hare 8 woe 1 fe “a = 
‘ ‘significant in the case history of a Geren Sener . |liver a cupful of gingerale, and the | East Mk — Reagg onso Mlerege ss on, 
“ - ginger ale company compiled by ee a ‘|sale of ginger ale syrup to drug | the Southeastern mnt mean “ie 
— he magazine are the indications|and new low prices, salesmen and | tive force against the products of | stores for mixture by the soda clerk. berm bag es A gece = a 
: nat Canda Dry, once a —— drivers are equipped to successfully local bottlers. | - Beka Michigan € opmen 
ord »p the super-Swank atmosphere of| cultivate all neighborhood outlets. | : ; = 
> this supper clubs, will go into the estate Although gaining volume sales | Build More Plants Steele Joins MacF arland Purpose of Fund 
‘yop” sold in bottles or at soda|through these low prices, the ar-| New bottling plants are likewise nie ood age hes. elned Heyes Under the law’s limitations, none — 
— tains for a modest nickel and|ticle says that profits have not yet| being constructed to help solve dis- saaak pomecil He sere facetnaianng 1 8 the associations can draw from a 
ket for at, while liquor sales of the com-| met with complete approval of the | tribution problems and, in time to} sales promotion manager of Peabody | the fund more than 80 per cent of 
and ny in 1936 comprised $5,000,000 of | stockholders. The new six ounce! possibly place Canada Dry’s volume | Coal Company, Chicago. ' |the cost of any individual advertis- 
ot pr total oe pee ale will) split, for example, sold to the con-| sales on a par with those of Coca - ing project. None of the state ad- # 
r trad: si] remain the chief product. sumer for a nickel is not profitable | Cola, : | vertising fund could be expended to ' 
of ir The article relates the sensational | except in immediate factory areas, That this is distinctly a matter of com ~ Hemywood f |compensate officers or employes. 3 
r coun se of the product under the direc-|js just as expensive to fill and sell | conjecture is emphasized in the ar- wines ‘isiacas ditemen “aeane thes The measure specifies that the full 2 
> trade ‘on of Parry D. Saylor, then presi-|as the ten cent bottle and does not ticle which compares the Canada quarters are in San Francisco. wil] |#™mount “shall be used for the sole 
ardne jnt and now chairman of the board,| have national distribution, but it can| Dry plants with those of Coca Cola. |'move to Hollywood and divide his|Purpose of advertising the state of 
nd James M. ~— cong Nd with] pe seen that it is a highly competi-| The latter beverage is bottled in ap- | time between the two offices. | Michigan.” 
y Ww. Ayer & Son who left that <oN aes ees es 
a! zency to form one of his own in|~ — - a0 ag a 
nie niding the advertising strategy of 
TUsing ‘anada Dry on annual appropria- 
ries of ‘ons which reached as high as $2.- | 
rodur : epee 
print 000 in prohibition years. The | 
ng and jepression and repeal hit earnings 
1s and hard; dropped them from $3,500,000 
are r¢ » 1929 to $180,000 in 1936, but with 
ater the complete switch in policies, mar- 
kets and methods brought about by 
Vr. Moore there are rumors, accord- 
n ng to the article, of seven figure | 
fits again for 1937 
elected 
ae To Retain Liquor 
— It is expected that Canada Dry 
_treas vill retain such liquor lines as it 
iV, Te. now has, but the company’s future 
reiger, inder Mr. Moore’s leadership, is not 


believed to be primarily alcoholic. 

— Reason for this, as given in the ar- 
ticle. are the profit possibilities in 

ia ginger ale as compared with the in- 
flexible gross profit margin on im- 

ported liquor and the fact that Mr. 

Moore favors volume sales as low 

wot margins rather than vice 

ersa. The market for ginger ale 

rices ranging from five cents up 

icludes nearly everyone and it is 

‘his type of market which Mr. 


Moore seeks. 


Distribution is a major problem to | 
Wercome, according to the article. 
iid in working toward this end it 
tas heen Mr. Moore’s policy to re- 
jlace an increasing number of job- | 
vers, formerly handling Canada Dry 
Na rather lethargic manner be- 
ase of cut price local competition, 
with the company’s own salesman 
id trucks. Also in the past two | 
years Mr. Moore has purchased ap.- | 
oximately 100 warehouses to 
‘rve at distributing points. 


New areas are opened bv com- 

‘any salesmen who begin with a) A GREAT FURNITURE DEPARTMENT, WHERE 51.9% OF THE 2667 CUSTOMERS CHECKED WERE 

fe glass deal, an gg ty tum- BETWEEN 25 AND 35 ACCORDING TO A SURVEY BY THE MARKET RESEARCH CORP. OF AMERICA 
fiven away with everv quart 


ttle. Backed by local advertising 


oe —in the “AGE OF ACCUMULATION” 


c¢ 
Covers the This golden decade of heavy consumer goods bought than at any 


4 > keine ife. Once past 35, incomes Se MORE C POLITAN 
‘ A buying comes only once in the other time of life Ince past 35, inc MORE BUYERS AND MORE COSMOPO an 
ation Ss Mark t pe ee may continue to rise, but more money READERS ...1N THE “AGE OF ACCUMULATION 
e average person’s lifetime— is put aside for old age —the heavy- ,' anal ceaimaiats 
Basket’’ between the ages of 25 and 35 buying days are over. 25) Fea | Oven as years oi 
A man’s normal span of life 1s 59 years. By selecting media and writing copy 
Take away the years he spends grow- that will reach and appeal to this great 
ing up, and the years he spends grow- buying gtr between ipoag 35, ee 
ing old—and you leave him a very vertising effectiveness can be increasec 
short time, indeed, to marry, raise his As to media, Cosmopolitan, of all the 
children and establish a home. large national magazines, most nearly 
From 25 to 35, every family is at its parallels the market for goods. 
OMAHA, NEB. buying = ;, he pe eae of nay It selects readers by their ages In al- COMPOSITE CHART OF COMMODITY BUYERS 
Owned pansion, the “Age of Accumulation, most exact proportion to their buying. Suite Watinean $6 eek 30 tee LK Oh ah ein, 
a Ye: operated by the Sovereign when people need more of everything There is no finer medium for reaching new cars, vacuum cleaners, floor coverings, refrig- 
Camp t 2 . tors, s, washi shi dh - 
es %' the Woodmen of the World from ei sieriadied radios. ; and selling people between the ages of so cane GUNES euanelinanen, clues teres tae canals 
990 KC 5 000 WATTS | During these ten brief years, more 25 and 35, inthe “Age of Accumulation” Coemopolitan’s readers parallel this group in 
| houses are built and furnished, more —the heavy- buying market. eee or ee 
n oes, from pereees by eee Re- 
, search orp. of America, a leadin au- 
JOHN se GILLIN, JR., MGR. tomobile finance poctechacne tg the Star h 
Joh Blair C R magazine studies.) 
" Blair Co., Representatives 
N 
_ York, Chicago, Detroit, 36.2% of Cosmopolitan's alert, up- 
ews 0 San Francisco to-the-minute audience is concen- 
; NT trated between 25 and 35, in the 
» — B. Cc. RED NETWORK **Age of Accumulation.” 
—_— IT PEAKS HIGHEST IN THE “AGE OF ACCUMULATION Copyright, 1937, Hearst Magazines, Inc. 
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ADVERTISING AGE 


“TASTE APPEAL” 
CARTOONS GIVE. 
BOOST T0 BEER 


Heileman Gains Dealer Aid 
in Series 


Chicago, June 2.—Humorous, 
“taste appeal’ copy in cartoon and 
verse for the lager beer of the G. 
Heileman Brewing Company, La 
Crosse, Wis., has not only helped to 
boost sales, but has afforded an 
unique low cost method of dealer co- 
operative advertising, according to 
L. W. Ramsey Company, the agency 
in charge of the account. 

Column insertions running from 96 
to 106 lines are being used in ap- 
proximately 245 mewspapers. All 


VARIATION VALUE 


Pe ve P 
i THE BEER 
Ao wits a SNAP 10 11 


HEILEMAN'S 


This section of the Old Style Lager copy 
is the “change” panel, with a series of 
these small cartoons lending a fresh 
touch to each part of the sequence. 


copy is topped by a cartoon which 
often ties in humorously with a cur- 
rent news event. Under this is a 
logotype, then an eight line jingle. 


=== 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re- 
tailers who sell seed and other horticultural 
and agricultural items to 41,000,000 farmer 
and suburbanite customers. 

We will gladly give you an analysis of this 
field as it applies to your business. 


SEED WORLD 


Published every other Friday 


223 W. Jackson Blvd. Chicago, Ill. 


Old Style 
Lager 


This daring young man 
On the flying trapeze, 
Floats through the air 
And hangs by his knees. 
This "SNAPPY" and shapely 
Performer in pink, 
Yells OLD STYLE LAGER 
Is my only drink! 


The logotype in this section of the Old 

Style Lager strip is standing with copy 

variation through the verse tied to the 
lead illustration. 


Brief copy stresses taste rather than 
technical brewing points. The final 
“section” is the distributor’s address. 

The distributor pays only for the 
space at regular local rates which his 
listing takes, or 


STANDING COPY 


Old Style Lager 


Old Style Lager is a krausened 
beer, made in the old fashioned, 
slower, more costly way. Krausen- 
ing gives Old tle Lager a 
natural ZEST or SNAP. This full 
bodied, full flavored beer, is famous 
for its taste . . . IT WINS AND 
HOLDS FRIENDS. 


G. Heileman Brewing Co., La Crosse, Wis. 


This "third" section of the G. Heileman 

Brewing company copy for Old Style 

Lager is used without variation in the 
series. 


lines. The flexible parts of the adver- 
tisement are the cartoon and the 
verse. The remainder, including 
logotypes is permanent, and aids in 
reducing plate cost. A sample ad- 
vertisement pictures a stump politi- 
cal speaker, blurbed, “I’m asking 
for—” and leading to the verse be- 
low, “The plank on which I’m seek- 
ing votes is ‘Snappy Beer for Thirsty 
Throata.’ ” 


Posters Tied In 


Some 345 posters on arterial high- 
ways leading into cities where dis- 
tributors are located utilize the 
same theme as the newspaper copy, 
with cartoon changes every month. 
Newspaper insertions have been 
scheduled once a week with twice- 
weekly copy planned for the summer 
months. Special cartoons will tie in 
with circus days, chautauqua shows, 
boxing, radio news broadcasters and 


Shows how others get results 


Start that new campaign 
or plan right. Make sure 
that every vital element is 
considered at the proper 
time and in its” proper 
place. This book helps you. 


ant points to 
in planning a sales con- 
test? 


@ By what 9 points 
can you check a 
good job of intro- 
ducing salesmen to 
their territories? 


@ What are the 9 


points to wateh in 


selling to depart- 
— ment stores? 

This book gives you helptu! 

? check lists on these topes, als 
196 pages, Ox9 others applying to catalogue 
$3.50 preparation, window = display 
getting dealer support, sales 

letters, premiums, advertising 

1 bt ackawre aie 
essentials. distribution, package design, 


These check lists give you rock-bottom 


dealer manuals, trade-marks 


worked out try practical men Chart your etforts—use 

these practical guide-posts—-the most direct, effective type juvenile clubs, et¢ 66 lists 
of help tor sales, advertising, and promotion managers. in all. 

See the book 10 days on approval. 

prmrocococrrrr.r-- eee ee ee ee we ee ee ee ee ee ee eae ae 7 
| SEND THIS COUPON TODAY 


McGraw-Hill Book Co., Inc., 
Send me Larrabee am! Mark CHECK LISTS for 
will send $3.50, plus few cents postage, or return | 
by remittance.) 

Name 

Address 


City and Stale 


330 W. 42nd St., New York City 


ook postpaid 


10 days | 
(Postage paid on orders accompanies | 


examination on approval. In 10 days I 
1 


approximately 18) 


@ What are the 11 import-| 
consider | 


DEALER DESIGNATION 
Name of Distributor 


Street Address 


City, State 
Phone Number 


The Heileman 
GRENADIER 


Dealer signatures complete the panel in 

| the co-operative copy prepared by the 

La Crosse, Wis., brewery and this is the 

only part of the copy for which the 
dealer pays. 


baseball games. Coasters distributed 
by the company likewise bear adver- 
tising copy in the same humorous 
vein. 

Promotion has been concentrated 
in Illinois, Texas, Iowa, Oklahoma, 
Wisconsin, South Dakota and Minne- 
sota with expansion anticipated as 
the company adds new distributors. 
F. L. Eason is account executive. 


To “Field & Stream” 


Arthur Chadwick joined the East- 
ern advertising department of Field 
é Stream, June 1. 


| 


} 


U. S. Operators 
Aim for Canada 
Coal Markets 


New York, June 2.—-Invasion of 
the Canadian market by the Ameri- 
can anthracite industry was fore- 
cast in an address last week by Frank 
W. Earnest, Jr., president of An- 
thracite Industries, Inc., before the 
Canadian Retail Coal Association at 
Toronto. 

Activities of the anthracite opera- 
tors, heretofore confined to the 
United States, will shortly be ex- 
tended to the Dominion where both 
the major industrial regions and the 
large population centers are ideally 
located for receiving Pennsylvania 
anthracite by water from the port of 
Buffalo. While Canada has in the 
past furnished a market of some 
proportions for coal from the Key- 
stone state, Anthracite Industries, 
Inc., has been stimulated to impend- 
ing market development activities in 
Canadian territory by the growing 
threat of competition from both Rus- 
sian and Welsh mines. 

Another factor, forcing the anthra- 


tivity on 


housing program which, 


June 7, 1931 
i 
cite marketing organization into ; 
the north is Canad, 
P o a8 
1 18 pointes 


out, is admirably planned With . 
view to providing homes of Mode 
ate cost for a big percentag, 
Canada’s population. Described a, 
miniature F. H. A., the Dominio, 
program is furthering the Constry. 


tion by Canadians of hon 


from $5,000 


doesn’t comprehend the instaj 
of gas or oil burners. 


down and of a 
ation 
AS @ cong 


quence, the use Of hand fireg ,,, 


naces and domestic stokersg jg 
matically furthered. 


auto 


The severe Canadian winters and 
the possibilities for obtaining g pi» 


degree of 


efficiency from Centr 


heating plants by the use of antp. 


cite are also heralded as combjpin, 


to produce an ideal marketing Situs 


tion for the Pennsylvania anthrapi, 


operators and for the marketing x 
sociation through which they wor, 


Downey Appointed 


Philip Downey has been appoint 
to the merchandising and sales pry 


motion department of the John p 


Jelke Company, Chicago, maker of 


“Good Luck” fresh food products, y; 


Downey will work with both th 


sales and advertising departments 
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ADVERTISING AGE 


Wisc onsin » Bill 
Apes Louisiana; 
Chains Get Busy 


yadison, Wis., June 2.—With a 
~ to Louisiana, John Grob- 
ahmidt, Progressive assemblyman 
am Milwaukee, introduced 
‘amendment to the Wisconsin 
hain store tax law patterned ex- 
vy after the measure just held 
slid py the Supreme Court of the 
‘nited States. 

“chain stores, however, are report- 
4to be preparing advertising cam- 
’ 1s to warn the public that all 
are a blow at low living 
heavy taxes must be 


w 


paigl 
such laws 


sts, since 

passed on. 

The present Wisconsin chain store 
yw, passed in 1935, expires this 


war, It levied a $250 tax on every 
nin store in the state over 25, 
spile the Louisiana bill is based on 
the number of outlets in the United 
States OF Canada. The maximum 
tax is $550 per unit where the num- 
yr of stores exceeds 500. 

Meantime this summary of cur- 
«pt state chain store taxes, with 


bills still pending in 10 legislatures, 
has been prepared by 
tive Food Distributors of America: 


Independents 


Maximum 


Store 


see: NEWSPAPERS ACT 


- TO MEET THEIR 


2 
_ 33 a SOARING COSTS 
Alabama 6,539 472 $112 
Colorado 2,670 271 300 
Florida . 5,397 508 400 _ 
Georgia .. . 9,381 771 200 | 
Idaho ' 826 74 500 N R t | A 
Indiana ... . 9,835 1,174 150 umerous a e ncreases re 
a) 5,773 442 | 155 
Kentucky . . 7,650 610 300 Put Into Fffect 
Louisiana . . 6,894 283 550 
BID oanas . 2,856 438 50 
Maryland . . 6,029 710 150 
Michigan . .13,431 2,378 250! Chicago, June 1—A number of 
eee pe 3 eed /rate increases were announced by 
Mississipp ,699 6 : 
eet ’ Pe 1335 72 ed \leading newspapers this week, con- 
New Mexico... . 1,081 31 |tinuing the trend which has been 
~ a’ wane 642 225 |in evidence for several months. Most 
nnsylv: i .32,307 5,2 eee 
os taseiion: R147 ae i50|0f the metropolitan newspapers 
So. Dakota .. 1,276 91 250| Which are issuing new cards are 
zonnacess we > et -|applying rate advances to all classi- 
ee . 16,672 S96 50 
W. Virginia . 4,555 426 5 ;, | fications, on the ground that the cost 


Wisconsin 


*Act expected to ane. 


To Anthracite Company 
Paul F. White, 


cite Industries, Inc., New York. 


mining engineer, 
has joined the field staff of Anthra- 


699 250 of producing an agate line has risen 


as much for one kind of advertising 
as for another. Local rates have 
been raised in almost every instance 
to keep step with advances in na- 
tional charges. 

Many of the dailies have issued 
statements of the reasons which they 


That’s how 


the “ 
these days. 


smart money ” 


in advertising is cashing in 


They put up just the cost of a good magazine 


campaign. But they make those dollars buy “THIS WEEK”, 


and get— 


Not only coast-to-coast magazine circulation of more than 


5,200,000... but also newspaper concentration that averages 


lin every 3 families in 24 key markets. * Not only a rich 


magazine color page at less than '4¢ per family... but also 


newspaper flexibility that lets that ad fit its message to each 


individual city. * Not only top-notch magazine entertainment 


for everyone in the family ... but also the newspaper’s local 


influence that works, and works fast, on both readers 


and retailers. 


“THIS WEEK” is the advertiser’s 


wad on it! 


“THIS WEEK” 


“sure thing” 


MAGAZINE 


Put your 


PIXILATED PROMOTION 


stave 
BLENDED WHISKEY 
CLEAR WEAOS CALL FOR CALVERT WHISKIES 


These effective ‘Pixies’ emphasize vari- 

ous qualities of Calvert's Old Drum | 

whisky in a new point of sale display, 

created by Polygraphic Company of 
America, New York. 


say force these higher tariffs. While 
newsprint charges are the most gen- 
eral reason ascribed, all other pub- 
lishing costs are rising steadily. 
Much publicity has been given to the 
higher pay of mechanical workers 
on newspapers, but the organization 
of editorial staffs into 40-hour week 
union organizations is reported to be 
spreading rapidly. Even the car- 
riers are not being ignored by the 
c.. 3. 6. 


Editorial Costs Advance 


One newspaper reported that as a 
result of unionization of its editorial 
staff it will have to add 25 reporters 
and desk men to its organization, 
taking increased space to house them. 
This situation is said to be general. 

The newspaper rate situation is 
uniform in results, varying only in 
methods used by individual newspa- 
pers. The St. Louis Post Dispatch 
has announced an increase of 1.5 
cents a line on national and local 
rates, effective immediately, and an- 
other cent advance to take effect Dec. 
1. Virtually the same rate increases 
were announced this week by the 
St. Louis Globe-Democrat. The New 
York World-Telegram has announced 
a rate of 75 cents a line on national 
advertising, effective October 1. The 
present rate is 70 cents. 

New schedules of the Boston Globe, 
effective June 1, leave national rates 
at 50 cents a line and increase Sun- 
day rates from 55 to 60 cents. Chi- 
cago Times will increase rates Oct. 
1, the new national open rate being 
45 cents, as compared with the 40 
now in effect. The discount for 2,500 
lines will result in a rate of 42 cents 
instead of 37, as at present. 

The Atlanta Constitution’s new 
rates took effect May 1. The daily 
national line rate has been increased 
from 18 to 20 cents and the Sunday 
rate from 20 to 22 cents. 

The New York News’ new card 
also took effect earlier this month. 


changed from $1.65 to $1.75 and the 
Sunday rate from $1.80 to $2. Dis- 
counts for quantity continue in ef- 
fect. The Chicago Tribune has is 
sued a new rate card calling for 
higher rates in all classifications. 
The national advance is about five 
cents per line. 

The Cincinnati Enquirer also ad- 


vanced its daily rates recently, main- 
taining the base Sunday rate at 45 


cents a line. The transient daily 
national rate continues at 30 cents 
under the new scale, but discounts 
are somewhat smaller. The _ 1,000 
line rate, for instance, will be 25 in- 
stead of 22 cents and the 5,000 line 
daily rate, 22 instead of 19 cents. 


The Birmingham Post has an- 
nounced an increase of from 15 to 
18 cents in its flat rate, effective 


Sept. 1, 1937. The Washington Star's 
increase of from 27 to 30 cents per 
line, flat, took effect May 1. The 
Atlanta Journal increased its general 
rate from 18 to 20 cents for daily 
and from 20 to 22 cents for Sunday 
on the same date. The Columbus 
Dispatch has advanced its flat rate, 
daily and Sunday, from 28 to 30 
cents, and the Portland Oregonian 
has made effective an increase of 
from 22 to 25 cents in its daily na- 
tional rates. 


Increases Are Numerous 


The Altoona Mirror will increase 
its rate for less than 42,000 lines from 
9 to 10 cents, effective July 1. Grit, 
Williamsport, Pa., has put a two-cent 
increase in effect, its current national 
rate being 10 cents. Fort Worth 
Press’ new card is effective Sept. 1. 
It provides for an increase of from 
10 to 13 cents in the flat rate. 

The new rates of the Cedar Rapids 
Gazette take effect June 1, calling 
for a flat line charge of 15 cents, com- 
pared to 12 at present. Montgomery 
Advertiser recently advanced its flat 
daily and Sunday rate from 9 to 11 
cents, while the Denver Post in- 
creased daily rates from 30 to 35 
cents and Sunday from 50 to 60. 
The Christian Science Monitor has 
revised its rate card upward in all 
classifications, effective June 1, while 
on the same date Detroit Free Press 
will abolish discounts for quantity, 
the present open rate becoming flat. 


Contest for Wright 

The E. T. Wright Company, Bos- 
ton, maker of Arch Preserver shoes, 
has launched an advertising cam- 
paign which features a contest in- 
volving a 25 word letter. First prize 
is a $1,000 outfit of sport clothes. 
Badger and Browning, Boston, is the 
advertising agency in charge. 


Because it is 


for News and Information on 


Freight Transportation... . 


. . . ‘THE TRAFFIC WORLD offers you the most 
complete coverage of volume shippers and carriers. 
Its industrial readers control 67% of the total orig- 
inating tonnage of the nation and pay 85% of the 
railroad freight bill. 

Its transportation readers are the officials who are 
responsible for the planning and merchandising of 
the freight services of the railroads, trucking com- 
panies, express and carloading companies, steamship 
lines, barge lines, and air lines. 


TRAFFIC WORLD 


The national open rate has been 


418 S. Market St. Chicago, Il. 
Eastern Advertising Office: 512 Fifth Ave.. New York 


NOT A 


WHEN IT'S AN ATLASTAT . 


what regular ones could never do. 


samples. 


4 Chicago Locations ¢@ 


7 develo. outs like real photographs. 
PHOTOSTATS} 

QUICK pennies premium. 

FRANKLIN 341° 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Offices, 225 No. Michigan Ave. 


WHEN IS A STAT 


STAT? 


. . that's easy for ad men in the "know." 
For here is a superior kind of photostat—new and better—that does 
This new ATLAS creation reproduces 
100% more snap—records ALL tone values from 
extreme blacks to pure whites. 


Stands out in lay- 
Made on either Matte 


or Glossy paper, ATLASTATS cost but a few 


Call or write for comparative 


All Phones FRAnkliin 3470 
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Outdoor Girl 
Face Powder 
in Magazines 


New York, June 2.—First magazine 
campaign for some years is being 
launched for Outdoor Girl Olive Oil 
Face Powder, product of Affiliated 
Products, Inc., Jersey City, in July 
issues of 11 mass magazines, it was 
announced today by Monroe F. 
Dreher, Inc., agency placing the ad- 
vertising. 

Copy features a product story of 
how the olive oil in the powder will 
“prevent destructive ‘skin-thirst.’” 
“Don’t let your face become a des- 
ert!” copy declares, showing oil drops 
dripping from the olives. 

Car cards will also be used as for- 
merly and store tie-ups are being pre- 
pared. Previously, a five-time-a-week 
radio program was used by the com- 


Mailing Service 
Multigraphed letters filled-in equal 
to individually typewritten ones. 

ADDRESSING-MIMEOGRAPHING 

THE LETTER SHOP, Inc. 


440 So. Dearborn &t., Wabash 8655 
CHICAGO 


———————__ — — = — —— — 


urprise 


THE UNITED STATES has a population of 128,000,000*., 
The “Saturday Evening Post" has 2,700,000 circulation?. 
it reaches approximately one family in every ten. 


COMPLEXION COPY 


Dou't let your fare become a desert! ... preyent 
destructive skin-thirst” with OUTDOOR GHEL face 


powsler—econtains Olive Oil for sour protection 


Affiliated Products, Inc., Jersey City, 
N. J., presents a summer heat massage 
in July issue of I! magazines, the first 
magazine advertising for Outdoor Girl 
Olive Oil Face Powder in several years. 


pany to push sales of the powder and 
other products. The new magazine 
schedule runs to the end of the year 
at which time the list will be ex- 
tended, according to Winthrop Wil- 
liams, agency vice-president. — 


To Theis & Simpson 
Fort Myers, Fla., News-Press has 
appointed Theis & Simpson Company 
as national representative. 


WHITALL LABELS 
GIVE DETAILED 
SPECIFICATIONS 


Worcester, Mass., June 3.—An ef- 
fort to give facts on which the con- 
sumer can base an intelligent opin- 
ion of the worthiness of the product 
is represented in a new label adopted 
today by M. J. Whitall Associates. 
Ltd., pioneer manufacturer of Wilton 
rugs. The new label “conforms to 
the policy of the United States Bu- 
reau of Home Economics and Ameri- 
can Home Economics Association in 
urging manufacturers to state rele- 
vant facts useful to consumers in 
their buying.” 

The major portion of the 7x 10¥, 
cloth label is devoted to specifica- 
tions, with an explanation of the sig- 
nificance of each. The Whitall Anglo 
Persian Wilton, for instance, is de 
scribed under “Weave” as “6 frame 
Jacquard Wilton.” 

The following explanation of 
“weave” is appended: 

“A true Wilton is made only on a 


tile ish aus 


ENGLAND has a population of 46,000,000. The 
“Radio Times" has 2,800,000 circulation. It 
reaches approximately one family in every four. 


With production now up to 150 a day, 
the Crosley Xervac, new machine for 
growing hair has been redesigned in 


streamline style by Walter Dorwin 


Teague. 


Jacquard loom. Frame is an indi- 
cation of its quality from the stand- 
point of durability, number of colors 
and detail of design. Wilton rugs, 
in general practice, are made 2 to 
6 frames. This is a 6 frame Wilton, 
which means there are 6 full layers 
of worsted yarn besides the back. 
For every tuft on the surface, five 
strands are woven into the back. 
This accounts for the thick cushion 
under the tufts and the long-wear- 
ing qualities of this rug.” 

“The manufacturer who depends 
solely upon reputation or upon gen- 
eral advertising claims,’’ commented 
an officer of the company, “does not 
recognize the great change which has 
taken place in the viewpoint of con- 
sumers, at least as far as products 
of high unit value are concerned. 
They want not merely the assurance 
that such a product is good, but in- 
sist that they be told why it is good.” 

Roger Walcott, Inc., Boston agency, 
assisted in development of the new 
labels. 


4 Newspapers 


Operate New 
Radio Station 


San Francisco, June 1.—r7yh, , 
radio station jointly owneq ANd or 
erated by a group of independen 
newspapers will g0 on the .. 
soon from Visalia, Ca] with ; 
call letters KTKC. The station , 
been granted a day-time licenge ,., 
a power of 250 watts, anq 
pected to cover the count 
lare and Kings with a yp: 
about 125,000. The papers 
are the Hanford Journal and Sey 
tinel, Porterville Recorder, Tulare 
Advance-Register, and Visalia Pip, 
Delta, all within a radius of 49 miles 
of the station. 

Daily news broadcasts  yijj) 
given, with a section devoted to th 
local news of each town, the loca 
paper furnishing the news anq get. 
ting credit in the announcemeys 
Each paper will represent the Statior 
in its own community, selling tip, 
with its own staff and arranging y, 
dio tie-ups with the space in jts oy, 
columns. Each paper will also Dro 
mote the station as it own radio o» 
let. Charles P. Scott, formerly mas 
ager of station KWYO, Sheridan 
Wyo., will be in charge. 

A somewhat similar plan hag peer 
in operation in Station KyYOos 
Merced. The Merced Sun-Star, }) 
owner, co-operates with the Mader 
Tribune and Turlock Journal jp | 
cal news broadcasts and the selling 
of time. The two outside newspapers 
receive commission on all time fror 
their respective communities, whether 
sold by them or not, and furnish 2 
local radio promotion at their ov 
expense, 


wit 
I$ ey 
les of Ty 
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Denove Changes 


Jacques Denove, formerly sport: 
writer and columnist for the Vs 
York Evening Journal, has joined 
Callo - McNamara - Schoeneich, In: 
New York, as an acount executive 
and director of public relations 


Investment. 


4 Engraver. _.AND THEN 


The festive little Electro, the Sturdy Stereo or the 
Massive Mat—can make or break the trinity. 


Frankly, though, we do actually know true-life in- 
stances of ‘‘cheapening”’ that final step that is going 
to mean so much to the Mass Reaction of Friend 
Reader! Tragic, sir, it really is! 

Because P. & A., as just one specific example, 
furnish the unarguable Reproduction Results that 
you must get as Insurance on all the rest of your 


Here is an English magazine with 3 times 
the coverage of the Saturday Kvening Post 


Make sure you have the‘‘Radio Times’’ on your list 


O>* September 2kth, 1923, the British Broad- 
casting Corporation issued the first number of 
the “Radio Times.” It was an instant success. To- 
day, after thirteen years of steady increase, the 
“Radio Times,” selling at two pence a copy, has a 
guaranteed average circulation of 2,800,000 copies 
per week. 


What is the reason for this success? 


The “Radio Times” satishes a real need. Pub- 
lished by the British Broadcasting Corporation— 
which controls every radio station in Great Britain 
—the “Radio Times” is the only publication allowed 


* 1936 estimate Bureau of the Census +t Rate base 


to print the full details of the entire week’s radio 
programme in advance. Vhis means that every issue 
of the “Radio Times” is read day by day for a whole 
week. i 


And who reads the “Radio Times” ? 


People who 
have money to spend. 


Actually, the “Radio Times” 
reaches a larger number of families with a high ratio 
of buying power than any other leading publication 
in Great Britain. 


[tf you are selling in England, then you should be 
advertising in the “Radio Times.” Write for full 
information to: The Advertisement Director. British 
Broadcasting Corporation Publications. Broadcasting 


House, Portland Place, W.1, London. England. 


RADIO TIMES 


GUARANTEED AVERAGE NET WEEKLY SALES, 2,800,000 


Members of the Audit Bureau of Circulation 


The premium, too, is low indeed for the time- 
tested protection you buy. P. & A. Direct Pressure 
Precision Mats do amazing jobs of fine-line repro- 
duction—but their cost is only moderately more 
than the ordinary Mat that is to carry the message 
to Garcia. How plumb-tickled you'll be with the 
increased value they deliver! 


If you’re a customer of P. & A. and have read thus 
far, we know you nod approval. But if you're 4 
“show-me” first tryer of P. & A. Products, we have 
great hopes indeed. 


PARTRIDGE & ANDERSON CO. 


7'2 FEDERAL STREET, CHICAGO, TELEPHONE HARRISON 3732 


LEAD MOULDS + TENAPLATES > ELECTROTYPES 


STEREOTYPES * MATRICES 
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+H, SENDS NEW 
QUESTIONNAIRE 
10 MOTORISTS 


he 

and 

Dende 

- Research Depart- 

vo SA GonsUMer [ a 

on } 

“ment on Annual Quest 

is ey ae 

di a 

tion » petroit June 3.—While General 

1cerpe orors Corporation’s annual design 

id Se vestionnaire, mailed to motorists 

Tula s. week, follows the pattern made 

Time wiliar to motorists for several 

0 miles carts H. G. Weaver, director of cus- 
ser research, has introduced a 

vill het of refinements which make 

tot . survey the last word in ingra- 

© loca ation. 

nd ge The foreword of the questionnaire, 

ment vain put into booklet form, reminds 

Stati » recipient that “the answers can 

& tin . checked off with less effort than 

ing ra takes to work a_ crossword 

ts ow zie.” 

SO pr Jf you haven’t time to fill it out 

lio 0 ght ‘now, just stick it in your 

Y mar cket,’ the message concluded— 

eridan nd maybe it will come in handy 
chile you are waiting for dinner.” 

iS heey The 24-page booklet, however, has 

OS ways yielded high returns because 


ar, the , gives the motorist a liberal and 


Mader yainless education in the design of 
in | ays, As the preface indicates, the 
sellin General Motors survey goes in heavi- 
pape y for illustrations, making it sim- 
e from 7 for the driver to check the style 
hethe » fancies most. 
ish a 
rT ow Analyzing the Car 
This year’s questionnaire presents 
ous designs of the ‘‘face” of the 
hood ventilators and “louvers,” 
contours, luggage space, spare 
sport wheel mounting, fenders, stream- 
Ride ning, Wheels, tires, tops, ventilat- 
ret ng systems, rear floors, radios, and 
eurive ther features to which many motor- 
sts probably never paid conscious 


attention. 

The questions themselves, while 

I decisive. Speaking of no- 
the booklet asks, 

present car have this 
The motorist can indi- 
i check-mark, “Yes,” “No,” 
know.” 

The next question, 
want it your next 
inswered with “Yes,” 
Don't care,” 

Mr. Weaver discussed his work 
n some detail in an article in the 
Irrent of “The Management 
published by American 
Management Association. 

“While the modern industrial pro- 
ducer must use a microscope in re- 
search to know the nature and pos- 
‘bilities of his product,” he wrote, 

must use a telescope to know 

and desires of the con- 

mer of the product. Thus we have 

what has come to be termed ‘cus- 
tomer research.’ 

“While the sales department seeks 


ple, are 
draft ventilation, 
Does your 


te by 
Don't 
“Would you 
car?” can be 
“Oo, OF 


on 


issue 


Review,” 


the wants 


LITTLE PHOEBE, 
THE FIFTH 


better than every fifth housewife is a 
AMILY CIRCLE MAGAZINE reader 
ne out of 4.4 families, to be exact) 
"the 28 states, coast to coast, where 
Tore than 1,500,000 best customers 
*' 6,600 chain grocery stores re- 


"ember to get THE FAMILY CIRCLE 
€gularly, 


THE FAMILY CIRCLE 


MIXER MESSAGE 


This four-color illustration featured a di- 
rect mail campaign to bottlers for Won- 
der Mix, beverage newly-introduced by 
Wonder Mix Corporation, Minneapolis. 
One hundred franchise bottlers were en- 
listed and a consumer campaign empha- 
sizing the slogan, "no sorrow tomorrow,” 
is being currently launched. 


to break down sales resistance, the 
customer research department 
comes around from the other end 
and builds up consumer acceptance. 
In other words, it is the object of 
customer research to provide the 
facts that will make it possible to 
eliminate or at least reduce sales 


resistance by reckoning with it 
the original design. 
“Maintenance of a consumer re- 
search activity does not necessarily 
mean a blind acquiescence to the 
expressed tastes and desires of the 
consumer, which, as applied to a 
highly technical product, might lead 
to violation of sound engineering, 
to construction difficulties or to in- 
creases in cost outweighing the ad- 


vantages to be gained. But con- 
summer research does provide the 
means whereby the consumer may 


readily pool his practical experience 
with the technical skill of the manu- 
facturer to the end that the needs, 
tastes, and desires of the consumer 
may be brought into proper relation- 
ship to scientific research and inven- 
tive genius, and most of all into an 
intelligent union with’ practicabil- 
ity.” 

Customer research, however, can- 
not restrict itself to mere questions 
of design, he went on. The product 
must be sold and serviced properly, 
and customer research is concerned 
with every phase of these opera- 
tions. 


Ferry-Hanly Expands 
The Chicago office of Ferry-Hanly 
Company has moved to larger quar- 
ters in the Harris Trust bldg. 


| 
in 


CLIPPER CHARACTER 


ie 
Ay 


National magazines and business papers 

in June will introduce Colonel Clipper, 

new trade character of Clipper Belt 

Lacer Company, Grand Rapids, Mich. 

The Electrograph Company, Detroit, is 
in charge of the campaign. 


New Post for Swan 
J. M. Swan, formerly Pennsylvania 


representative for the Holeproof 
Hosiery Company, Milwaukee, has 


been appointed assistant director of 
sales. 


Name Badger & Browning 

Boston Consolidated Gas Com- 
pany has appointed Badger & Brown- 
ing, Boston, to handle its advertis- 


ing. 


Ask Five News 
Broadcasts As 
Daily Maximum 


Chicago, June 1.—Five news broad- 
casts daily were recommended as the 
maximum by the Middle Western 
group of the Association of Radio 
News Editors and Writers at a meet- 
ing at the Sherman Hotel last week. 
Consensus was that many present 
news broadcasts are too long, run- 
ning 10 to 15 minutes. Five minutes is 
enough for such presentations and 
none should run over 10, the editors 
agreed. 

Early morning, mid morning, noon, 
mid-afternoon and dinner were sug- 
gested as the logical times for news 
offerings. The 4 p. m. broadcast, it 
was said, should be the highlight of 
the day, and when possible, should 
be tied in with some local newspaper. 

The speaker at the meeting was 
Prof. Charles Allen, School of Jour- 
nalism, Rutgers University. Al Hol- 
lander, of Station WJJD, Chicago, 
who presided as executive secretary 
of the association, is working with 
Prof. Allen and others in similar 
posts on a radio course to be incor- 
porated as part of the instruction. 


A check up was 


MAGAZINE 


to renew their 
Trade Mark listings 


made to see what the local 


agents of a certain company thought about the 
“Where to Buy It” service as a business getter. 
(These men are listed under the company’s four 
trade marks in Classified Telephone Books.) 

The number interviewed, 828. Those express- 
ing intention to renew their listing contracts, 
basing this on satisfaction with results, were 700, 
or 85%. Fifty additional reported “undecided,” 
and experience indicates that a good many of 
these also will renew. 

Typical statements were: “I received several 


i 


“BECAUSE IT. 


a 


GETS RESULTS” 


REPORT OF A RECENT SURVEY 


se: weaved) EDS: 


inquiries which resulted in sales,” “I can trace 
several new clients to this Directory advertis- 
ing,” “Excellent tie-up between agents and com- 
pany,” “I like it very much, otherwise I wouldn’t 
pay to be listed,” “Productive inquiries.” 
Details of the survey, and any desired facts 


about “Where to Buy It,” will be gladly fur- 


nished. Trade Mark Service Division, American 
Telephone & Telegraph Co., 195 Broadway, 
New York (EXchange 3-9800) or 311 


West Washington Street, 
(OF Ficial 9300). 


Chicago 
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ADVERTISING AGE 


Se ee er 


June 7, 193; 


New Edition 
of Cleveland 
Fair Is Open 


Cleveland, June 2.—Fittingly 
enough, the likeness of a bathing 
beauty will appear in most of this 
year’s advertising of the 1937 edi- 
tion of the Great Lakes Exposition, 
which got under way May 29. The 
leading entertainment of the show 
will be Billy Rose’s “Aquacade,” 
starring none other than Eleanor 
Holm Jarrett and Johnny Weiss- 
muller. 


Prentke Directs Advertising 


Herbert E. Prentke, president of 
Humphrey, Prentke & Associates, 
Cleveland, who was director of ad- 
vertising last year, is again at the 
helm. He is using 5,000,000 folders, 
stickers and direct mail pieces, and 
70,000 posters, tire covers and dis- 
play boards to spread the news that 
the 1937 Great Lakes Exposition is 
bigger and better. 

Also on the schedule are 770 street 
car dash cards in 12 cities for three 
months, 1,300 24-sheet posters in 
eight states, and special highway 
roadside bulletins on all roads lead- 
ing into Cleveland. Another 1,500 


SAFE SELLER 


Newly-introduced for William Jameson 

Irish American whisky, this display has 

an added anti-theft feature. The bot- 
tles are securely locked in grooves. 


directional road arrows in red, white 
and blue are being erected by the 
State Highway Department. Special 
information bureaus for tourists are 
being established at 600 gas sta- 
tions, while 15,000 station boards 
will also be pressed into service. 
The exposition is also distributing 
2,500,000 general folders and a host 
of other printed pieces to clubs, ho- 


tels and travel agencies. 


CHICAGO RETAIL 
COPY 957 PURE, 
SAYS JOHNSTON 


Newspaper and Radio Co- 
operation Effective 


tribute 
stations 


Chicago, June 
to newspapers 
for unanimous co-operation which 
has enabled the Chicago Better 
Business Bureau to make retail ad- 
vertising here 95 per cent pure, A. 
B. Johnston merchandise manager 
of that organization, took the Ad- 
vertising Managers Club of Chicago, 
back of the scenes at its monthly 
meeting at the Sherman Hotel last 
night. 

It was the last meeting of the sea- 
son for the advertising managers, 
who recessed until next September. 
H. D. Wexelberg, Van Cleef Bros., 
president of the club, turned the 
gavel over to Elon G. Borton, La 
Salle Extension University, who in- 


2.—Paying 
and radio 


Here’s a clue to covering the Hart- 
ford Market that cannot be over- 
looked. 


discovered. 


And here’s how it was 


From February 28th to March 
6th we engaged the fact-finding 
Ross Federal Research Bureau to 
analyze the listening habits of the 
Hartford They made 
thousands of telephone calls and 
here are the facts which speak for 


market. 


themselves. 


60.72% were tuned to WTIC 


24.37% 
6.54% 
2.28% 
6.09% 


were tuned to the next most 
popular station. 


were tuned to the third most 
popular station. 


were tuned to the fourth most 
popular station. 


were tuned to all other stations. 


100.00°% total calls 


WTIC not only blankets Connec- 
ticut, but also large sections of 
western Massachusetts and eastern 
New York, as well as New Hamp- 
In WTIC’s 


primary coverage area is a rich 


shire and Vermont. 


audience of 1,737,810 and in its 
secondary coverage area there is an 
additional 1,660,626 making a 
total potential audience of 3,398,- 


436. 


Write today for the booklet containing full facts on the Ross Federal Survey. 


WTIC 


50,000 WATTS 
HARTFORD, CONN. 


The Travelers Broadcasting Service Corp.—Member NBC Red Network and Yankee Network 
Paul W. Morency, General Manager —James F. Clancy, Business Manager 


Representatives: Weed & Co., 350 Madison Ave., New York, N. Y., 


Michigan Building, Detroit, Mich. 


203 N. Wabash Ave., Chicago, Ill. 


iihestiniaeedl STEERS oa 
a — 


Mickey Mouse cartoon characters lend 
sales appeal in new carton designs for 
Shefford Cheese Company, Green Bay, 
Wis., with adults as well as children 
reported attracted to the “game of 
collecting a complete set. 


troduced the speaker. Mr. Borton, 
a director of the Bureau, said that 
the Better Business Bureau move- 
ment is the child of advertising. 


Power Behind Bureau 


Mr. Johnston said that inasmuch 
as the Chicago Better Business 
Bureau is financed by the business 
men of the city, it is essentially an 
effort at self-regulation. While the 
organization at times invokes an ad- 
vertising ordinance to punish some 
hardened offender, it relies prin- 
cipally on its power to expel un- 
truthful advertisers from newspa- 
pers and radio. A single breach in 
the line would destroy the power of 
the Bureau, Mr. Johnston pointed 
out. In other words, if one news- 
paper or radio station accepted copy 
of a retailer stamped as beyond the 
pale, the influence of the Bureau 
would become virtually nil. 

The officer of the Bureau, how- 
ever, emphasized that many of the 
standards established for guidance 
have been created by the industries 
affected. A half dozen lines of busi- 


= —. 
ness have held meetings ang 


agree 
on nomenclature and other def, 
tions by which their adyortj.. 


shall be judged. Retailers Who har. 
come into conflict with the "tn 
at one time or another haye »,. 
most eager for high standards 7 
Johnston said, indicating tha: ,. 
of the misleading advertising y, 
appears in print or on the ajp 
competitive fear as its motiyay,. 
When a dealer is assured tha; , 
contemporaries are bound py 4. 
same rules to which hes 


3 Subjer 


sane advertising usually peep. 

the rule. - 
System of Corrections 

Mr. Johnston described the , 


rection system adopted by the B 
reau three years ago, which }, 
had a salutary effect on al} cp 
cerned. When a product is founa 


|to be inaccurately described jy af 


vertising, the retailer is required ; 
publish a correction stating the Na 
ture of the error and offering re 
fund to buyers who are dissatisfieg 
One store caught in the meshes , 
this system commented that eye 
if it made no further errors, jt would 
publish an occasional voluntary co; 
rection, ‘“‘just to let the public knoy 
we are human.” 

When the consumer reads a ¢9 
rection of this kind. Mr. Johnsto 
asserted, his respect for advertising 
is multiplied many times. He «| 
cides that printed statements may 
be read with confidence and jt \ 
this fact which inspires merchants 
to submit to the regulation of th 
Bureau. 

The work of the Bureau is no 
without its comic aspects. One gma! 
dealer who advertised “art silk” a 
a ridiculously low price was called 
to task when the textile was found 
to be merely rayon. He explained 
that he meant to advertise “artificia 
silk.”” but omitted the period aft 
sai ale 


“True Story” Color 
Color advertising pages for Trwe 
Story magazine of the Macfadden 
Publications for 1936 totaled 112 
pages. For the previous years the 
figures are: 1932, 67; 1933, 61; 1934 
91; and 1935, 93. 


We have thowands READY! 


Order Your Copy low ! 


An idea book. More than 1200 
photographs. Each picture a head- 
line. Webill you $5.00 andrefund it 
on your first order of $10 or more. 


e 


KAUFMANN 


You can use more photographic illustra- 
tions. The Kaufmann & Fabry Illustrate" 
Library brings them quickly and at 4 
cost within your budget. 

Beautiful girls—men—character st! 
—singly and in groups expressing ¢™ 
tions and emphasizing facts brought out" 
your copy. Stock photographs ready of al 
most any subject, from practically any 
where in the world, Prints on approval 


idies 


& FABRY CO. 


Commercial Jilustrative Photographers 
425 South Wabash Avenue + CHICAGO - Harrison 3135 
New York Representative: Ferdinand S. Hirsh, 122 East 42nd Street, Phone Caledonis 5-459 


MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 
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THE PUBLICATION WHICH INTERESTS 


trangely enough.. 


Buy a Lot of 
Advertising! 


W iuars an advertising manager or an advertising agency for, 
anyhow? Why, to handle advertising problems. Then what’s the 
way to sell advertising? It’s simple . . . sell the advertising manager 
and the advertising agency! 

And yet some people have adopted the “Goldberg technique,” 
apparently on the theory that telling and selling the advertising and 
agency executive is too easy. 

Whose job is it to decide about copy and art, media and schedules, 
posters and programs, anyhow? 

Sell the advertising man FIRST—the advertising and agency 
executive whose job it is to worry about his company’s and his client’s 
advertising problems. Tell your story hardest and most often to the 
men whose job it is to know it. 


What we're talking about, of course, is the advertising function. 
We aren’t concerned, any more than you should be, with titles. The 
advertising function is performed in some companies by the president, 
and in lots of others the advertising manager is glorified as a vice- 
president. But somewhere in every organization there is an executive 
primarily responsible for advertising, whose skill in shaping its policies 
and character is reflected in increasing success for the whole business. 

That advertising executive and his agency are the focal points for 
advertising sales effort. They make the decisions which determine the 
kind of advertising to be done and the media to carry it. They are 
the men who read ADVERTISING AGE, the National Newspaper of 
Advertising—the publication which interests everybody interested in 
advertising! 


EVERYBODY INTERESTED IN ADVERTISING 
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June 7, 1937 


Urges AGMA ‘Select’ Dealers 
to Meet Private Brand Threats 


Hot Springs, Va., June 1.—The 
problem of private brand competition 
occupied the spotlight at the mid- 
year meeting of the Associated Gro- 
cery Manufacturers of America,| been made much more acute because 
winding up today, as C. J. Connor,}of the termination of a great many 
general sales manager of the Wheat-|of the old quantity discounts and so- 
ena Corporation, offered a four point | called ‘advertising allowances.’ They 
suggestion to meet the problem: believe that the elimination of this 

“1. Make a good product and main-| type of income from certain distribu- 
tain quality. tors has focused their attention to a 

“2 Put as much ‘shelf appeal’ into| greater extent on their own brands. 
your package as possible. “We know that in many instances 

“28 See that your product is priced | distributors have just cause for worry 
to provide for necessary consumer | about the lack of margin which they 
advertising and promotion—but be make on advertised merchandise. 
sure that it is not priced so as to| This complaint on the part of dis- 
spread an umbrella over the custom-|tributors is greatly responsible for 
er’s brands. their turning to their own brands of 

“4. Consider seriously the selection| goods as a matter of self-protection 
of your customers as te their desir- and self defense. 
ability as distributors of your prod- 
uct, and publicize your policy.” 


ucts today as they have been within 
the past several years. 

“There are a whole lot of people 
who believe that the situation has 


Urges Selectivity 

“We all know that there are more 
so-called distributors of grocery 
products in the United States than 
are needed satisfactorily to distri- 
bute the food products of the nation. 
Therefore, if you are worried or un- 
duly harrassed by the substitution or 
house-brand to a degree 


Hits at Substitution 
“T have no axe to grind personally 
against customer-controlled 
house brands, or so-called private 
brands,” Mr. Connor said. “It is a 
free country, and I have never heard 


brands, 


of any law—either statutory or emer problem, . 
moral—-which prohibited the packing where it elther oe seriously 
and sale of any legitimate product} fect your business, why not con- 


sider the use of some selectivity of 
distributors? 
“Manufacturers 


by anybody at any time. 

“I do have a definite axe to grind 
against the deliberate substitution of 
goods. I resent it when I ask for a 
specific item in a store and the clerk 
attempts to substitute some other 
item, telling me that ‘it is just as 
good’ as the item for which I asked. 

“This substitution is going on every 
day, and it is time we ask ourselves, 
why, and to what extent it is going 
on-—-and what are we going to do 
about it? 


have greatly im- 
proved distributing conditions in 
some markets, and, incidentally, 
their own positions therein, by the 
elimination of customers who they 
decided for one reason or another 
were detrimental to their interest.” 


Riemersma to Join 
“Architectural Record” 


Claude B. Riemersma is severing 
his connection this month as assist- 
ant advertising manager, Crane Co., 
Chicago, to become Western repre- 
sentative of The Architectural Rec- 
ord, F. W. Dodge Corporation publi- 


Cites Patman Act 


“The Robinson-Patman Act has af- 
fected matters slightly in some cases. 
Temporary market conditions have 
no doubt affected the situation on 
some commodities; but, by and large, cation. 
distributors generally are just as His 
much interested in their own prod-‘\eugo, 


will be in Chi- 


headquarters 


STRICTLY FRESH MARKET 
ADDED BY FRIGIDAIRE 


(despite their 31-million list!) 


With a magazine list of that size, it becomes 
only too easy to add mere “impressions per 
reader” the same people seeing the same 
ad in a lot of magazines with the same metro 
politan appeal. 

Whereas in Small ‘Town America specifically 


there were seads of extra good Frigidaire 
prospects who seldom saw a Frigidaire ad in 
metropolitan magazines. And out in Small Town 
(America specifically ‘THE HOUSEHOLD 
MAGAZINE circulates to 1,750,000 


that are known to be exceptionally Recovered. 


homes 


So Lord & ‘Thomas added HOUSEHOLD 
fer Frigidaire. Many other advertisers and 
awencies are using the same good reasoning 

MOST NEW MARKET PER MAG 


AZINE 


DOLLAR. 


Is Your List 
as Good as Your 


Distribution ? 


THE 


HOUSEHOLD 


MAGAZINE 


NEW YORK CHICAGO 


Publisher, 


CLEVELAND 


Arthur Capper, Topeka, Kansas 


DETPOIT SAN FRANCISCO 


John H. Platt, a. m. 


apolis on Decoration Day. 


Ge ing Personal — 


serving God and country with a shift on the jury. . 
Portland Cement Association, has a red face—not from embarrassment, 
but from standing in the sun while the speed marvels toiled at Indian- 


RESEARCHER RELAXES 


director of customer research, makes 


WMAS, Springfield. 


Philip Kobbe, agency head 


York and Philadelphia. . . 


at Chicago for Redbook, trom 
tomed fashion. 
is taking a short vacation. 
of N. W. 


late president Ayer 


works of the 
Steel, 


of the new Irvin 
Clairton plant of U. S. 


a honeymoon trip in the South. 


week, Henri Hurst 
boys made a few 
World Broadcasting System 
$1,800 gold caphode last 
Chicago office was held up. 
was in operation at the time. 


errors. 


lisher of Woman's World. 
WKRC’s new g. m., 


about the circus. 


The first incoming 


H. G. Weaver, General Motors’ famed 


leisurely perusal of his notes before ad- 
dressing a recent bakery sales gathering. 
Victor E. Marx, Bakers’ Helper staff chief 
and editor, snapped this pensive picture. 


has a 
St... Francis Barton, Aver’s radio time buyer, is flitting between New 


Theological Seminary, Chester, Pa., 
at the commencement exercises. . . 
William A. Irvin, president of United States Steel 
Corporation, the honored guest and chief speaker 
at formal ground breaking ceremonies at the site 
company 
turned the first earth 
with a stainless steel shovel, the material of which 
will be the main product of the new plant... 
Charles Winningham, Detroit agency man, is on 
He 
erstwhile secretary, Lucille Hoff, a few days ago. 
In a game played at Northwestern Field last 
& McDonald baseball team de- 
feated Hayes-Lochner by a score of 18 to 6. 


was 
Monday night 
The processing plant 


son of the late Walter W. Manning, editor and pub- 


John McCormick, is 
He went twice daily when it hit Cincinnati. 
erick Willis, CBS assistant to the president, sailed on the Stavengertjord 
May 26 for Oslo for an indefinite vacation. . 

commercial 
service between America and China was made May 21 by Bill Benton, 


PLEASANT RELATIONS 


Jesse Butcher, of the National 


affiliated 


stations which will 
Butcher to the Coast. 


Times, was married in New 
New York. 
for France. 


Broad- 
casting Company stations relations de- 
partment, takes his ease at the Omaha 
home of Howard Peterson, WOW pro- 
motion manager, during a tour of NBC 
take Mr. 


Binghamton; 


call on 


Kraft-Phenix Cheese Corporation, Chicago, is 


. Harold McKeever, 


E. A. Tropp, executive v. p., Cinema Arts, new Fortune-size motion 
picture magazine, flew to Hollywood May 28 to present the first copy 


of the magazine to Greta Garbo, 
whose portrait is on the cover... 
Roger Knight, Power's promo- 


tion manager, combines business 
and pleasure by “shooting” his 
way through industrial plants 


with the aid of camera and flash 
lamp. 

Dorothy Cornforth and Bee S. 
Fielding, of G. S. Royd’s Ltd., are 
in this country on a holiday trip, 
during which they will study 
our fascinating advertising meth- 
Ogs, «. 

Hugh Shields, 
port, is in Indiana. 
gomery Jackson, Vv. p. 
Jackson Company, 
has taken a_ rooftop 
on Park Ave. . 

Visits have been paid New 
York in the past ten days by 
Mortimer C. Watters, manager, 
WCHS, Charleston; Warren P. 
Williamson, WKBN, Youngs- 
town; Harry Sedgwick, CFRB, 
and Albert W. Marlin, 


WICC, Bridge- 
W. Mont- 
of W. M. 
publishers, 
apartment 


new apartment on E,. 66th 


An ailing throat is preventing Nathan McFadgen, Western manager 
harassing space 
After a stretch in St. Luke’s Hospital, Mr. McFadgen 


buyers in his accus- 


A gift of $50,000 from Mrs. W. W. Fry, Camden, N. J., widow of the 
& Son, to 
yas announced 


Crozer 


EXPERT 


near the 


his 


married 


The 


robbed of a 
when the 


E. Jeff Barnett, local display a. m. of Houston 
Post, was elected president of the Eighth Corps 
Area Reserve Officers association and a member ' 
of the national council at the convention in San When William F. 
: Reach, assistant g.m., 
Antonio. . A. G. Spalding Bros 
Diccbigetie ournee, pubs “— a ( muton Com- rests after thinking 
pany, was listed among other distinguished con- — about selling golf 
tributors in the May issue of Cavalcade. equipment he indul- 
Richard Manning, of East Orange, and Ellen — ges in—golf—as evi- 
Alford Walton, of Baltimore, are about to say  denced here at Bel- 
the fatal words. He's with Yachting and is the mont Manor, Ber- 


muda, where he is 
vacationing. 


nuts 
Fred- 


the new radio telephone 


who is on a trip around the 
world. He telephoned from 
Shanghai to Atherton Hobler, B. 


& B. president. The call was re- 
ceived in New York shortly after 


noon Thursday, though it was 
early Friday where Mr. Benton 
was. 

Robert Johnson, Time, talked 


the other night to the assembled 


students of Union College, Sche- 
nectady, C. Lester Seaman, 
Eastern a. m., Industrial Power, 


Was an interested spectator at 
the Orange Dog Show, held at 
the Orange, N. J., Lawn Tennis 
Club. 

Kelly Anthony, assistant 
ager of KFI-KECA, Angeles, 
and son of the owner, returned 
from a China Clipper trip to 
Hong Kong, and immediately set 
out for England, to be back in 
July. Elizabeth Richardson 
Park, daughter of John Alsey 
Park, publisher, Raleigh, N. C., 


man- 
Los 


York May 20 to Marcus George Lynch, of 
The bride’s parents sailed immediately after 


the wedding, 


——-- ee, 


Sa l ne Pie h, bg 
Salaries Figure 
in Strike Copy 


Milwaukee, June 1.—, new q 
parture in anti-strike copy Was ae 
ized by the Edwards \y tor fw 
pany, Dodge and Plymout) dea, 
here, when the company too, aoe 
in three local newspapers to a 
known the earnings 0; all Pron 
salesmen for the first foy ind Me 
half months of the yea; 

Bold type stated that Edway: 
salesmen were not On a strike .,, 
that the pickets in front of y,. 


salesrooms were _ sales) en try 
competing companies. Reasons whe 
their men were not on strike ie 
advanced in a chart showing jy 
vidual earnings. Names oe 
mentioned although salesmey 
individually classified as jt, 
Added to this table was a 
emphasizing that January ang Fe 
ruary were considered the 
months of the year for automopy, 
sales and that sales during May 
and April had been hand capped " 
factory strikes. ; 

Sales promotion was heatly tieg 
in by “admitting” that the company 
offered $50 to $100 more than Care 
were actually worth on trade-ins jy: 
stressing the fact that. in viey ot 
the earnings table, this extra a) . 
ance to the customer did not come 
out of the salesman’s pocket. . 

Additional selling punch was pyo. 
vided in the statement that the com 
pany, for the duration of the strix. 
would increase this trade-in alloy 
ance to customers because of pos 


Were Not 
Were 


T 
lette 


Statemens 


POOres 


sible inconvenience — suffered py 
them on account of the labor sitys 
tion. 


Expense Allowances Included 

In revealing the 
sions paid to its 
also made known that new car sales. 
men made extensive of demo! 
strators on which license and mai) 
tenance expense was paid for by th 
company. Total commissions for the 
first four and one-half months 
the year per man ranged from 
high of $1,485 to $481, with the av 
age commission per month pe 
shown at $210.38. 

The company states that it 
never refused to bargain with eithe 
its own salesmen or with the Auto: 
mobile Retail Salesmen’s Assi 
tion, but that it has refused to s 
mit to an ultimatum recently 
sented by the Bargaining Committer 
of the Association, 


total commis 
salesmen, it was 


use 


| 

| Lagonda to Presbrey 
Frank Presbrey Company, 
York, has been appointed by Englis 
Motor Cars, Ltd.. to handle America! 
advertising of Lagonda and Acees 
motor cars. Class magazines are 
ithe current schedule. 


“Wall Street Journal” 
_ Promotes J. E.McGrath 


| James E. McGrath, for seven yea! 
{manager of the Chicago office of 
tNtreet Journal, has been appoint 


ladvertisi ans » with headqua 
,jadvertising manager with head 


iters in New York. He has been Wil 
|the paper for 17 years. 


| 
| PHOTOMATS 


for a 


New, all-photo advertising service 


lines of business For trade publication 
house organs, tabloids, newspaper ads, sae 
letters, broadsides or booklets. pHOTOMAT> 
bring 100 high class photograp eye cat 


ers monthly in ready-to-use 
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; conference will include Mrs. Ber- AF Y EL N quest for new customers and others 
AND BLACK nice FitzGibbon, advertising man- | U ses Laundry SAFETY SELLING were placed in the hands of old 
ager of Wanamaker’s, who will talk patrons, 


(0 LEAD A. F. A. 
TAIL SESSIONS 


rommittee Reveals New Plans 
for Conclave June 20-23 


yew York, June 3.—How to meet 
‘ye intricate retail problems con- 
onting the country in the present 
yansitional period will be one of 
‘he subjects to be discussed at the 
+d annual convention of the Ad- 
vertising Federation of America to 
ne held at the Hotel Pennsylvania 
yere June 20 to 23, it was announced 
roday. 

Additional convention highlights, 
not previously announced in ADveEr- 


ysino Ace for May 24, also include | 


an official reception and an address 
¢ welcome by Mayor Fiorello H. La- 
quardia, and an address by Grover A. 
Whalen. The management of the 
yew York World’s Fair, headed by 
Vr. Whalen, will play host at a tea 
» honor of the convention visitors 
from four 
June 21, at 
will be given a pre-view of what is 
slanned for 1939. 


\t the banquet which will follow | 
the tea, Henry Eckhardt. president | 


f Kenvon & Eckhardt. Inc., and 
harman of the board of directors 
f the American Association of Ad- 
ertising Agencies will be one of 


to six oclock, Monday, | 
which time the guests | 


he speakers along with Mr. Whalen, | 


Strickland Gillilan, 

imerican humorist, and Clayton 
i, president of the National Edi- 
ial Association and publisher of 

Gulfport, Miss. 


he Guide, 


To Illustrate Address 


t the retail advertising confer- 
nce on Tuesday, June 22, which will 
stitute one of the features of the 
\eration program, Major Benjamin 

Namm, the Namm Store, Brook- 
lyn, Will discuss ‘Today's Retail Ad- 

tising.’ His 

ted with 


enlarged displays of 


address will be il- | 


well-known | 


| 
| 
| 


{and bad retail advertising. Dr. | 


Dameron, the College of 

erce and 
Sate University, and 
Club 
ill follow Dr. Namm with a discus- 
n of “What Will the New -Con- 
mer Consciousness Mean to Retail 
lvertising ?” 
National 


Business 


president of 


\dvertising 


Association of Better 
Bureaus 
‘ie Better Business Bureau of Syra- 


use, Stephen P. Toadvine, II, will 


The president of the | 


Administration, Ohio | 


of Columbus, | 


and manager of. 


‘late his accomplishments in bring- | 
ig together the retailers, newspaper | 


vublishers and Better Business Bu- 
fau of his city in 
‘) definite standards for all 


use dailies. Mrs. Lois B. Hunter, 
‘ W. Ayer & Son, will speak on | 
Manufacturer—Retailer Relations.” 
Speakers before the 


FREE BOOK 
PASTS 


* Constructive 
— Informative 


, — Prof 
Mustrated. Your hiod yen | 
ming only the book—no sales- 


Siete ee 


1 FORCE AIN ENAMEL INSTITUTE 
* ‘0. Michigan Ave., Chicago 


“Hale 


“Sighs 


——— 
— — 


a plan to set) 
retail | 
‘Wertising copy published in Syra- | 


afternoon | 


| 


on “Copy Counts;” Karl] Finn, presi- 
dent-manager of the Cincinnati Bet- 
ter Business Bureau, who will tell 
“How We Have Handled the Com- 
parative Price Problem in Cincin- 


nati;” and William Howard, adver- | 


tising manager of Montgomery Ward 
& Company, Chicago, who will dis- 
cuss new angles in sales promotion. 


Announce Session Leaders 


Frank A. Black, treasurer of the 
Advertising Federation of America 
and long associated with William 


Filene’s Sons Company, Boston, will 
preside at the afternoon conference 
and Major Namm in the morning. 


Haling with WBAP 


Elbert J. Haling has been ap- 
pointed publicity director of Station 
WBAP, Fort Worth, Tex. He was 
formerly with Stations KFJZ, WFAA 
and the Southwest Network. 


to Distribute 
Beauty Samples 


» 


| Cleveland, June 3.—Distribution of 
}/samples through laundries is re- 
| ported to have yielded highly favor- 
lable results for Pompeian Company, 
| Bloomfield, N. J.. and Marshall Drug 
'Co., Cleveland chain which co-oper- 
| ated in execution of the plan. 
Pompeian’s strategy, conceived by 
H. W. Adkins, executive vice-presi- 
dent and general manager, provided 
for distribution of samples by route 
men of Davis Laundry & Dry Clean- 
ing Co., on the theory that these men 
know more intimately than any 
others the financial condition and 
buying power of each family. They 
were allowed to use their own dis- 
cretion in the allotment of miniature 
red laundry bags, each containing a 


‘eee on the ~ . - » ‘ 
Wabash és) 
berween St. Louis- Kansas City 
This effective illustration marks the first 
of a series of newspaper advertisements 
in cities serviced by the Wabash Rail- 
way. Chappelow Advertising Company, 
St. Louis, handles the campaign. 


box of new Pompeian beauty powder. 
Some of the gifts were used by the 
laundrymen as door openers in their 


Distribution of Bags 


Each of the bags carried a linen 
coupon, one side announcing that the 
gift package was presented with 
compliments of the laundry, the 
other offering a gift package, con- 
taining a generous supply of each of 
the three fastest selling Pompeian 
beauty creams, when presented to 
the drug chain with 25 cents. 

The drug company reported that it 
sold 1,000 of the kits within a few 
days, while the laundry concern also 
added many new customers. Pom- 
peian itself enjoyed the lowest sam- 
pling cost in its history, it said. 


Hotels Join Forces 
More than 20 hotels of Minneapolis 


,j/are planning promotion, jointly and 


individually, to publicize the advan- 
tages offered vacationists in Minne 
sota summer resorts. Direct mail and 
newspaper copy will be used. 


Ser me : 
Ey ca me your free book on Porcelain | 


» | 
! 


A SOLID 


BUSINESS MONUMENT 


HE finest legacy that can be left by man 
is a corporate name known and respected 
as an outstanding success. 


Man's knowledge, enterprise and determina- 
tion live after him in the companies he founds 
and directs, and in the executives he trains. 


During nearly two decades, Russell T. Gray, 
our late president, has carefully built and 
trained an advertising organization to render 
a high measure of advertising and marketing 
service to manufacturers of industrial products 
which need technical as well as advertising 
knowledge and experience to promote them. It 
has achieved a high place in industrial adver- 
tising history because a group of technically 
trained men, each with a broad background — 
of special knowledge and selling methods in 
industrial fields, work in close cooperation. 


Completely manned in every department and 
with ideal facilities for superior advertising 
service, the officers and staff of Russell T. Gray, 
Inc. deem it a privilege to continue the name 
and policies of its late founder and president. 


RUSSELL T. GRAY, INC. 


~ 
4. 


iin? a ise oe cere wren 
‘i “sf a <5 Sy he re ; 7 a 
al 
a 
| aa 
, oo 
wh 
e e SE, (| & ‘ | a 
Pau % Soe 
py | mS D : a pe PATIO: 
our FIRST CO" Fea : ; 
y de é Tm, } 
: +? % D - 
Uti}. 2 >. rd 
Con : Ps - 4 
leals } = eae 
SPace ‘ + : 
Mak; ee | _ ’ 
the i | F 
| One 
a | i eat 
= Pe z 
> ang 
nd sae Vk 
sess ass Be. cok 
> Noe | —_—_ 8. Fama vey 
| [re 
Were | 3 Pe 
ett. 
5 ai a 
-ment ’ ! se gi 
Fe} i — — : pit ee 
| —_—— eee = ——$—$— ee a —————————— re  C : a dF rx Oe | J 
\OVet oa. Do 
bein ees 
nobil ee an. 
Mari ] | bo : a 
ed hy ate. 
| — 
: | 
tied Bins <= 
npany nae oe 2) 
| Cars ee 
= | pie a 
Ss, bu reg < 
EW of eee 
alle W Fee pee 5 
come ‘s Be : a 
AE ‘ ‘7 nd 
CON — Pe 
/ @ fo) % = 
trike ‘4 | J | \V " ag 
allow | Ny | 2) a - 
» ’ *. a 
t pos oe ae 
¢ STN vy. 
situa | ; mi eed 
eee mM ie tad 
ed iris “hie, 
mnis | ae 
aa Pe . - 
] al 
ce es sean 
mal! | k a wid 
or the | ig ie 
“a bol ei aaa 
hs of Pas 
ss | ete 
‘om 4a | rete 
ee es 
» ave pues Sas es 
» ga 
it has " 
hint gleams = 
= a 
= | ee | 
i > 
Bs ces 
vy pre Sarat 
y . jee 
erica! ard 5 
Aces i | : 
are on it 
” aun | 
eee 
—_ ae ae 
a eekly 
eet Sua Ae 
| ba 
a a ee = | eo eee 
ye os 
3 S2i SEND FOR THIS” bei 
} i ties 
os 
for a pees "7 atl x 
° | 
ications wy 
ds, non paRcELANE © Rais. % 
OMA!I> rests: . J 
ye cate M ENAMELE g ny 
1 14 «. a 
nly § SIGNS <a i 
and sul } i Berea :’, om 
rite fot Ry. bees .* Me , i 
ois —! t — ts os oi 7 
os f FG : es ’ Fis 
* Sha —< 
E. 3etb “i}\ cree” y ny as a 
t “Ny VF : x 
street {y/ ae, | 
cg at fy YY f\ , 
City Ca iy a utive Vicé-President 7 
ee Bernt & rida 
Bi rae NES ee a. 
| ie, aes, 
e ete 
: , Nan ‘ ? ne Te J ae 
| Firm eran 
1 Addregs ‘ean 
= . , ce eee s Bee? 5 wane: 
Om iswekeiebenanmenaionn i es 
eer ig 
ee 
& ves oy gic 3 ek 
FY ay Ae ar A ‘ ‘e ees: 5 : Baki # Aavyade : ai 7 ae Bane | Ts be eas a r eee cs Eee Ps ~ a ax, a 2 4 are aD geet a0 Bre, 3 : : ees Lit , 5 ‘ Pat eet e s Dh saat Le ope os ee 4 is yf ee : ee : Sy ph 


30 


ADVERTISING AGE 


June 7, 1937 


Young Awarded Chicago Club 
Trophy for Advertising Service 


(Continued from Page 1) 


Benson, 
Association of 


John 
head of the American 
Advertising Agencies, of which Mr. 
Young was president ten years ago. 
Mr. Benson's talk is reported 
where in this issue. 

The recipient of the leadership 
award of the Chicago Federated Ad- 
vertising Club is 51 years old. While 
he has many accomplishments to his 
credit, he is perhaps best known for 
his survey of agency compensation, 
made in behalf of an advertising 
group a few years ago. 

Mr. Young's early efforts were in| 
the printing industry. After serving 
the Methodist Book Concern, he be- 
came advertising manager of Ronald 
Press, New York, going to the Cin- 
cinnati office of J. Walter Thompson 
Company from there in 1912. He was 
made Cincinnati manager when Stan- 
ley Resor was transferred to New 
York, and in 1917 became vice-presi- 
dent in the Chicago office. 

In spite of his numerous titles, in- 
cluding that of co-manager of the 
Western office, Mr. Young devoted 
much of his time to copy, according 


an address by present 


else- 


—  —— 


HONOR DURYEA 


Advertising and civic leaders of Spring- 
field, Mass., turned out to honor Charles 
E. Duryea as “father of the automobile" 
in the city where America's first auto 
was constructed 45 years ago. Left to 
right are Mayor Henry Martens, J. Frank 
Tucker and Paul A. Sampson, of the 
Springfield Kiwanis Club, Mr. Duryea 
and Alfred Reeves, director of the 
Automobile Manufacturers’ Association. 
to Mr. Nejelski, and was one of the 
first to cause trepidation in publica- 
tion offices with a headline, “In the 
curve of a woman’s arm This 
classic set the pace for advertising of 


many products used in feminine hy-| 


griene. 
Though a hard taskmaster at times 
Mr. Young never lost sight of the 


homely virtues of kindliness and sim- 
plicity, according to the jury which 


selected him for the award. His pas- 
sion for organizing and teaching the 
truth found an outlet even then in 
striving to improve the work of his 
juniors. Later, his desire to present 
his chosen field with qualified work- 
men, while giving youngsters a bet- 
ter chance for success, led him vir- 
tually to abandon the advertising 


business for work at the University 
of Chicago. 

His teaching career, however, has 
had many interruptions. He _ has 


Walter Thompson Company since he 


opened its first office there twenty 
| years ago, While the agency compen- 
| sation study commanded the most in- 
|terest, other research projects have 
occupied a good deal of his time. 
The meeting today was notable for 
the number of agency men who 
j/turned out to witness Mr. Young’s 
consternation, caused not merely by 
being the cynosure of all eyes in 
such a personal event, but as he re- 
marked, “from trying to compete 
with Wally on her wedding day.” 


. 
Srofe Joins Schutz 

Jesse Srofe, designer of packages 
and window displays, has joined the 
Thomas A. Schutz Company, adver- 
tising display counselors. Mr. Srofe 
will be in charge of the company’s 
| Cincinnati district office. 


U.S. LEADERS IN 
LIMELIGHT AT 
PARIS CONCLAVE 


; New Three well- 


a 


York, June 35. 


made several trips to Europe for J.| Known American advertising figures | 


| will take leading parts in the third | 
jannual international convention of 
{the Continental Advertising 
the Advertising 
as arrange- 
participation 


|}nounced today by 
Federation of America, 
ments for American 
were being completed. 
| Edwin S. Friendly, chairman of 
| the Bureau of Advertising of the 
;} American Newspaper Publishers As- 
|sociation and business manager of 
|the New York Sun, will speak be- 


|fore the convention Thursday morn- | 


ling, July 8 on “Newspaper Adver- 
tising in America.” Charles C, 
| Younggreen, executive —vice-presi- 
}dent of Reincke-Ellis-Younggreen & 
Finn, Chicago, and program commit- 
chairman for American partici- 
pation in the Paris convention, and 


tee 


Gilbert T. Hodges, member of the 
;}executive board of the New York 
| Sun and member of the board of 


|directors of the AFA also will par- 


DOG WORLD 


Leading the pack—of Dog Publications 


17 millions is the estimated dog population 
of the United States .. . 


. . . and someone loves nearly every one of them! 


No. 6 
In a series featuring 
our products 
lhus we strive to 


present visual evi- 


dence of what we 
are doing, to prove 
our ability to) pro- 
duce effective print- 


ing lor you 


PRINTING 


124 W. POLK STREET 


in most of the 48 states. 


These facts account for the keen interest shown in this specialty 
publication by its readers and the phenomenal results obtained by 
its many advertisers (1744 advertisers represented in June issue). 


Vv W 


LOG WORLD is one of the 71 first-class publications printed, 
bound and mailed by the Printing Products Corporation. 

Extreme flexibility in plant equipment and organization is nec- 
essary to produce this volume of magazines. 
calling for many additional pages, color sections, added bleed pages 
and other variations are often given us with little warning. 
policy is to take these production problems in stride so that the 
publishers mailing schedules may be maintained. 

In addition to the publication business, Printing Products 
Corporation conducts a general printing service with customers 
for them, we produce a line of quality 


products including 
ture, books, price 
and all other kinds 


‘Lo buyers outside of Chicago, our mail- 
order sales policy makes available at low cost, 
all the advantages of our large and flexible 
plant equipment and facilities. 

Write NOW for estimates 
before placing your next order 


PRODUCTS CORPORATION 


National Printing Service 


WABash 
3380 


Unusual specifications 


catalogs and sales litera- 
lists, pamphlets, reports, 
of business printing. 


Our 


CHICAGO, ILLINOIS 


|ticipate. Mr. Younggreen will pre- 
|side over the closing session of the 
Paris convention and Mr. Hodges 
will address the convention on the 
subject of “International Relations 
Among Advertising Men and Wo- 
men.” 

A fourth American involved in 
the success of the convention is 
|George M. Slocum, AFA vice-presi- 
|dent, and publisher of the Automo- 
|tire Daily News, Detroit. who is 
|} heading a special committee  pro- 
| moting American attendance. 


| 
| 
| 
| 


Plan Radio Conference 

An international radio conference, 
la special feature of the convention, 
{to be conducted under the auspices 
|of the International Convention of 
Radio Advertisers, is said to mark 
lthe first time that the commercial 
)and technical phases of this medium 
| will be discussed at a gathering of 


| this kind. 

' <A convention of  photo-engrav- 
pers will tie in with the adver- 
tising convention and an_ interna- 


| tional convention of window display 
advertising will program 


also be a 


scrutinized as a result of co-opera- 


sions will be presided over by the 


Swedish minister in charge of pos- 


ing men and women are expected to 
board the Columbus, sailing June 26, 
to add their advertising knowledge 


the advertising 
represented there, it was stated to- 
day at AFA headquarters. Almost 
all of the Americans are said to be 
i planning first to attend the AFA con- 
vention sessions. 
The American 
charge states that 
ia block of 


the rest of 


committee in 
while it controls 
reservations for the 


| TORONTO 
| MONTREAL 
| WINNIPEG 


LONOON. Es J" J. GIBBONS LIMITED 


Asso- 
| ciation in Paris July 5-10, it was an- | 


feature. Railroad advertising will be | 


tion extended by the london-Mid- 
pranetechapeetasae Railway and the rail- 
| Ways of France. 

Communication advertising  ses- | 


tal, telegraph and telephone opera- 
tions. 
More than 50 American advertis- | 


and acumen to the combined store of | 
world? 


Co- | 


} needed. The cost is pennies — no 


i FOTOTYPE ALPHABETS are mad folder. 
ferent type styles. Write today for illustrat 


THE FOTOTYPE COMPANY | 


“629 Washington Blvd., Chicago 


ee, 


a, 
ensssenesennssnessneosessocacsononnonssononeeeeennsceseesess. 
"00, 


Suspend Distributor: 
For Gift of Whisky 


Washington, D. C., June 9_ 
A seven-day Federal wholec. 
liquor dealer’s license SUSpen 
sion was ordered by W. Ss Alex. : 
ander, F. A. A. administratoy 
today, against Connecticut pj. 
tributors, Ine., Bridgeport, ¢, 
giving cases of whisky 


lesale : 


to re. : 


tailers. This ‘cease business 
order for violation of the yp. 
fair competition law is the fipg } 


to be imposed. 


iumbus, the unprecedented yoy, 
lof travel to Europe this summe 
|makes mandatory immediate poo 
lings by those who have not yer oo, 
pleted arrangements. 


IL. A. Clab Elects 
McKellar, Durr, Morse 


Frank M. McKellar, manager , 
the Apartment Journal, has hee) 
elected president of the Los Angel 
Advertising Club, D. D. Durr, aggj. 
tant advertising manager, Associate 
Oil Company, and Jack C. Morse, g 
count executive, Dan B. Miner (oy 
pany, were chosen first and _ seeoy 
vice-presidents, respectively. 

Rod Maclean, manager, the ady: 
tising and publicity department, t), 
California Bank, was re-elected s 
retary-treasurer. Directors chose 
are Albert E. Edwards, assistant dis 
trict sales manager, Standard 0 
Company, Howard Rosine, president 
L. A. Addressing & Mailing Company 
and Gay Willison, — vice-presiden: 
Typographic Service Company. 


Henry Appointed 
George E. Henry has _ been 
pointed sales promotion manager 


Designers for Industry, Inc., Cley 
land, product stylists. Mr. Hen 
will make his headquarters in t 


International Bldg., Rockefeller Cer 
ter, New York. 


Name Dennett & Snow 


National Importing Company, Bis 
ton, has named Bennett & Snow, li 
Boston advertising agency 
a consumer advertising campaign 0! 
behalf of ‘“Rye-Thins,” a Swedis! 
health bread. 


to direct 


“| Am 


Your 
Letterhead’ 


If your letterhend could talk, 
would it speak proudly of your or- 
ganization? Would it tell the story 
of a modern, progressive business 
—or would it perhaps be a little 
ashamed of its appearance? 

It is a well-known fact that letter- 
hends DO talk, and that yours is 
either speaking for—or against— 
you. A modern, well-designed let- 
terhead is a superb investment. It 
reflects character, instills confi- 
dence. Yet such a letterhead = 
not be costly—and will not be costly 


if you order from us. 

SEND FOR FREE PORTFOLIO 
Write today—or merely pin this aver 
tisement to your letterhead—and_ = 
to us; we will send you FREE and 
without obligation a copy of our - 
est Portfolio of Modern Lithogranie 
Letterheads, also a complete price 24 
showing prices on six grades of paper: 


UNIVERSAL LITHO. & STATIONERY C0. 


4317 DIVERSEY AVE., CHICAGO, ILL. 
TELEPHONE SPAULDING 7000 


aul 


GIBBONS KNOWS CANADA| 


- ADVERTISING AGENTS * 


SET ATTRACTIVE 
DISPLAY HEADS IN 


YOUR OWN OFFICE 
No Actual Type Needed 


If you use planograph or offset. FOTOTYPE 
ALPHABETS will save you panne te fi 
work on any job. The car eo 


5 experience 
Easy — no expe 
¢ dollars 


into specially designed composing “A a 
J Automatically self-aligned as set 


instant use on yacryout. 


le in many 
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1937 Iyne /s o/ ~ Me 
= —— a ee e i. : 4 y _ | - “ G id ” ; 
0000 |the seller and manufacturer now is | PACKAGE REPETITION Alvin R Magee Farmers uide to . 
: FICKL in finding out what the public wants | ° Press Group Fight 4, 
: and producing it to suit demand, Mr. | ° : mi ey c = . 
: iB he told pd conference esigns rom Following the United States Su- . 
cy : | " The ] ty 1 ee ” preme Court's denial of a writ of cer- i 
: | There is plenty of buying power, : J ] tiorari in the Indiana Farmers Guide 
nw 9 NOW RULED BY he declared, “but the public today is ( ‘Ourier - ourna group rate fight against the Midwest 
ale the most fickle in history.” ; | Farm Paper Unit, N. T. Crane, adver- 
oN. Style, according to Mr. Brown, is tising manager, announced last week 
m4 STYLE: BROWN ee oe Louisville, June 1.—Alvin R. Magee, | ‘hat / oe eee ee ee 
Or s rice taking a back seat. oO sida a LEE Se an, | Pressed. 
re he Mi “i sega ge f peccajge- national advertising man The Supreme Court action in no 
is. a style merchandise can not ye sold lager of the Louisville Courier-Jour-|way concluded the ease, Mr. Crane 
or i at any price, he asserted; a condi- jnal, resigned today. Mr. Magee said, and a new hearing will be held 
re. ; Price Appeal Has Palled tion which places the merchandiser joined the Couw- before the Federal Cireuit Court at 
sg” : | J/in an extremely difficult position. | rier-Journal 27 Indianapolis. 
in 3 Frecutives Told He must buy in volume, Mr. Brown lyears ago and : 
ret: Sa 8S pointed out, in order to obtain vol- : | os mi 
rst ; 1 . ; e Repetition is the keynote of Toastmaster | eight years later B d N dH d 
—_—— jume sales, but he cannot afford to! packages designed for the Electrical Ap- became national adt Name ea 
eago, June 4.—The public has | — be ap od ay — _— Division wd or a advertising man- of Dallas League 
eu ape ori ee ee amatic har g copy will be ompany, Minneapolis, . L. Stens- | acer . : , 
ultra fickle and style rather | on ok = ; cen pany eap y Ww. |ager, the ‘Post Sig H. Badt, Sig H. Badt Advertis- 
: 4 ove the t effec-|'he order of the day, Mr. Brown] gaard & Associates, Inc., Chicago and | po. held until to- ; 
chan price will prove the most effec-| | h> ean eae iciieete. 1 in ak: oe if dol : | he ing Agency, has been elected presi- 
du; la} by coach Harry Bovd argued; copy without misrepresenta- ew York. e uniform design gives an | day Long ac- es r ‘ Saf 
‘ sales approacn, arry b . : he bl lect 4 the Yeastmecter | °"": song ¢é dent of the Dallas Advertising 
mme shaman ehemdiatue saan. | tie but presenting the product in| ensemble eftect an e toasrma ar > W S- League ceeding Willard G. Wie- 
grown, national merchandising man “hiet = | logotype reproduced on the packege at tive in news seague, succeeding illard G. 
L ae } ¥ raSS "2 . . ‘su ic ie a ee - _ . 
bo Phileo Radio and Television| "'8" Pressure terms, rather than on anale and le Severe gostlion hes | SOper and civic gel, advertising manager, Lone Star 
. National Can.| loW pressure selling.’ 9 ae ataonateen te te Gas Company. 
poration, told the National Con added repetition value. enterprises, he is Oth fice M — 
isda _ 7 a hi ; waaal ther officers are Margaret Kvans, 
nee of Sales Executives, which Patman Act No Boge a past president Bi ; Men 
“ 4 its two-day sessions here | yond | ™ 7 ‘lof the News- : | advertising manager, A. Harris bs 
im up | “Entirely too much misapprehen- | ayn Alvin R. Magee ((o., and Dudley Kennedy, Southwest- 
y : : : yaper Advertis- gi EP aw sHaammentauihe 
| ay ae bide lsion and confusion has existed re- Doan Returns to I ’ Aisne cing Oe sisi. bite ern Paper Company, vice-preside nts; 
Orse Other speakers at the conference, | garding the Robinson-Patman act.” . P ing Executives Association and for) |ouis Yeidel, Texas Letter Company, 
vaged in co-operation with the Chi- edae eet telat po - ? , Bg Mid Central Fish five years headed the program com-|secretary-treasurer. 
, & A, : P ) avis asserted i t 2 x — ‘ ; p : oe 
gt ago Sales Executives Club, were address. Business tier ‘ails ‘tae Floyd L. Doan, who left the Mid| mittee of this organization. He is| ———_— 
saele ace Ewin Lamar Davis of the Fed- pees afflicted nit t] ‘itt wt ave | Central Fish Company, Kansas City,| also a past president of the Adver- | Clair Heyer to WHBF 
@ 1g ? 7 2a ¢ ‘te y ~~ »ops”’ ° : $ ¢ 7 = : s 
assis ova) Trade Commission, Dr. Glenn ac aemtincas « with de 7 - spr ‘ Mo., six years ago to join the Russell|tising club of Louisville and has | Clair Hever, Socmesty oth RIBY 
ciate crank. formerly president of the , 6 ‘ o consider |C, Comer agency, has returned in the| peaded numerous civic organizations | ,. air Heyer, ) KXBY, 
er ‘ : : its basic purpose, he declared. capacity of sales manager. : mek |Kansas City, has become national 
3, a rniversity of Wisconsin, Raymond : : “ : Seay Se as in the Louisville area, pe P f "HBF med and 
’ Judge Davis emphasized that the The company is now distributor of, | Sales manager for WHBF, owned anc 
Con pill, president of the National Fed- : aren : ; fanaa’ , | Mr. Magee’s future plans have not “¢ , > Is "gus 
20 2 oe |Federal Trade Commission did not | Birdseye Frosted Foods for the | Mr. Magees future plans fi |operated by the Rock Island Argus, 
“ wotem of Bales Dasowwres, Ue. St |make or enact the law and that it Southwest territory. yet been announced. ‘Rock Island, Il. 
' ‘od P, Haake, managing editor, Na-|. * , . tin a A * . 
adve ; j . ; 8 , Pe « « =i ———— — —— $$$ = = —— —————— << — 7 
- tonal Association of Furniture | os rer 1 aes a Pr a com — 
a , | nl ‘ “wis 
d se Manufacturers, Bennett Chapple, . ge oie , 4 otherwise. In 
; P : « -“ases 
hose vice president, American Rolling | : bt ae =pOrmte — that the 
. . . "espe ¢ y € > . 
it dis Mill Company; Col. T. Russ Hill, bs * 7 : - ae Presses opportu 
d 0 president, Rexair, Inc.; Arthur H. | re sd pe prove the fairness of the 
Ider Little, associate editor, Printers’ Ink; | G'SPutec act and to take an appeal 
a ad William W. Wood, president, In- | oe — commen ie which he be- 
siden situte of American Meat Packers. ie oe "y unjust verdict has been 
The biggest problem confronting | " o ered against him. 
There has been a very substan- 
—> —— ————————~|tial improvement in the quality of | 
a |magazine, newspaper and radio ad- 
ver of MARKET ANALYST | vertising,” Judge Davis stated, “and 
Cleve Consulting Executive for most trade associations have under- 
Hen Large Corporations é : 
’ Experience—Organization taken to foster lawful representa- 
# —Execution— tion. Indeed, many of them go fur- ? 
ARTHUR C. WEICK COMPANY ther than the Federal Trade Com- 
20 W. Jackson Blvd. Chicago || mission insofar as strictness is con- | 
Wabash 5379 cerned 
bw) rece : _.| “Standards and ethics are being 
, Bos |raised in all walks of life, especially 
r, In |}among business men. We no longer THE COLONIAL 
dire |condone the same tactics as we did 
aS “in years past.” NETWORK 


Sees New Frontiers Boston, Mass. 


RED 
HERRING 


New frontiers of selling, such as WEAN Providence, R. I. 
jthe automobile radio, refrigerator i 
fields along with the many other WICC Bridgeport, Conn. 


new products recently developed, of- 
jfer a broad horizon and_ better 
|promise than those of past years, 
Mr. Chapple told the conference. He 
recalled the position of the steel in- 
dustry prior to the advent of the 
automobile. At that time, he said, 
it was considered that there would 


Hartford, Conn. 
Springfield, Mass. 
Fall River, Mass. 
Bangor, Me. 
Manchester, N. H. 


There are golden crops to be 
harvested in New England and 


al in New York State — from the 


cal [be no new uses for steel, whereas land where money grows. WNBH New Bedford, Mass. 
Pe in the automobile steel found one o 
ince THAT'S WHAT THIS ‘its biggest markets. ile Lowell, Mass. 

, A similar experience was recorded : : 
tter- ’ in the plate glass industry, he added, The Colonial Network and the bit 3f seanareina wa 
he SPEEDY ‘STAT SER-] brought about by the development New York Broadcasting System Raeenne. OS 5. 

) ” and subsequent demand for the new, WRDO Augusta, Me. 

t. v8 double “safety glass.” Tet! 

wmti| VICE" AMOUNTS TO. | Os ES can now be purchased jointly | WNBX Sprinstield. vt. 
7" OF Woman Owned Agency with programs originating WNLC New London, Conn. 
— The Mary Pentland advertising el er 1n ew or or oston THE NEW YORK 
; and agency, Portland, Oreg., and the Iz- ° ° 

ched SPEEDY, AND NO- a Rte tonsa Bee etna yt and with no extra line charge. BROADCASTING 
> list, Harold Stone, Izzard Company and " 

~ BODY BETTERS RAPID'S Miss _, Pentland Re geil They give you concentrated SYSTEM 

Y CO. Sie. agers of the Portland office in the P 

pi. same space previously occupied by coverage of the richest territory WINS New York 


ithe Pentland agency. 

Miss Pentland has been one of the ° Ww a w 
few women to own and operate an in the orld at a lo cost. 
advertising agency, maintaining the 
office in Portland since 1930. 


H. R. Hudson Buys 


J @ QUALITY. AND THAT'S 
WHAT YOU WANT IN 


STATS. TRY RAPID 
| 3 Texas Newspapers 
—= AND SEE. H. R. Hudson, formerly of Okla. | 


homa City, has purchased’ three 


WABY Albany 
WIBX Utica 
WMBO Auburn 
WSAY Rochester 
WBNY utfalo 


Texas newspapers, Brownsville Her- 
ald, Harlingen Valley Morning Star 
and McAllen Monitor. 
| Henry Tichenor, former publisher | 
lof Harlingen Valley Morning Star. | 
has been named business manager 


For detailed information address — 


THE COLONIAL NETWORK 


21 Brookline Ave., Boston, Mass. 


TYPE of the newspapers. 
or art COPY SERVI CE co. —_—_—_—_—— OR 
ae sora Caswell Resumes 
ick! _LANCHES: REW YORK, 415 Lexing- | = as te : a a R 
y on, 446 Ma ‘ | After an absence of five years, the) THE NEW YO K 
jence Meee nS Vanderbilt 3 - 2600. |Geo. W. Caswell Company, coffee | 
wai D, Ninth — Chester Bldg., | roasters, San Francisco, has resumed BROADCASTING SYSTEM 
Ae ; "9335 @ CHICAGO, 110 So. Dear- | newspaper copy in far Western met-| 
Y NES: in Oe. Tenn fe oy ikce of Masll Brinecher 5 E. 57th Street, New York City 
A ie « : , 4 4 v7] | 
1172 ona SOREN See, and Staff is in charge of the cam-} 
ees paign. 
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ADVERTISING AGE 


June 7, 193) 


Retail Lineage 


Breaks Record 
With 19.2 Gain 


Chicago, June 4.—For the week 
ended May 29, retail display adver- 
tising hit a new high for 1937 when 
it soared to 19.2 per cent above the 
corresponding week of last year, ac- 
cording to the ADVERTISING AGE In- 
dex of Retail Activity. 

This Index, which tabulates retail 
display advertising in all newspa- 
pers in 78 important cities, shows a 
total of 22,091,065 lines for the re- 
ported week against 18,534,455 lines 
in the corresponding week of last 
year, a gain of 3,556,610 lines. This 
week’s record 19.2 per cent gain is 


, 


Agencies and 
Manufacturers 


—can you use 


this Ad Man? 


Has 6 years’ agency experience— 
three on national-magazine accounts, 
and three on large industrials. 


& 

Has 8-year background with manu- 
facturers—tive in radio-refrigeration, and 
three in lubricants. motor oil and auto- 
motive accessories. 


Thoroughly familiar with all phases 
of advertising: creation and production 


of sales porifolios, booklets, folders, 
catalogs. broadsides and displays— 
purchase of photos, art. engraving. 
printing. signs, etc. Appearance and 


personality to contact accounts or make 


talks at distributor and dealer meet- 
ings—writes sound, practical copy— 
makes fair layouts. 
= 
Available shortly, recommendation 
from present employer, age 39, Scotch- 
Irish descent, university education, 
married. 
Box 1141 


Advertising Age, Chicago 


2.6 per cent higher than the former 
gain record of 16.6 per cent estab- 
lished in the week ended Feb. 20. 

Allowance must be made for the 
fact that the compared week of last 
year ended on May 30, 1936, Me- 
morial Day and also a Saturday, de- 
priving last year’s comparisons of 
the advantage of usual week end 
sales promotion. 

Beginning with this week, Troy 
N. Y., has been added to the list of 
cities included in the ADVERTISING 
AGE Index of Retail Activity, bring- 
ing the total number of cities meas- 
ured to 78. 

For this year, through May 29, 
newspapers in the measured cities 
have carried 438,551,988 lines of re- 
tail display against 411,008,031 lines 
in the comparable period of last 
year, a gain of 27,543,957 lines or 6.7 
per cent. 

Detailed figures covering each of 
the 78 major cities covered by this 


Index appear elsewhere on this 
page. 

Below is a table showing gain or 
loss for each weekly period of this 
year. 
weeeeeee: 8 cic ecabscenreeviveas — 5.8 
Pe D pnccasadaeduntaeeks + 8.5 
PE FE av nncevacennvsvres + 4.0 
PE Se veers RAPED OMeeS + 4,2 
January 30... a , siew-& + 5.8 
POOPURET 6 on cccveccveseur + 8.5 
POUTUOET 1S aces reese snwens + 6.9 
ye a. ee ee eee + 16.6 
February 27 rT ‘ irae, > Se 
March 6. sa eb Oita e @ ba ae a +11.5 
OS Sererecererrr cre rT +12.0 
NC” eee ee +12.9 
March 27 7.9 
oC) i ee - 7.3 
Cl ae a are + 0.9 
April 17 ebineean's <tsenes “ae 
Ne Ie. s siws a sd ee Ae eer eS DOES + 8.2 
OO Be: a eo eee e ee er ee + 0.6 
DE ACE hogitae as éee s OOo ER ORS + §.9 
eee ee ee + 4.7 
OE Soin aire h €.b is 04a e bod ba ne % + 3.9 
NE TEED ws oe oie ue. 0: 4:ka ON Oates + 19.2 


Gains have been made in 20 of the 
first 22 weeks of 1937. 


Getchell in 4 A’s 


J. Stirling Getchell, Inec., New 
York, has been elected to member- 
ship in the American Association of 
| Advertising Agencies. 


“PAPER SET?” 


We say NO... 


When you contract for space in a 
newspaper, trade paper or maga- 
zine, you are simply leasing white 
space to serve you in selling. What 
goes into that white space is what 
determines the result you obtain. 

You pick your illustration, you 
make a fine halftone, you carefully 
go over your copy, you are pleased 
with the layout of the advertise- 
ment. So far everything is fine 
until you decide to let the “paper 
set.” So you proceed to either 
specify what types are 


and here’s why: 


of your organization or the pub- 
lications. In modern day compe- 
tition it also calls for a good type 
face assortment. And it sometimes 
requires a great deal of time and 
patience to get an advertisement 
to have any kind of appearance 
that will satisfy you. True, the 
cost of the space is often small, 
but no space cost is too small not 
to justify the sales message being 
given every opportunity to do 
the required work successfully. 


The additional cost 


to be used in setting 
your advertisement or 
you take achance that 
someone on the publi- 
cation will interpret 
the layout and give ae 
you what is needed. 
Either of these acts re- acti 
quires, for good adver- 


tising, anexceptionally 


> Reliability ~ 
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—— 
i NCHLEY 
(8 ataMeshiner™ 


19 East Jacasow Bowtevann 


is not great and the 
simplicity and ease of 
handling as well as a 
good fine appearance is 
not difficult to obtain. 
sage ws mee Talk it over today with 
a representative of the 
gp Faithorn Corporation 
and let him explain the 


“sure way” to handle 


skilled and technical 


FINCHLEY is a regular user 
of Faithorn Complete Service 


knowledge on the part 


your work. Simply tele- 
phone, Wabash 7820. 


MEMBER OF ADVERTISING TYPOGRAPHERS’ ASSOCIATION OF AMERICA 


FAITHORN CORPORATION 
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PRINTING 


vw 
> Ad-Setters - Engravers: Printers 
* 504 Sherman St.,Chicago * Wab. 7820 


PRINTING 


DAY AND NIGHT SERVICE 


Index of Retail Activity in 78 Importay 


Markets 


——— 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1937, by Advertising Publications, Inc.) 


a 
% Gain ‘% Gain 
22-Week 22-Week 22-Week or Loss’ or Loss 
Period Period Period 1937 1937 Week Week c, 
Ended Ended Ended over over Ended Ended < a 
City June 1, 1935 May 30,1936 May 29, 1937 1935 1936 May 30,1936 May 29, 1937 “ee 
BE Ce rsxcteve vee es 6,569,781 6,644,750 7,229,221 +10.0 +8.8 336,406 398,447 
Altoona, Pa. .......... 2,591,568 2,707,292 2,996,497 +15.6 +10.7 107,366 173,551 et 
Atlanta, Ga. Terr eT 5,939,039 6,331,850 6,732,954 +13.4 + 6.3 275,604 341,460 
Saltimore, Md. .... 8,784,540 9,103,976 9,805,962 +11.6 +7.7 379,797 486.2 ‘ 
Birmingham, Ala. ..... 4,314,114 4,822,370 5,422,018 + 25.7 +12.4 232,288 254,394 by 
Boston, Mass. ......... 8,932,959 8,585,119 8,849,067 —0.9 + 3.1 328,165 409,042 <> 
Bridgeport, Conn. 3,558,556 3,551,892 3,862,360 +8.5 + 8.7 153,132 214,004 “tf 
ES a. oer 7,028,420 6,816,666 7,822,154 +11.3 +14.8 292,138 427,819 Hb. 
Camden, N. J.......... 1,666,436 1,646,548 1,701,828 +2.1 +3.4 77,632 89.149 _. 
Cedar Rapids, la... 1,975,778 2,111,130 2,234,456 +13.1 +5.8 101,388 127,372 Last 
Chattanooga, Tenn 3,108,780 2,853,720 2,684,334 13.7 —5.9 133,699 124,373 >, 
i ee 12,031,616 12,779,423 13,475,305 +12.0 + 5.4 543,780 681,426 PP; 
Cineineati, ©. ..ccsoses 7,032,171 7,165,201 7,582,258 + 7.8 + 5.8 280,260 375,213 49 
Crevelinand, GO. ccccccves 7,807,868 8,242,565 9,142,159 +17.1 +10.9 337,775 442.998 
CNN. OO civcetuan aeGenene  seeeees  _e¥areees wie ve 241,708 286,260 +184 
DORSIER, “TOE. sacvcccscss 8,071,230 8,635,042 9,078,245 +-12.5 + 5.1 392,988 335,535 oom 
Dayton, O. .........06- 6,422,770 5,682,964 6,656,872 +3.6 +17.1 206,584 325,962 ise 
Denver, Colo. ......... 4,237,850 4,279,443 4,347,315 + 2.6 +1.6 175,790 186,550 ie 
Des Moines, Ia........ 2,758,306 2,694,699 2,746,256 —O0.4 +1.9 118,775 140,406 itp 
Detroit, Mich 9,159,877 9,240,873 9,828,321 + 7.3 + 6.4 382,993 491,985 so0: 
__ |S . Sey 3,002,930 3,026,660 3,795,198 + 26.4 + 25.4 157,234 208,404 aa 
Evansville, Ind. 5,053,748 5,502,616 5,289,522 +4.7 8.9 249,900 281,302 <1 
Fall River, Mass 1,386,635 1,420,879 1,549,386 +11.7 + 8.3 68,394 78,177 ie 
Flint, Mich. ...... 3,621,912 3,768,562 3,899,014 + 7.7 + 3.5 176,414 216,524 HP 
Fort Wayne, Ind. 4,407,151 4,872,475 5,104,967 +15.8 +4.8 215,698 242,039 449 
_ eerie 2,160,358 2,480,936 3,150,894 $45.9 +27.0 118,861 164,159 san 
Grand Rapids, Mich... 3,925,620 23,888,458 4,687,046 +19.4 +20.5 182,112 237,146 4 
Greenville, S. C........ 2,593,598 2,405,087 2,863,971 +10.4 +19.1 130,788 154,666 +18 
Houston, Tex. ...... 5,687,262 5,983,493 6,920,046 57.7 + 15.7 309,456 340,438 of 
Indianapolis, Ind 7,107,765 7,300,863 7,978,467 +-12.3 +9.3 312,354 402,962 ery 
Jersey City, N. J. 953,290 1,038,599 1,031,212 +8.2 —0.7 43,034 51,621 +99 
Kansas City, Kans $71,409 973,469 1,134,000 + 30.1 16.5 48,650 49,084 4 4 
Knoxville, Tenn 3,692,749 4,008,396 4,199,400 +13.7 + 4.8 210,672 226,366 +74 
Little Rock, Ark 3,993,570 3,866,044 4,033,050 + 0.9 + 4.3 175,826 203,910 
Los Angeles, Calif..... ........ 10,187,713 10,872,387 +6.7 420,936 517,938 +93 
Lynn, Mass. ......... 1,441,262 4,347,546 4,187,064 —5.7 8.7 191,044 224,588 21h 
Manchester, N. H 1,508,486 1,432,658 1,487,372 —1.4 + 3.8 68,342 79,042 ; 
Memphis, Tenn. 1,791,486 4,730,212 5,061,646 5.6 7.0 271,544 283,710 +4 
Milwaukee, Wis. 5,551,399 6,043,354 7,736,646 + 39.4 28.0 316,973 385,571 +15 
Minneapolis, Minn. 6,106,835 6,564,524 6,577,841 + 7.7 +0.2 311,759 307,772 7 
Moline-Rock Island. 3,289,678 3,629,088 3,899,899 +18.5 + 7.5 148,904 162,736 +; 
Nashville, Tenn........ 38,457,062 3,312,378 3,419,940 —1.1 + 182,266 176,890 ai 
New Bedford, Mass.. 1,312,948 1,417,640 1,435,798 +%.4 + 58,394 62,482 ~Th 
New Haven, Conn..... ........ 3,932,418 4,140,884 avi + 5.3 183,106 197,680 
| New Orleans, La .es » Ap ees 8,183,389 8,431,640 +8§.2 + 3.0 395,158 373,389 
New York, N. Y - 24,897,904 27,417,423 20,213,225 +17 +65 1,049,607 1,361,872 +39; 
Brooklyn, N. Y. 3,113,509 2,936,648 5,076.4638 Be + 4.8 170,774 149,304 
| Norfolk, Va. 2,866,142 3,974,810 4,057,256 4.4 + 2.1 189,084 228,970 : 
| Oakland, Calif. 3,108,195 3,231,179 313,998 6.6 + 2.6 120,323 147,838 $25 
| Oklahoma City, Okla 4,429,145 4,694,001 5,038,602 13.8 48 213,024 255.108 l 
3 eS | ee 4,784,048 4,733,554 9,080,598 + 6.2 dt 226,146 245,959 +88 
Philadelphia, Pa 12,097,959 12,202,342 13,232,310 + 9.4 + 8.4 494,429 591,700 4 
Phoenix, Ariz. 3,206,021 S. 3,144,260 1.9 —2.5 153,062 144.774 =i 
Pittsburgh, Pa. 10,213,182 9,653, 11,206,056 + 9.7 +16.1 383,796 528,27 
Portland, Oreg 4,423,296 4,934,372 5,253,252 18.8 6.5 225,372 25 
Providence, R. 1.. 5,928,649 5,886,634 _ 6,087,438 a 3.4 253,632 i E 
Reading, Pa. ... 1,307,758 3,916,380 $685,534 +S.8 19.6 157,094 227,094 44 
|} Richmond, Va. 4,891,488 5,366,074 5,545,176 + 13.4 3.3 275,492 290,850 ~5.6 
| Rochester, N. Y... 7,624,598 7,718,706 T,98O.836 + 4.7 » 4 330,091 376.216 ary 
Sacramento, Calif.. 3,385,292 3,724,547 3.756,115 + 10.9 0.8 145,248 197,008 F 
wan Antonio, TeX<.i. 2,404,080 2,777,544 2,959,397 _ + 23.1 -6.5 175,756 ~ 80.404 
San Diego, Calif... 5,324,402 5,736,038 6,210,562 +~16.6 &.3 237,216 298,928 
|} San Francisco, Calif 6,102,131 6,649,067 6.992 907 +-14.6 5.2 258,504 409 798 
| Seattle, Wash. ....... 1,162,686 4,215,116 4,437,474 + 6.6 + 5.3 166,124 170,646 
South Bend, Ind... 3,604,327 3,668,845 1,170,263 + 15.7 13.7 148,818 200,656  ~s4 
Spokane, Wash. 2,698,830 ~ 8,035,007 3,311,560 + 22,7 <'s ~ 432,185 136,388 +32 
St. Louis, Mo...... 7,711,210 7,789,305 8,451,930 + 9.6 8.5 322,435 427,015 
St. Paul, Minn...... 5,228,183 5,678,660 5,344,186 + 2.2 5.9 236,810 271,823 
Syracuse i ae 41,751,828 4,893,139 5,091,425 +701 +4.) 195,482 264,544 
Tacoma, Wash. . 2,141,962 2,522,860 2,819,622 + 31.6 -11.8 111,006 121,310 re8 
Tampa, Fla 2,810,850 2,546,888 > 719,420 ; S&S 139,608 127,988 
WOOO, Oo 6s bac cacen “ ee 20ti(‘«‘« a g 217,980 289,230 
Toronto, Ont., Can. 9,316,615 8,895,445 8.926.749 4.2 + 0.4 358,857 354,546 os: 
Troy, N. Y.wvesesss 2,024,946 1,585,570 1,813,938 10.5 14.4 65,786 90,230 +90) 
Tulsa, Okla. 3,814,398 4,271,946 4,205,020 10.2 —1.6 199,724 219,184 +8 
Washington, D. C 14,083,011 15,680,874 | 16,185,013 14.9 +32 £714,208 ~ 805,762 128 
Worcester, Mass 4,991,558 5,045,554 5,134,621 +2.9 +1.8 211,904 291,132 +381 
Youngstown, © 3,694,360 4,179,195 4,022,910 +8.9 —3.7 210,791 184,076 —I- 
Total pee SOnene Sli 411,008,031 438,551,988 +10.3 +6.7 18,534,455 22,091,065 9 +)%- 
_ — ———— $$ 
Advertisin that the guild is willing, however, to To “Insurance Advocate” 
g | surrender any group to a more nearly ee Deeeehieons has resigned 


Guild Lines 
Up with CIO 


New York, June 2.—Decision to af- 
filiate the American Advertising 
Guild, local union group with an es- 
|timated 200 members, with the 
United Office and Professional Work- 
ers of America. newly formed inter- 
|national union chartered by the 
;}Committee for Industrial Organiza- 
| tion, was taken last night at a closed 
membership meeting. 

The C. I. O. international union 
|srew out of a conference held over 
|the weekend in Philadelphia and at- 
tended by representatives of 
collar unions, seatteted over the 
country, with a reputed membership 
;of 8,600. The new union received 
its charter today from John L. Lewis’ 
CG. 2 2. 

According to Merritt Crawford, 
president of the American Advertis- 
jing Guild, the advertising local will 
|maintain its identity within the 
|framework of the international and 
|its claim to jurisdiction over all ad- 
| vertising and publicity employes, re- 
|gardless of whether they work in 


agencies or elsewhere. He stated 
| 


white- | 


| pure industrial set-up wherever such. 


|is established. 
| cia ienriiaatcn dacs 
| Weber to Seattle 

George Weber, Jr., vice president 
| of Mac Wilkins & Cole, Inc., Pacific 
| Coast advertising agency, has been 
jappointed manager of the Seattle 


office. He has been in the Portland 
office for several years. 


Ritchie to Chicago 

C. A. Ritchie, who has been in the 
Eastern office of DeLisser, Boyd & 
Terhune, newspaper representatives, 
has been transferred to Chicago as 
Western manager. He succeeds Pal- 
mer Terhune, resigned. 

Fernald Elected 

L. D. Fernald, advertising director 

of Farm Journal, has been elected a 


member of the magazine’s board of 
directors. 


Drone Ad Column 


Chicago Journal of Commerce last 
week abandoned the advertising col- 
umn which 
years, 


. 
Burke in New Post 
John F. Burke has joined the ad- 
vertising division of Gateway. Co- 
lumbus, amusement magazine. 


it conducted for several | 


from Eastern Underwriter to rejol 
Insurance Advocate as an equa 
partner. 


A FINE HOTEL 


in the 


GRAND CENTRAL ZONE 


Opposite the Waldorf-A storia 


Single, $4 . Double, $6 


ites from 
Segturtas ope Flectrie Be- 
frigeration. 


e 
Special monthly and yearly rates 
e 
| Excellent Restaurant 
and 
Duplex Cocktail Lounké 
Air-Conditioned 


Music during Cocktail and 
Dinner Hour 


HOTEL 
125 EAST 50th ST. 


WM. A. BUESCHER, “oncger 
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“Help Wanted,” 2 
gepresentatives Available, 
ash with order. 


30 cents 


15 per inch. 
m Fs insertions. 


The rates for this department are as follows: 
“Positions Wanted,” 


“Representatives Wanted,” and 
a line, minimum charge $1. Terms: 


AJ] other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 
Write for descriptive folder of specimen ads and discounts 


~ 464 —_— 
POSITIONS WANTED 

—{?TENTION PUBLISHERS 

ore sIGH GRADE SALES PRODUCER 

H+ *”” AVAILABLE JULY Ist 

+33 ¢ years successful sales experience 

1 Detroit and midwest contacting 

+184 tomotive executives and their agen- 

i © —_ Valuable contacts, wide ac- 

ain syaintance and unusual entree to im- 

, sortant accounts. Tip top references, 


lary draw. 
1 28 2, ADVERTISING AGE, N. Y. 


COPYWRITER 
+325 Available June 15th 
12 Yow with Chicago agency. Record 
+14 includes ten years of agency and ad- 
499° yertiser experience; writing display, 
‘ jealer and radio copy. Also publicity. 
ae Age 33, married, university grad. Sal- 

+38) ary reasonable. Chicago connection 

~30.2 re rred. 

is ML iss, ADVERTISING AGE, Chgo. 
jFFICE MANAGER OR EXECUTIVE 
assistant, New York. 4-A trained 
~ senior accountant and production man, 
with thorough knowledge agency pro- 
edure, seeks chance to do real office 
ob, Mature, responsible. Can relieve 
busy principals of much detail. Broad 
rs business background; previously ad- 
yertising manager. Christian; bonded; 
available June 30. 
Box 1143, ADVERTISING AGE, N. Y. 
~~ BRAINS FOR LEASE 
Copywriter and layout man, agency 
experience, now employed. Former 
9,3 adv. mgr. and editor several trade 
—99 journals. Knows’ art, production. 
ay College grad. age 30. 

- Box 1142, ADVERTISING AGE, Chgo. 


MISCELLANEOUS 
Dramatic Program for network series. 
New and different. Nothing like it on 
air. Natural for woman’s product. 
Authors of sponsored program run- 
ning nearly two years. 
Box 1140, ADVERTISING AGE, N. Y. 


MISCELLANEOUS 


BEAT RISING COSTS!! 


Extremely low cost process repro- 
duces all sorts of ILLUSTRATED ad- 
vertising material, sales manuals, 
dealer helps, house organs, etc., etc. 
Expensive type-setting and cuts are 
not necessary!! Any size can be sup- 
plied. 

300 COPIES (8%x11”) $2.50 
Additional hundred copies 25c 
Even lower prices in quantity. 

Send for samples. 
In New York City, our representative 
will call on request, 


LAUREL PROCESS, 480 CANAL, N. Y. 


PHOTO POST CARDS 


SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARDS. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 

GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


OLD ENGRAVINGS BOUGHT! 


Highest cash prices paid for zincs, 
electros, copper plates, etc. 
Chicago Scrap Metal Company 
1609 S. Homan Ave., Chicago 
Crawford 0227 


DIRECTORIES 


RY OF TRADE DIRBOTO- 
ries. Lists 400 trade directories, per- 
sonnel lists, professional lists, an- 
nuals, etc., etc.; describes the contents 
and identifies the publisher. $3.00 per 


copy. Send for circular. 
BURNS ORGANIZATION 
1003 Bedford Bldg., 303 8S. Dearborn St. 
Chicago, IIL 


~~ @ Firestone Renews 
es NBC Red Program 


Continuously on the NBC-Red Net- 
work since December, 1933, the Fire- 
saa stone Tire & Rubber Company has 

+s renewed its contract for the Voice of 
Firestone show Monday nights for 
another full year, effective June 7. 
Richard Crooks, Metropolitan Opera 
’ (nor, will leave the program for a 
+ 348 summer vacation, but the rest of the 
+33 ast will continue unchanged, with 
+324 guest artists appearing in Crooks’ 
place until he returns. The agency 


he is "ted & James Company, Cleve- 
_ >" Be land. 


ry New Simons Office 

7 Simons-Michelson Company, De- 
‘olt advertising agency, opened an 
iffice in New York City June 1. Mur- 
tay Hirsch is in charge. 


AUDITORIUM 
HOTEL RATES 


/ Now from 2 


Dus think-you can now 
ates Enjoy the comfort and lux 
ury of the Auditorium Hotel 
for as litle as $2. a day 
Or d room without private 
‘ bath or from $25° day with 
Drivate bath. A splendid 
lOcation— every conven: 
nce — in an atmosphere 
luxury at low cost. 
Seorge H. Mink, Manager 


T. MICHIGAN AVE. AT CONGRESS 


|| CHICAGO 


Metropolitan Issues 
Bulletin Board Report 


The Metropolitan Life Insurance 
Company has issued a report, “Em- 
ploye Contact Through the Bulletin 
Board,” which deals with such top- 
ics as preferred locations, subjects 
for posting, responsibility and types 
of boards. 

The survey of the policies of 70 
companies showed that safety led all 
other classes in the nature of ma- 
terial posted by industrial companies, 
with instructions and group insur- 
ance second and third. For commer- 
cial companies, instructions, safety 
and social were the first, second and 
third groups, respectively. 


McLaughlin Promoted 


William J. McLaughlin, assistant 
advertising manager of Franklin Si- 
mon & Co., New York department 
store, has been appointed advertising 
manager of the store succeeding El- 
vira Vingiprova, resigned. Mr. Mce- 
Laughlin was formerly with Abra- 
ham & Straus, Brooklyn store, and 
previously with several advertising 
agencies. 


Heads D. M. A. A. Meet 


Ralph Leavenworth, account execu- 
tive, Fuller & Smith & Ross, Inc., has 
accepted the general chairmanship 
for the 20th annual Direct Mail Ad- 
vertising Association convention to 
be held in Cleveland Oct. 13-15. Ken- 
neth M. Goode will be program chair- 
man, using as the theme, Showman- 
ship for Selling. 


Aetna Repeats Atlas 


A 52 page tour book, including 
road maps to cover 22 two week 
tours in various sections of the coun- 
try has been issued by the Aetna Cas- 
ualty and Surety Company, Hartford, 
Conn. It is a larger, improved edi- 
tion of a similar book issued by it 
several years ago, which experienced 
a heavy demand. 


Servel Prepares Records 


Servel, Inc., Evansville, Ind., has 
prepared 14 one-minute announce- 
ments in record form for its Electro- 
lux gas refrigerators for dealers. A 
time allowance of from five to ten 
seconds is given in each announce- 
ment to give the local dealer’s name 
and address. 


ADVERTISERS 
MOVE TO CUT 
DISPLAY WASTE 


(Continued from Page 1) 

ers are discovered “pulling” the dis- 
play as the result of a free goods 
offer by another advertiser, salesmen 
are warned to turn down the dealer’s 
subsequent request. Squibb does not 
pay for dealer display space by either 
cash or merchandise. 

A study of Squibb sales records re- 
veals an interesting parallel between 
high sales marks and consumption of 
displays. Almost invariably the four 
highest sales divisions are also the 
greatest users of window displays. 

Discarding the hit or miss display 
distribution policy, Squibb maintains 
the closest possible tieup between dis- 
play material and merchandising 
efforts. Interior displays are dis 
tributed only in connection with spe- 
cial deals. 

Typical of this was the recent pro- 
motion of Squibb shaving cream. 
With each three-dozen order retailers 
were furnished with three dozen test- 
ing samples and a display stand that 
provided for both the regular sales 
sizes and test tubes. Consumers 
were urged to avail themselves of the 
opportunity to buy a standard size 
tube and accept the test size gratis. 
If, after using the small tube, they 
were dissatisfied with the purchase, 
the dealer was authorized to accept 
return of the unused large tube and 
refund the cash. 

Arthur E. Tatham, advertising 
manager, Bauer & Black, Chicago, 
said that advertisers are learning 
that production cost of point-of-sale 
displays is merely an initial expense 
and that if the investment is to bear 
returns, an even larger sum must 
be spent in supervision. 

Mr. Tatham said that the average 
window display costs about $1, while 
installation charges run from $1.75 
to $2 in the case of professional 
services. Most of the latter make 
a more or less definite guarantee of 
longevity. 

Trying to save this expense is 
likely to prove a futile procedure, 
Mr. Tatham commented, since sales- 
men don’t like to assume the bur- 
den, and usually are not versed in 
the art of installation. If the ad- 
vertiser is unwilling to pay the price 
asked by professional operators, he 
must train his own special crews. 


Problem of Many Facets 


“It is extremely difficult to gen- 
eralize about window or store dis- 
plays,” said Mr. Tatham. “They rep- 
resent a problem which must be 
worked out by each individual. No 
one answer will apply to all. I am, 
however, inclined to agree with Mr. 
Nielsen’s main conclusion that there 
is too much waste attached to point- 
of-sale displays under present con- 
ditions.” 

As far as Bauer & Black are con- 
cerned, displays are sent only to re- 
tailers making specific requests for 
the material. The advertiser who 
dumps unsolicited displays on deal- 
ers is courting loss, Mr. Tatham be- 
lieves. Even where retailers ask for 
the displays and agree to use them, 
some form of check-up is necessary, 
he said. 

The display manager of one of 
the largest drug chains in the Mid- 
dle West made the interesting point 
that displays intended for independ- 
ent stores are often unacceptable to 
chains—not for competitive reasons, 
but because of their size. 

This expert drew a sharp distinc- 
tion between merchants who regard 
their windows as a dynamic genera- 
tor of business and those who mere- 
ly look upon them as a big hole to 
be plugged. The former spreads 
representation for any one brand as 
thin as possible consistent with effi- 
ciency while the latter welcomes 
large displays which quickly eat up 
the available space. Much the same 


conditions apply to interior dis- 
plays. 

The chain manager suggested that 
these divergent viewpoints may 


(Continued on Page 34) 


Van Camp Omits | 
Body Text from 
Color Reprints 


Indianapolis, June 3.—A new use 
for reprints has been developed by 
Van Camp’s, Inc., in its current cam- 
paign featuring “A meal in a min- 
ute.” Blow-ups of the advertising 
are furnished retailers, with the 
body text omitted. The blank area 
is utilized by most dealers for let- 
tering in their prices on the various 
products included in the “meal in a 
minute.” Grocers are showing en- 
thusiasm over the close tie-up. 

Recipes in which Van Camp’s his- 
toric pork and beans form the chief 
ingredient feature the new cam- 
paign. One of the pioneer magazine 
advertisers, Van Camp, now a divi- 
sion of Stokely Foods, indulged in 
little advertising for several years, 
but was able to maintain volume 
by virtue of the fine reputation pre- 
viously created. 

Recent promotion has consisted of 
highspotting special features, such 


as the 75th anniversary last year. 


Van Camp's, Inc., Indianapolis, pointing 
to the warm summer days, has launched 
a "meal-in-a-minute"” campaign in maga- 
iy featuring both ease of preparation 


and economy in planned monthly recipes. 


4. B. Irwin is advertising manager 
and Gardner Advertising Company, 
St. Louis, the agency. 


Sure, the show’s the thin 
for you while you are b 
‘em and then you're apt to be wrong.’ 


So what? So some smart stati 


RADIO 
NEWS 


AUDIENCE TESTED 


. and all that Malarkey—but the show builds no business 
ding the show and “you never can tell ‘til you have tried 


gers take the guess work out of buying 


radio by building programs and 


TOMORROW'S HEADLINES 


A New Deal in News! A 10:00 to 10:15 
Pp. m. preview of tomorrow morning's 
headline material. It's the last word in 
news, six nights a week, and it's offered 
on a three way split for three smart 
sponsors at only $480.00 each per week 
Harold True is your news reporter on 
all eight stations of the 


MICHIGAN RADIO NETWORK 
Most of the Best of Michigan 


WATANABE and THE PROFESSOR 


“IT am beaming with very fine pleasure 
to announcing my cousin Frank Wata- 
nabe who have been too scarce on Pa- 
cific Coast are coming back on present 
instant over Don Lee Network at 8:30 
p. m. evening time. Kinji Yakamoto”’ 


That’s the way Carroll Nye, radio editor 
of the Los Angeles Examiner announced 
Watanabe’s return to the Coast. It's 
Monday thru Friday and in our opinion 
it's a honey. Human interest, clean fun 
and a lot of swell merchandising angles 
It has a tremendous build-up on the 
West Coast. On the 


DON LEE NETWORK 


California Golden Group 


BESS BYE 


Nothing fancy—this one. Just our old 
friend Emily Barton telling the house- 
wives of San Francisco at 8:40 to 8:45 
every morning what the market offers 
for the family table and suggesting bar- 
gains and the best buys for the day. 
No guess work—Emily knows her greens, 
and 5:00 a. m. finds her at the San 
Francisco produce market doing Mrs. 
San Francisco's shopping while Mrs. S. 
F. takes an hour or two more in the 
hay. And do they like it—the program, 
not the hay. A year and a halt on the 
air—it's done a job. It’s a lot for the 
money at $300 per week. 


KFRC 


San Francisco 


SIDEWALK INTERVIEWER 


This is the old reliable man-on-the- 
street program but this one is conducted 
by Don Hastings, the originator of this 
tvpe of broadcast in Chicago back in 
1927. He does a nice job and the price 
is right. 


Santa Barbara 


Street on KGB, San Diego, California. 


Try us. 


CHICAGO NEW YORE 


ing gum and bacon buyers that we call the audience. 
is what we mean by “audience tested’ programs and her» are some of the best— 


Space does not permit listing all of the 


trying ‘em on those cor flakes, automobile. chew- 


And that. Mr. Time Buyer, 


NORMA YOUNG 


Norma Young, known for many years to 
millions of housewives as Prudence 
Penny has iven up WRITING AT 
women to TA TO women. Her pro- 
gram at 9:45 to 10:00 a. m. is interesting 
and easy to listen to. Informative, too 
because Norma Young knows her groc- 
eries (if you know what we mean) and 
there is real sales punch in her painless 
informal commercials. It's a five-day-a- 
week ‘‘audience tested’’ participation 
program made to order for small budg- 
ets. Only $104.00 per week on 


KH] 
Los Angeles 
MUSICAL CLOCK 


Here's a smooth running breakfast pro- 
gram with a full hour of music and a 
triendly voice to give the time of day, 
the temperature and that ‘“‘don't forget 
vour rubbers’’ information. 

It's 7:00 to 8:00 a. m. Monday through 
Saturday and that’s time enough to do 
a real job of selling on the whole family 
without ever “pressing.’’ It's a lot for 
the money to 75.00 a week complete, 
fully commissionable. 


WIRE 
Indianapolis 
ANN WORTH, HOUSEWIFE 
Mother, neighbor, philosopher, friend 


and housewife. A script show of home 
life dealing with situations that every 
woman has experienced. 

This one is built at WXYZ in Detroit and 
has been on the payroll of a local De- 
troit bakery since May, 1935. It is still 
on too—just renewed for another year. 
Ann Worth, Housewife is now released 
for sale in Grand Rapids where it is 
piped on a network line and has been 
“audience tested’’ for some time. It is 
ye through Friday and costs $150 


a week complete, fully commissionable 
on 
WOOD 
Grand Rapids 


SPOTLIGHT SPORTS 


This is Bob Evans giving the customers 
a last look at baseball scoreboards. In 
fact it's a bedtime resume of all sports 
news. It's just five minutes of snappy 
stuff and it’s on from 11:00 to 11:05 p. m. 
seven days a week for $272.00 complete. 
Or we will prorate the price for five or 
six days a week. 

WXYZ 

Detroit 


ll @ % Ai + jac’* 


ready-to-buy 


rograms on these stations. For instance we would like to tell you about Sycamore 


Tell us about your product and your problems and we will try to find a program 
that fits. We might even have a worth while idea on marketing and merchandising. 


WILLIAM G. RAMBEAU COMPANY 


DETROIT SAN FRANCISCO 
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ADVERTISING AGE 


Draught Beer 
For the Home, 
Fidelio Idea 


New York, June 1, — “Serve 
Draught Beer in your own Home,” 
says Fidelio Brewery, Inc., New 


York, in copy currently appearing in 
metropolitan newspapers to _ intro- 
duce Fidelio “Home-Keg” service. 
The company claims to be the first 
to provide such service which con- 


sists of a wooden beer barrel hold- | 


ing approximately 50 ten-ounce 
glasses of beer, a simple tapping de- 
vice and a call and delivery system. 
The price per barrel is $3 plus a 
deposit. 

The beer is promised delivered ice 
cold by any one of the company’s 
dozen distributors, whose names and 
addresses are listed in the copy, or 
by the company itself. Street & Fin- 
ney handle the account. 


Schools Pick Kiernan 


The Merrill Schools, Stamford and 
South Norwalk, Conn., business and 
advertising art schools, have placed 
their magazine and newspaper adver- 
tising with the Frank Kiernan Ad- 
vertising Agency, New York. George 
Butterly is account executive. 


A Basic Red 
Network Station 
programmed and 

represented by 


NBC 


ADVERTISERS 
MOVE TO CUT 
DISPLAY WASTE 


(Continued from Page 33) 
make it advisable for national ad- 
vertisers using both channels of dis- 
tribution to design small displays 
for chains and larger ones for inde- 
pendents. 

He denied, however that there is 
any waste connected with chains’ 
methods of handling displays. Manu- 
facturers have learned to query 
chains before forwarding display 
material, giving a detailed descrip- 
tion of that available and often sub- 
mitting samples. The display de- 
partment of the chain usually 
reaches an immediate decision as to 


how much of the material can be 
used, notifying the advertiser 
promptly. 

Average length of chain display is 
two weeks, this department head 
said. In the case of choice loca- 
tions, changes are made more fre- 
quently. 


The seasons have some bearing on 


the duration of window and interior 
displays in chain drug stores. De- 
terioration is more rapid in summer 


than winter because of heat, fly 
specks and other incidents of hot 
weather. 

The promotion manager of a 


large distiller said that the window 
survey recently made by the Adver- 
tising Research Foundation in co- 
operation with other organizations 
will do much to develop intelligent 
use of display material by adver- 
tisers. 

“Though we ourselves buy a tre- 
mendous amount of lithographed 
window and interior display pieces” 
said he, “we realize that we operate 
far from maximum efficiency in its 
apportionment. For instance, we 
know that a window in one location 
is more valuable than that in an- 
other, but we have no exact rating 
for either window. 


Get Equal Treatment 


the absence of such informa- 
tion, we treat the windows of 
retail outlets exactly the same 
give them the same amount of serv- 
ice. Until we have more facts on 
which to base administration of this 
important phase of the business, we 
cannot boast that we are very good 
business men.” 

Most of the large distilleries have 


“In 


In PHILADELPHIA, the 


largest single-family home market in 


the nation ... radio plays a big part in 


the lives of the people. And KYW is the 


peoples’ favorite station. It offers adver- 
lisers a key to 1,157,000 radio fami- 


lies —a ready-made market for goods. 


all }~ 


CONTEST COPY 


AL HINK & SON 
THE WINNERS! a 


ee ee ne ed Pate Kyat A tere 


reipye: pes 


| but-he's the bes! groomed 
| man at the olfxe! 


J. F. Hink & Son, Berkeley clothing Com- 

pany, capitalizes on the copy writing 

contest staged in conjunction with the 

University of California advertising class 

by inserting this copy in the Berkeley 

Gazette reproducing the efforts of the 
winners. 


June j 8 193: 


mre 

and distributors are on 

|terms with retailers in theiy 

jtive territories. They know wal 

jenet corner grocer is schedyje, . 

clean his windows and install ne. 
‘ 


» 


uty 


displays and they act accordingly ; 
the case of more elaborate dispizy, 
special crews may be commis a 
to handle installations. Ag to 
simple panels are concerneg 4. 
salesmen themselves usually han» 
the job, taking pains to giye , 
selves a good position, 

It is impossible to eliminate y,, 
altogether in this field or any oy. 
the advertising manager og a} 
food manufacturer commenteg 
believes, however, that the Sy ster 
joutlined above holds waste t, . 
‘minimum. Frequent contacts ys 
preere allow the salesmen to may, 
an exact check of the longeyjty , 
|any given display. i) 


inting 
TOD ey 


Shr 


+} ’ 
Non 
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Brown, Seaman Named 


by Ross Federal Research 


Roland P. Brown, formerly gj 


created sectional promotion offices | Manager, marketing research jy, 
to handle window displays. They | Sion of R. L. Polk & Co., has been ap. 

z > "Ac . ¢ 7 . 
maintain their own installation |POimted director of sales promotig, 


crews in metropolitan centers, rely- 
ing on professional services in the 
smaller towns. One distillery win- 
dow display manager said that about 
75 per cent of the displays are in- 
stalled by his men, the professionals 
accounting for the other 25 per cent. 
While the latter usually give a 


guarantee of two weeks display, it | 
is impossible to check their perform- | 


ance, he asserted. 

The only connection of this dis- 
tiller’s salesmen with window dis- 
plays is to pick up an occasional au- 
thorization for an installation. The 
special crews are the backbone of 
the display work of the company. 


Focd Field Efficient 


Window displays are probably 
handled more efficiently in the food 
field than any other—at least that 
part of it devoted to the merchan- 
dising of semi-perishable products. 
Such companies have been forced to 
create highly mobile delivery organ- 
izations, which contact retailers 
semi-weekly or oftener. 

Salesmen of these manufacturers 


for the Ross Federal Research Corpo. 
ration. Mr. Brown will have Charge 
of the planning and direction of tie 
company’s national sales solicitation 
activities. 7 

Charles H. Seaman, associated wit, 
the company since 1932, has been ap. 
pointed field sales manager, contro). 
ling the activities of the 31 brang 
offices. 


Designers Name Henry 


George E. Henry has been name 
sales promotion manager of Desigy 
ers for Industry, Inc., product sty 
ists of Cleveland and Chicago, \; 
Henry will have his headquarters i 
New York. The company also rv. 
ports that Frederick Banning has 
been made chief engineer in charge 
of the engineering development «& 
partment in Cleveland. 


Apple Growers to Ayer 


burg, Va., a co-operative organizi 
tion of apple growers in Virginia 
West Virginia, Pennsylvania 
Maryland, has appointed N. W 


tising. 


Appalachian Apples, Inc., Martins. 


and 


Ayer & Son, Inc., to direct adver: 


Space Buyers 


Followed ThisY oung 
Mother’s Shopping 


Rounds Today! 
s 


She's got her shopping items 
all written down in her pock- 
etbook. She's out to BUY. 
She's bound for the grocer, 


.the drug store, the beauty 


salon, the baby clothes 
shoppe, the department 
store, the butcher, the baker. 
A large food order for a 
young family with growing 
appetites. Drug supplies thet 
babies need. Clothing, shoes, 
laundry soap, cosmetics, pat 
ent medicines, items endless! 
Space Buyers would catch 
on pretty quick. They'd see 
with their own eyes Why 
Screenland Unit's Young 
Mothers with Growing Chil 
dren "Buy More and Repeat 
Oftener." 


SCREENL 


AND 


SILVER SCR 


Chicago: 


1 West 


100, -N, 


1th 


Vichigan 


St., New York City 
Ave. 


i 530 


Angeles: 
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This full color poster, with a minimum 

of copy, is being used by Japan Beer San Francisco advertising leaders pick winners in the copy and window display 
Production Company, largest brewery in contests, sponsored by the Pacific Gas and Electric Company. They are Edward 
the Land of the Rising Sun, on behalf Brash, Brash, Brilliantone Company (standing, left), Wheaton H. Brewer, Pacific 
of Kurin Beer. Obviously there is no Rural Press advertising manager, Florence Gardner, San Francisco Advertising 
question of the propriety of feminine Club executive secretary; Robert Thurmond, J. Walter Thompson Company; 
characters in copy, sometimes raised Mrs. Fay King Watts (seated, left), West Holliday Company, and Mrs. Edith 

in this occidental country. Atkins Anderson, Robert S. Atkins Company, Inc. 


CONVENTION REFLECTIONS OF SOUTHERN PUBLISHERS 


ated with 
3 been ap. 
’ contre 
1 branch 


This new pyramid of movie stars provides Reproductions of actual floor coverings 

an attractive background for new cut-out  lithographed in eight colors feature this 

display cards on behalf of McKesson & effective new dealer display for Bird & 

Robbins’ Calox. Polygraphic Company Son, East Walpole, Mass. The knight 

of America and Brown & Tarcher Adver- bears a banner, saying ‘Armored with 

tising Agency, New York, collaborated in Bakelite.’ Forbes Lithograph Company, 
the display. Boston, created the display. 


Ayer 
Martins. 
yrganiz: 


Conventions are “in the air" at this season as evidenced by the true convention demeanor of these Southern newspaper 
leaders: L. A. Mailhes, Shreveport Times (left); J. W. Franz, New Orleans Item-Tribune; Ted Dealey, Dallas News and 
Journal; George Biggers, Atlanta Journal, and Thornton Hall, San Antonio Express. 


VICTORS IN UNIVERSITY COPY CONTEST 


AFFILIATION ACTION POND'S DISPLAY GAINS DEALER AID 


ng 


Champion advertising writers at the University of California were chosen in a A serious moment after the recent 34th 
‘ontest staged in conjunction with J. F. Hink & Son, Berkley clothiers. The test annual Advertising Affiliation Conven- 
pe? to write copy for Arrow shirts. Standing are Paul Lindstrom, Hink buyer, tion in Erie, Pa., finds Don Thomas, 
eft), and Royal A. Roberts, advertising instructor who supervised the contest, catalog editor of the Larkin Company, 
and Rex L. Jones, Jr., one of the student winners. A. Elinore Lowell (seated, Buffalo, N. Y., and Affiliation secretary, 
thes eft), Thomas E, Hull and Iris Straeffer, are the other student victors. cogitating with the aid of a big cigar. 


ent This model display is being used by Pond's Extract Company salesmen to show 
dealers how window displays may be effectively tied in with current national 


ra NON-FATTENING BEER PROMOTION RENEWED BY ACME radio advertising for Pond's vanishing cream and cleansing tissues. 


Ste ga 
aon 


es TVA TELLS THE WORLD ITS STORY 
‘Q\EVENICALLY NON-Faryey, his 


St Acme Beer ; : , Dr. A. E. Morgan, TVA chairman, looks over the diorama model of Norris dam 
Federal is using this new 24-sheet color poster throughout the West with the non-fattening theme, recently subject of which is to be displayed by the Authority at the Paris International Exposition. 


oe review, returned with the qualifying word, ‘Dietetical'y." Emil Brisacher & Staff, San Francisco, prepared the poster. Illumination of the exhibit is keyed to give day, night and semi-darkness effects. 
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us Bonus for NBC Advertisers 


Re ae clea Te os 


HIS YEAR—right now—every fifth car 

is radio-equipped. Rolling and on the 
job .. . answering America’s favorite sum- 
mer question “What’s the score?”...adding 
new millions of listeners to NBC’s vast 
nation-wide audience. 

With America, NBC Network Programs 
have taken to the road. Automobile sets 
have formed new listening habits, dic- 
tated new sales policies. They have proved 
their right to be known as sound and 


effective sales makers for any advertiser. 


4,500,000 installed sets! 4,500,000 cars on 
the roads whose drivers and passengers 
listen to radio programs an average of 65 
minutes per day in the summer time alone! 
Another thing to remember—a very im- 
portant thing: 

All this listening is bonus. All supple- 
mentary to that vast audience for which 
you, as an advertiser, are paying —the 
24,500,000 homes — America’s most re- 
sponsive sales market —which have radio 
receiving sets installed in this year, 1937. 


National 
Broadcasting 
Company 


A Radio Corporation of America Service 
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